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2501 Great Wolf Drive « Mason, OH 45040

greatwolf.com/meetings

GREAT Ws:LF LODGE.

GROUPS & MEETINGS

Plan on it-

THE LODGE & CONFERENCE CENTER AT

OHIO’S WINE COUNTRY RESORT

over meeﬁg should have

tons of natural light

Make meaningful connections at The Lodyge at Geneva-on-the-Lake, a picturesque
lakefront resort in the heart of Ohio’s Wine Country. With more than 8,500 square feet of
flexible meeting space, full-service catering, and dedicated sales and conference staff,

this inspiring destination is perfect for productive meetings and unforgettable celebrations.

TheLodgeAtGeneva.com | 866.387.9907
Located off I-90 on SR 534 North @,,

Approved
Hospitality by Delaware North. ©2018 DNC Parks & Resorts at Geneva State Park, LLC. W%
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MPI Ohio Chapter

Define is the official publication of the Ohio Chapter of Meeting Professionals
International. It is published every other month as a benefit of membership and
circulated free of charge to MPIOH members.

Copyright, 2015. All rights reserved.

Permission requests to reproduce written materials should be sent to 4010
Executive Park Drive, Suite 100, Cincinnati, OH 45241.

Information appearing in this publication is obtained from sources we believe to
be reliable. The information may not be a complete statement of all available data
and is guaranteed as such. Calculations are based solely on editorial judgement
and analysis of technical factors and meeting professional industry information
sources. Define is copyrighted and portions may be reprinted with the permission
of MPIOH. Define is not responsible for the contents of its advertisements and
advises all members to investigate claims before making any purchases.
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Helping to build your company’s voice,
identity and personality.

Reserve your space for the upcoming issuel

Advertising Opportunities
For information about advertising epportunities, please contact
Barb Burgie at 614.273.0783 or barb @ burgiemediafusion.com.

2017-2018 MPI OHIO CHAPTER BOARD OF DIRECTORS

President

Amanda Stredney

Account Executive

Marriott International

50 North Third Street
Columbus, OH 43215

Phone: 614-203-9248
amanda.stredney@marriott.com

President-Elect

Quinn McMurtry
Marketing & Sales

MAC Productions

242 Pike Street
Covington, KY 41011
Phone: 859-655-3080
gmemurtry@mac-av.com

Past President

Jennifer Veselko CMP
National Sales Manager
Caesars Entertainment, Inc.
7772 Callow Road

Leroy, OH 44077

Phone: 440-254-4314

Cell: 440-429-4900
jveselko@Caesars.com

Vice-President — Communications
Pete Honsberger

Director of Client Services
CultureShoc

18013 Cleveland Parkway, Suite 170
Cleveland, OH 44135

Phone: 844-336-7462
pete@cultureshoc.com

Vice-President - Education
Amanda Smith Rasnick CMP
Group Sales Manager

Lake Erie Shores and Islands
4424 Milan Road, Suite A
Sandusky, OH 44870

Phone: 419-625-2984
amanda@shoresandislands.com

Vice-President - Finance
Heather Gortz CMP, CTA
Meetings & Events Coordinator
Grange Insurance

671 S High Street

Columbus, OH 43215

Phone: 614- 445-2718
gortzh@grangeinsurance.com

Vice-President - Membership
Diana Shackelford

Event Marketing Manager

Anthem Blue Cross and Blue Shield
4361 Irwin Simpson Road

Mason, OH 45040

Phone: 513-535-7517
diana.shackelford@anthem.com

Director of REACH

Kelsey Reckless CMP

Meeting Planner, Meetings & Events
Cardinal Health

7000 Cardinal Place

Dublin, OH 43017

Phone: 614-553-4411
kelsey.reckless@cardinalhealth.com

MPIOH Mission Statement:

To enhance the overall quality and awareness of the meetings industry by
ensuring the professional development and growth of its membership through
targeted educational programs and networking opportunities.
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Director of Professional Development

Adriane Cesa CMP

Meeting & Sourcing Manager
American Express Meetings & Events
Phone: 614-652-1401
adriane.cesa@cardinalhealth.com

Director of Special Projects

Peter Barton CTA

Sales Manager

Duke Energy Convention Center

525 Elm Street

Cincinnati, OH 45202

Phone: 513-419-7308
Peter_Barton@comcastspectacor.com

Director of Strategic Partnerships
Shannon Sprau CMP

Planner, Meetings & Events
Cardinal Health, Inc.

7000 Cardinal Place

Dublin, OH 43017

Phone: 614-757-1451
shannon.sprau@cardinalhealth.com

Director of Marketing
Adam Kowaleski CTA
Corporate Sales Manager
Hyatt

350 North High Street
Columbus, OH 43215
419-515-4377
adam.kowaleski@hyatt.com

Director - Member Care

Abbey Border

Director of Sales & Marketing
Granville Inn & Denison Golf Club
314 East Broadway

Granville, OH 43023
740-587-3333
aborder@columbushospitality.com

Director of MidAmerica

Mike Moseley CHSP

Business Development Manager
Nationwide Hotel & Conference Center
100 Green Meadows Drive South
Lewis Center, OH 43035

Phone: 614-880-4203
mmoseley@columbushospitality.com

Chapter Administrator

Jessi Konnagan

Association Connection

4010 Executive Park Drive, Suite 100
Cincinnati, OH 45241

Phone: 513-563-8674
admin@mpioh.org

MPIOH Executive Office

Jessi Konnagan

Suite 100

Cincinnati, OH 45241

4010 Executive Park Dr.

www.mpioh.org

Phone: 513-563-8674
Fax: 513-563-9743
Email: admin@mpioh.org




Amanda Stredney
Account Executive, Marriott International

MidAmerical

With the MPI MidAmerica Conference upon us, | wanted to take a moment to reflect on the impact this unique
program has had on our association. This year will mark our 18th Annual Educational Conference and the
education we have lined up is guaranteed to make an impact on personal and professional development
amongst the attendees.

This regional conference, hosted by MPI Ohio and the MPI Kentucky Bluegrass Chapter, is recognized globally as
one of the premier regional educational conferences to attend. While not all of our members get the opportunity
to participate on calls or at programs where MPI Global is present, | feel it's necessary to share with you the
feedback.

The MidAmerica Conference is discussed at global meetups and at conferences like WEC, among others. And
it's always discussed as a shining example for other chapters to hold similar conferences. The partnership we
have with the Kentucky Bluegrass Chapter also offers a great blend of educational topics. We give our suppliers
the opportunity to showcase their offerings by sponsoring our program while presenting planner & supplier
continued education. Not to mention, the fantastic networking opportunities we have that continue to help
promote our buying power from within.

On a personal level, MAC has awarded me the opportunity to connect with other industry leaders and have
valued conversations relating to our positions in this industry. This helps me stay current on issues or changes
that impact both planners & suppliers so that | may continue to have educated conversations with my customers.
At the same time, the creative networking opportunities help me to continue to connect with those individuals
who continue to assist in my professional development.

If you have not attended MAC in the past, | urge you to consider. It's not too late to sign up! | also want to share
with you that outside of Ohio and Kentucky, we have attendees registered for MAC 2018 traveling in from
Michigan, Tennessee, Florida, Missouri, Indiana, lllinois, Mississippi, Nevada, Georgia, Colorado, California, New
Mexico, and West Virginia. | look forward to meeting you there!

| ﬁm@m@k

Amanda Stredney
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Memorable MAC Moments

To go beyond the normal advertisements and marketing copy, we wanted to hear from some 2018 MPI Ohio
Board Members on their real, unedited, memorable moments from past MAC experiences. Enjoy!

‘ ‘ One of my most memorial MAG
moments was introducing
myself to the students of
Bowling Green University as
their point of contact and lead
during their time volunteering
at MAC. It was at that moment
I had just realized | was
moving from an attendee
learning, to a teacher and
guide to new attendees joining
the industry. To pass on
knowledge and guide others
in understanding the “why”
in what we do and to see
how receptive they were, was
one of the most memorable

moments at MAC. ’ ’
- Peter Barton

SAVE
DATE

Tuesday, March 21, 2018

‘ ‘ One of the most fun moments | remember from
when we were in Columbus last time. Kalahari
sponsored part of the evening and brought
baby animals from their wildlife park to the
opening reception for everyone to enjoy. It was
such a different, exciting idea and people took
photos home to show their families. ’ ’

- Jennifer Veselko

‘ ‘ My first time ever at MAC, | knew
almost nobody but was instantly
welcomed in by everyone at the
opening reception. Then, while
simply networking the next night in
Columbus, | started chatting with
a guy who turned out to be a hotel
sales manager in Cleveland. About
a month later, he called and referred
me to a client looking for a team
building project. In addition to being
fun, it was almost instant ROI!" ’ ’

- Pete Honsberger

SAVE"
THE

MPI OHIO

CHAPTER
MEETING
DATE .
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W(][]d C]EISS BOUIhOIl, MAKE YOUR NEXT EVENT
World-Class Hospitality

Make your next event or meeting a uniguely Kentucky exparience &t Buffalo Trace
Distillery, where the tradition of fine bourbon making goes back more than two centuries.

For information on corporate meeting spaces, call 502-696-5396
or visit buffalotracedistiliery.com

BUFFALO” TRACE pocns '3?';2

| : Get the party started by contacting rental@rockhall.org
113 Great Buffals Trace * Franklin County « Frankfort, KY 40601

216.515.8420 © rockhall.com
1100 Rock and Roll Blvd., Cleveland, OH 44114

ALLEGRA lmagem)

MARKETING > PRINT > MAIL > DESIGN > WEB > PROMO > APPAREL Graphlcs > Slg-rlage 4 Dlsplays

PRINT, MARKETING & SIGNAGE SOLUTIONS

YOUR BUSINESS/ORGANIZATION IDENTITY YOUR CUSTOMERS AND PROSPECTS

m Logo Design = Customer Demographic Profiling
= Branded Apparel = Targeted Prospect List Procurement
m Branded Promotional Products m Traditional (still effective!) Targeted Mail Campaigns
m Visual Graphics and Signage » Email Prospecting Campaigns
= Email Newsletter Design and Deployment
YOUR PRESENCE = Loyalty Programs
= Website Design, Email, Hosting
= Social Media YOUR GENERAL NEEDS

= Web Ordering Portals/Storefronts = Signs, Posters, Banners

] Bu.siness Cards,. Sta.tionery = Books, Newsletters, Flyers, Forms
= Print Communications = Just Ask!

m Vehicle Graphics

www.allegracinci.com 513.554.1797 www.image360cinciba.com
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... IS THERE IS NO SECRET

By Melanie Spring (Branded Confidence)

| love words. Lately, my favorite word is “manifest.” It's one of those
weird litle misunderstood words so many of us think is “woo-woo." Al the life
coaches and energy healers use 1t so it gets put in the category of mystical,

MANIFESTING This word gets entangled with The Secret and positive thinking - when, by
" definition, manifesting goes way deeper. Most people think that manifesting is
WORKING ON T EVERY SINGLE DAY. Just another way of getting what you want. The faith-focused humans liken it

fo praying. Some call it “the laws of attraction” and still others don't believe in
manifesting at all. But it's a thing. A real, concrete, fact-based thing. (read on
for a free downloadable workDook),

o
Ko I..-Eﬁﬂi-ﬂt:?"f-iuﬁ_.

WHAT IT IS YOU WANT
Let me put it simply - when we show up for ourselves, we show up for others. THAT SHIT DOWN.
APLAN
THAT is the key to manifestation. It's not about sitting on the couch and thinking positive ONITEVERY SINGLE DAY.
thoughts. It's not about waiting for Prince Charming or that business idea to pop into our
heads. It's about knowing what we want, making a plan, showing up for ourselves, and

doing the work to get it. That’s what | mean when | say “manifest that shit!”

MANIFESTTHATSHIT

The word manifest is an adjective AND a verb. Let’s get super clear on what it means and put it into action so you can manifest the life/
business/person you desire. Grab a coffee (or your drink of choice), download & print the workbook, grab your favorite pen - let’s do this
thing!

1. GET CLEAR ON WHAT YOU WANT

Before it’s an action, manifest first means “clear or obvious to the eye or mind.” This means manifesting is not a secret. Amazingly enough,
the antonym (opposite) of manifest is “secret” - which means it’s in front of our noses. And sometimes we can't see what’s right in front of
our noses. From little things like getting a parking spot every time you go to the gym so you'll be less likely to stay home to big things like
the business you want to start or meeting the man/woman of your dreams, | want you to get super clear on everything you want for your
life. You already know what you want, but sometimes we just need a little clarity.

2. WRITE DOWN WHAT YOU WANT

To manifest also means “be evidence of; prove.” That means you have to create a place to show evidence - proof - that you want it. If you
want something, you have to write it down. Put it on the wall, on your mirror, in a journal, or as a status on Facebook. Write it somewnhere -
pronounce it as the thing you want and then make it your mantra. Once you put words to it, you'll continue the process of manifesting.

DEFINE ¢ JAN—MAR 2018 e Page 7 www.mpioh.org



3. MAKE A PLAN TO GET WHAT YOU WANT

A manifest is “a document giving comprehensive details of a ship and its cargo and other
contents, passengers, and crew for the use of customs officers.” A manifest is a detailed list
of everything that’s included in a ship. Think of this as the detailed list of everything you need
to get what you want. Writing all the little details down will help you hone in on the things you
want. It will help you get super clear about the path it will take to get there. Without this plan,
you’re just hoping. With this plan, you'll start manifesting.

4. WORK TOWARD WHAT YOU WANT

To manifest means to “display or show (a quality or feeling) by one's acts or appearance;
demonstrate.” This means you have to DO the work. You have to show up and put some skin
in the game. You have to MAKE a plan then WORK the plan. Mark Patterson, my pastor, likes to
say “Work like it depends on you. Pray like it depends on God.” Swap out the words however
you need, but DO THE WORK. Sitting on the couch will never get you what you want.

Now, let me be even clearer. Just because you want something doesn’t mean you’re going to
get it. God, Spirit, The Universe, whatever you believe is out there giving you what you want - it
might not be what they want for you. These things might not be the best thing - and you have
to be ok with the fact that something better may show up - better, different, not-quite-exactly-
as-you-planned. And that’s the fun of manifesting - we typically don’t know what we want
because we can’t dream that big. Or we just aren’t dreaming big enough for the things we
really deserve. But those will show up and we celebrate all of the loveliness that is manifested.
And if bad things manifest - well, that's a whole different blog post.

Get clear about what you want and then do the work to get what you want.

Want more? Visit www.brandedconfidence.com to. ..

¢ Grab the free Rock Your Life workbook & rock your life.

¢ Then join the Kickass Humans Club and tell us all about it.

¢ Listen in to the Adventures in Branding podcast for even more.

e Sign up for Inspiration In Your Face (ok, inbox) to get more free stuff.

WHAT WILL IT TAKE

TOGET YOUR LIFE TO THE PLACE YOU REALLY WANT IT?

Koo Mo s

I5 ROT A GOOD OOLOR FOR YOUR LIFE.

,f 7
2 2.

= Check out our website at:

www.mpioh.org

Better calendar for chapter events
Easier registration
Share articles
Like pages
Mobile friendly
Great new look

Improved advertising opportunities

DEFINE ¢ JAN—MAR 2018 e Page 8 www.mpioh.org
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FEBRUARY 25-27, 2018
MIDAMERICA CONFERENCE
Hyatt Columbus, OH

MARCH 14, 2018

CHAPTER MEETING

UNLOCKING THE SECRETS TO WHY HOTELS ARE
REJECTING MY BUSINESS

Hyatt Regency - Cincinnati, OH

MARCH 21, 2018
BEST PRACTICES ROUNDTABLE DISCUSSION
Sheraton Cleveland Airport — Cleveland, OH

APRIL 12,2018
GLOBAL MEETINGS INDUSTRY DAY
Happy Hours hosted by MPIOH in Cincinnati, Columbus & Cleveland

APRIL 18,2018 — CHAPTER MEETING
ACTIVE SHOOTER TRAINING

Le Meridien, The Joseph - Columbus, OH —

MAY 16, 2018 \
CHAPTER MEETING |
Rock & Roll Hall of Fame — Cleveland, OH ‘1l B

JUNE 13,2018
ANNUAL RECOGNITION/APPRECIATION EVENT
Gateway Film Center — Columbus, OH

JUNE 20, 2018
BEST PRACTICES ROUNDTABLE DISCUSSION
Blue Ocean Facilities — Cincinnati, OH

MEETING ATTENDANCE POLICY: All Essential Level members or non-
members are limited to no more than two events in one fiscal year and must
pay the Essential Level/Non-member rate. MPI Preferred or Premier Level
members are welcome to attend all chapter events at the Member Price.

Host the Next MPIOH Chapter Meeting!

Spotlight your hotel, property or meeting space by sponsoring an MPIOH
Chapter luncheon! In addition to gaining immediate exposure to meeting
professionals attending the event, your hotel will receive exposure to MPIOH
Chapter members and non-members throughout Ohio, Michigan, Kentucky
and Indiana with over $1,600 of sponsorship advertising.

Call or email Shannon Sprau, Director of Strategic Partnerships, to secure
your date at shannon.sprau@cardinalhealth.com or 614-757-1451.

Planning the perfect meeting is easy at FireKeepers.
Conveniently located just off [-94, the event staff and
facilities are second to none. Enjoy over 20,000 square

feet of flexible space and nine easily-accessible meeting
rooms all located just steps away from the energy of
the gaming floor so the focus remains on your event.

“One of the Best Gaming

s - ,, 6
Properties in the Midwest” pinnacie awards
Successful Meetings Magazine

—~

MGy Midwest”

Award

j”_;)) “Best Gaming Property:

Meetings & Conventions Magazine

TIME TO GET YOUR WWON”

FIREKEEPERS  oom.

CASINO+HOTEL Yy
BATTLE CREEK Sevard

To request a Meeting Planner’s Kit or more information:
269.660.5491 | cateringsales@firekc.com | FireKeepersCasino.com/meet

DEFINE ¢ JAN—MAR 2018 e Page 9 www.mpioh.org



THE YEAR AUGMENTED REALITY COMES ALIVE

By Jim Spellos (Meeting U.)

So how are you integrating new technologies into your
meetings and events (and hotels and service industries,
t00)? s your organization’s approach to modernizing your
event giving your conference app a new design (or, dare |
say, getting a conference app for the first time...nah, that
can'’t still be happening, can it?).

The perils of moving forward with technology is the
question of, “Where do | jump in?” Too early, and nobody
will have a clue how to use the technology (not even your
early adopters). Too late, and, well, you're playing catch
up, again, with your competitors.

So what do you need to focus on in 2018 if you want to
be in that tech sweet spot? While we could talk about the
potential of virtual reality, or the power (and way creepy-
ness) of artificial intelligence, | think you’re missing out

if you’re not strongly considering integrating Augmented
Reality into your events and marketing.

I've heard it called QR codes on steroids, but that doesn’t
do any justice to the booming number and sophistication
of apps that can turn regular design elements (signage,
ads, almost anything) into a second level of experience for
the user. | can’t even imagine why an organization would
create printed (or even web-based) marketing pieces
without adding an augmented element to it in 2018.

In the past six months, I've walked through many trade
shows where the event organizer, or sponsor, has created
a great visual marketing element about their event or
destination. There it is, in a prominent place for all to
see...yet it’s just a basic image. What if that image

can turn into a cool video (or, even better, an interactive
experience) for the attendee to not just walk by, but engage
with?!

Perhaps the perfect way to use AR at events is to augment
your signage. Imagine your attendee, walking down the
corridor trying to determine which session would be best
for them, taking their conference app, hovering it over

the sign outside each room, and getting a brief video clip
telling them what they could learn by going into the room?
Augmented reality can do that for you.

How do you find out more? The free app HP Reveal
(formerly known as Aurasma) allows you to create your
own simple AR straight from your smart phone to get an
idea of what it can do without having to spend any dollars
to get an idea of its capability. Other tools to try include
Layar, Zappar and Roar.io.

Will 2018 be the Year of AR in our industry? My phone will
be waiting to find out.




MEMBER
SPe@TLIGHT

Let’s all give an #MPIOH welcome to a few of our newest
MPI Ohio members. We are excited that you have become
a part of our organization and look forward to helping you
grow and reach your goals.

Here's some information about each of them — and if you
get a chance introduce yourself the next time you see them!

TRACI BEDDO

PICKERINGTON AREA
CHAMBER OF COMMERCE

www.linkedin.com/in/traci-beddow-cta-
802a40102

WHO ARE THE MOST IMPORTANT PEOPLE
IN'YOUR LIFE? My family

WHO DO YOU WORK FOR AND WHAT IS
YOUR ROLE? Pickerington Area Chamber of
Commerce, Director of Marketing; and Ohio
Bureau of Workers’ Compensation, Meetings
and Conventions Department, Event Specialist
Intern

HOW DID YOU GET TO WHERE YOU ARE
TODAY IN YOUR CAREER? The businesses |
get to meet and work with on a daily basis to
help them succeed.

WHAT ARE THE 3 MOST IMPORTANT
SKILLS YOU USE AT WORK? Problem solving,
communication and teamwork.

WHAT ONE PIECE OF ADVICE WOULD YOU
GIVE TO SOMEONE BEGINNING THEIR
CAREER IN THE MEETING INDUSTRY? It
is very fast paced and can be overwhelming
at times, but you have to focus in and take
one day at a time and be very good at time
management.

WHAT SUPER-POWER WOULD YOU LOVE TO
HAVE TO HELP YOU DO YOUR JOB BETTER?
The ability to be in more than one place at a ti
me.

[

ANDREA CULLINAN
WESTIN COLUMBUS

andreacullinan@westincolumbus.com
614-220-7026
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WHO ARE THE MOST IMPORTANT PEOPLE
IN YOUR LIFE? My parents, my 4 sisters and
my beloved Corgi — Moose!

WHO DO YOU WORK FOR AND WHAT IS
YOUR ROLE? | work for the gorgeous and
newly renovated Westin Columbus. My role is
Group Sales Manager. | handle the Corporate
and Professional Sports Markets.

WHAT IS THE BEST THING ABOUT YOUR
JOB? Besides getting to sell a stunning
historic hotel, | truly love engaging with my
clients. Face to face interactions and getting
to know my clients on both a professional and
personal level is my favorite part of my job.

WHAT ARE THE 3 MOST IMPORTANT
SKILLS YOU USE AT WORK? Listening, time
management, and negotiating.

WHAT ONE PIECE OF ADVICE WOULD YOU
GIVE TO SOMEONE BEGINNING THEIR
CAREER IN THE MEETING INDUSTRY? |
would advise them to get involved! | have
learned so much by volunteering with industry
events, attending sales/training seminars, and
participating in events hosted by Experience
Columbus. | find it important to network and
make those connections!

WHAT SUPER-POWER WOULD YOU LOVE TO
HAVE TO HELP YOU DO YOUR JOB BETTER?
The ability to read people’s minds would be
wonderful!

www.mpioh.org



JILL FLYNT
AMERICAN EXPRESS GLOBAL
BUSINESS TRAVEL

IN YOUR LIFE? My husband Brian, and our 3
children Molly (6), Michael (5), and Sarah (3)

WHO DO YOU WORK FOR AND WHAT IS
YOUR ROLE? | work for American Express
Global Business Travel, and am a Sourcing
Manager on the EY account.

WHAT IS THE BEST THING ABOUT YOUR
JOB? | was a former meeting planner for
EY before moving over to American Express
GBT, and am grateful to be working on the
EY account so | am still connected with my
former colleagues

YOU USE AT WORK? Negotiating skills, active
listening, and following up

WHAT ONE PIECE OF ADVICE WOULD YOU
GIVE TO SOMEONE BEGINNING THEIR
CAREER IN THE MEETING INDUSTRY? Hang
in there — it can be a wild ride!

WHAT SUPER-POWER WOULD YOU LOVE TO
HAVE TO HELP YOU DO YOUR JOB BETTER?
Mind reading abilities :)

AMANDA HAWKINS

THE SUMMIT, A DOLCE
HOTEL

www.linkedin.com/in/amanda-hawkins-
991b8444/

WHO ARE THE MOST IMPORTANT PEOPLE
IN YOUR LIFE? The women in my life are so
important to me; everyone from my mother,
to my best friend, to my daughter. They all
continue to inspire me in all facets of life!

WHO DO YOU WORK FOR AND WHAT IS
YOUR ROLE? | am the opening Senior Sales
Manager at The Summit, a Dolce Hotel,
opening in Cincinnati, OH Spring 2018!

WHAT IS THE BEST THING ABOUT YOUR
JOB? | love people and being able to help
them. My job allows me to interact with so
many different and wonderful people that |
may not have otherwise encountered.

WHAT ARE THE 3 MOST IMPORTANT SKILLS
YOU USE AT WORK? Diligence, Compassion
& Hustle!

WHAT ONE PIECE OF ADVICE WOULD YOU
GIVE TO SOMEONE BEGINNING THEIR
CAREER IN THE MEETING INDUSTRY?

Listen & learn. The people around you are your
most valuable assets.

WHAT SUPER-POWER WOULD YOU LOVE TO
HAVE TO HELP YOU DO YOUR JOB BETTER?
Time travel. | would love a few more hours in
my day!

LEXI MILLER
EMBASSY SUITES DUBLIN

lexi.miller@onelodging.com

DEFINE ¢ JAN—MAR 2018 e Page 12

WHO ARE THE MOST IMPORTANT PEOPLE
IN YOUR LIFE? Husband - Jimi, Parents -

Pam & Steve, Brother & Sister-in-law - Noah &
Barbara, Nephews - Nate, Jordan, Zaiden

WHO DO YOU WORK FOR AND WHAT
IS YOUR ROLE? Embassy Suites Dublin,
Convention Services Manager

WHAT IS THE BEST THING ABOUT YOUR
JOB? Meeting new people and planning
events

WHAT ARE THE 3 MOST IMPORTANT SKILLS
YOU USE AT WORK? Time management,
detail oriented, listening

WHAT ONE PIECE OF ADVICE WOULD YOU
GIVE TO SOMEONE BEGINNING THEIR
CAREER IN THE MEETING INDUSTRY?
Take notes

WHAT SUPER-POWER WOULD YOU LOVE TO
HAVE TO HELP YOU DO YOUR JOB BETTER?
Mind reading

www.mpioh.org



TAYLOR SAVAGE
EXPERIENCE COLUMBUS

IN YOUR LIFE? The most important people in
my life are my five sisters.)

WHO DO YOU WORK FOR AND WHAT IS
YOUR ROLE? | work for Experience Columbus
and | am a Convention Sales Manager for all
markets, 75-200 rooms on peak.

WHAT IS THE BEST THING ABOUT YOUR
JOB? | am able to travel and meet new
people with the objective of sharing my
enthusiasm about Columbus! No day is the
same, and | am very passionate about my job!

WHAT ARE THE 3 MOST IMPORTANT SKILLS
YOU USE AT WORK? Asking questions,

very detailed (it's a work in progress)

WHAT ONE PIECE OF ADVICE WOULD YOU
GIVE TO SOMEONE BEGINNING THEIR
CAREER IN THE MEETING INDUSTRY?

1. There is no “right” way to do things 2.
Share what you learn and ask questions! By
sharing your knowledge, you're reiterating
your confidence about the idea and teaching
someone else in the process. By asking
questions, you are gaining more knowledge.

WHAT SUPER-POWER WOULD YOU LOVE TO
HAVE TO HELP YOU DO YOUR JOB BETTER?
The ability to perfectly craft what | should say
in every situation.

DAPHNE SPENCER
HILTON COLUMBUS AT
EASTON

614-416-8407

WHO ARE THE MOST IMPORTANT PEOPLE
IN'YOUR LIFE? My family!

WHO DO YOU WORK FOR AND WHAT IS
YOUR ROLE? Hilton Columbus at Easton
(Olshan Properties) — National Sales Manager

WHAT IS THE BEST THING ABOUT YOUR
JOB? Interacting with people, solving
problems and creating experiences with
unforgettable memories.

WHAT ARE THE 3 MOST IMPORTANT
SKILLS YOU USE AT WORK? =The ability to
communicate effectively, attentiveness and
creativity.

WHAT ONE PIECE OF ADVICE WOULD YOU
GIVE TO SOMEONE BEGINNING THEIR
CAREER IN THE MEETING INDUSTRY?
Get involved, network and stay connected.

WHAT SUPER-POWER WOULD YOU LOVE TO
HAVE TO HELP YOU DO YOUR JOB BETTER?
The ability to read minds & perform magic!

The

THE 2018 MPI MIDAMERICA CONFERENCE
WILL BE HELD AT THE GREATER COLUMBUS
CONVENTION CENTER AND HYATT REGENCY

COLUMBUS IN COLUMBUS, OH.

HEART.
INNOVATION

:Ti'f;([ - 2018 MidAmerica Conference

MAC AGENDA HAS BEEN UPDATED!

Agenda

4_ Register for MAC

2 Make hotel reservatio

Prepare to learn and
* have a great time!

WWW.MPIMIDAMERICACONFERENCE.COM
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Becky Cavanaugh
919-749-0952
bcavanaugh@mac.com

Dana Clark

Evenflo Feeding

513-503-7595
dana.clark@myemail.indwes.edu

Jaime Collins
513-235-4083
jc771914@ohio.edu

Bailey Courtright
440-522-4383
baileycourtright@hotmail.com

Rachel Davis

K &M Tire

419-302-6134
rachelnicole422@gmail.com

Samantha Day

Hyland Software Inc.
216-906-2717
samday642@yahoo.com

Sarah Dougherty
216-644-8387
sarahdougherty4@gmail.com

Gabriel Dzuro
440-488-4917
gd829514@ohio.edu

Bridget Ebner
216-410-5474
be997614@ohio.edu

Jimmy Evans
614-260-4609
jevz1996@gmail.com

Catherine Fimiani
937-475-6586
cf687114@ohio.edu

Brandon Flory
614-715-8116
bflory@fpconservatory.org

Jill Flynt

American Express Global Business Travel
440-785-2471

jill.flynt@amexgbt.com

Mackenzie Forester
216-224-3952
mforester@fernexpo.com

Calle Fortun

The Post
740-818-4485
cf084513@ohio.edu

James Gabler
724-984-9170
jg053013@ohio.edu

Patty Gabrenya

Columbus State Conference Center
614-287-5326
pgabreny@cscc.edu

Patrick Gallagher
513-833-5989
patgallagher78@gmail.com

Betty Garrett CSEP

The Garrett Hospitality Group, Inc.
614-264-0594
betty@garretthospitality.com

Ethan Gates
740-590-2846
€g330214@ohio.edu

Brandon Gessner
HelmsBriscoe
bgessner@helmsbriscoe.com

Liane Gray-Starner
Ohio University
740-516-4121
gray-sta@ohio.edu

Christine Hawks
1400 Food Lab
christine@1400foodlab.com

Heather Johnson
440-730-5632
heather.johnson@theschofieldhotel.com

Macey Juguilon
330-421-9645
mj353514@ohio.edu

Sandra Keneven
skeneven@metropolitancleveland.com

Jan Kinkopf CMP

Great Wolf Lodge, Sandusky
567-993-4028
jkinkopf@greatwolf.com

Allison Kramer CMP
410-960-9234
Kramera@miamioh.edu

Emily Krause
440-242-5428
emilykrause339@gmail.com

Michael Mallory
614-206-3852
mm321713@ohio.edu

Lisa McGurk
Destination Toledo
419-321-5046
Imcgurk@visittoledo.org

Casey Merritt
412-779-3529
cm685014@ohio.edu

Chloe Meston
412-330-0198
cm328914@ohio.edu

Lynnsey Nicolai
330-671-1506
IN529514@ohio.edu

Austin Reese
937-408-2411
ar020913@ohio.edu

Devin Rummel
517-607-5551
dr884515@ohio.edu

Taylor Savage

Experience Columbus
614-222-6124
tsavage@experiencecolumbus.com

Lauren Siegler

The Holiday Inn & Suites Cincinnati Downtown
513-381-5025

hicateringsales@gmail.com

Katherine Sturbaum

Cardinal Health, Inc.

614-757-6347
katherine.sturbaum@cardinalhealth.com

Matthew Summers
937-580-6610
ms172916@ohio.edu

Nick Ursini
203-314-8561
nu778414@ohio.edu

Amy Young

National Automotive Experts/NWAN
440-212-3243
ayoung@naenwan.com
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— REAL AMERICAN—]}

The art of meeting your expectations.
Bring your ?Ivant to Greater Lima and STYLE
ur style.
L | L i | i Y ‘” . L - Lﬂlllrllllﬂl ili!"!

419.222.6075

--»  www.visitgreaterlima.com
144 5. Main Street, Ste. 101 Lima, Ohio 45801

Unlocking the Secrets
to Why Hotels Are
Rejecting My Business

_ PRSI




FOCuUS on

SUCCESS.

Reliable. Creative. Responsive.

ITA.com - 1.800.899.8877




