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Seminar Overview

You are now part of an exciting, growing $1.5 trillion industry! But with that scale, meeting planners are
increasingly undergoing senior management scrutiny, tasked to justify the outlay for meetings and generate ROI.
Your challenge: How to design a meeting experience that will satisfy corporate aims AND fully immerse, motivate,
and inspire attendees? This seminar will examine the role Meeting Design plays in responding to the challenge, as
you plan business events for 2020...and beyond.

Defining Meeting Design
“Meeting Design is the purposeful shaping of both the form and the content of a meeting to deliver on crucial

business objectives.”

“(It) incorporates methods and technologies that connect, inform and engage a broad range of relevant
stakeholders before, during and after a meeting.”

“Good design integrates the meeting with other communication activities, maximizes interactivity and results in a
significant return on investment.”

- Mary Boone, Business & Meetings Consultant

Key Takeaways

Meeting design is an intricate, arduous process that requires intelligent advance planning, a forward-
thinking vision from senior management and all stakeholders, a unique creative approach, a synergistic
vendor support team and flawless execution for every event.

K A Masters Panel composed of a broad-section of meeting professionals, imparts their
unique perspective on myriad aspects of meeting design.

From a view of meeting planning templates, to building a meeting “brand”, to shining a
K light on what's HOT with A/V & meeting technology, to looking at the meeting room of the future, we
convey some upcoming trends in meeting design.

K Going forward, we want to impart some meeting design, planning & execution

techniques that attendees might implement immediately in any meeting or event.
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AN OPPORTUNITY TO EXTEND THE LEARNING
Please review 4 Steps To Fully Immersive Meeting Design with your team and then work through

the Case Study & Questions provided with in the follow up email
(or download them here).
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