
SURVEY:
Recovery And 
Destination Perceptions
The latest MPI survey explores the near-future business 
landscape and destination perceptions of meeting planners 
and suppliers regarding coronavirus.

Approximately what percentage of the workforce
at your organization has been furloughed or 
laid o� as a result of the coronavirus?
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When do you anticipate meeting/event 
business will begin to pick up?
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When do you feel full recovery will 
take place?
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How has your perception of the following types of destinations 
or venues changed as a result of this pandemic experience?
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How have buying windows changed as a result 
of the pandemic?
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MPI is the leading source for insights that empower 
meeting professionals to make informed decisions.

Learn more at mpi.org
Survey conducted April 13-27, 2020 • 457 respondents • 54% planners / 42% suppliers


