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OUR MISSION.

To enhance the overall quality and awareness of the meetings
industry by ensuring the professional development and growth of its
membership through targeted educational programs and networking
opportunities.
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Happy New Year! I hope everyone had an amazing
Holiday Season filled with rest, recuperation and
family time. Personally, as my children grow into
adults and my extended family ages, I cherish
every single moment I can spend with them.

Now we dive back into the chaos and do it all
again. Hopefully you still carve out time to invest
in yourself daily. Diet, Exercise, “Dry” whatever,
these are the headlines. But we also need to
invest in our intellectual growth each day. Take
a few moments to shut everything out and learn
something new. My current obsession is daily walks
while listening to podcasts. Fresh air, exercise,
sunshine...sometimes, and learning as much as I
can about our ever-changing world.

As your chapter leaders we are also continually learning how to make this chapter
the best it can be. The last few years have been quite a learning curve for all industry
organizations, and we continue to learn, grow, and move forward.

We are here for you. Our “job” as volunteers is to make this community as valuable
as it can be. This “value” comes through different avenues for each of us. Sense of
community, building new relationships, learning from in person speakers, seeing new
or unique venues, online learning, etc.

As the Ohio Chapter of MPI, our largest undertaking of the year is our Navigate
Conference. This is a year-round endeavor that requires thousands of volunteer hours
and substantial monetary investment and buy in.

Why do we do it? Historically this is the most proven way to maximize individual
“value” for everyone. Relative low cost of attendance, central location for all members,
brand new venue (its amazing, trust me), great line up of diverse speakers and topics.
Throw in a few hundred of your industry peers and I can’t think of a better way to
invest in “you” during the first quarter of the new year.

Wishing each of you a happy and successful 2024 and I can’t wait to see you at The
Junto on February 25th!

Cheers!

%m
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PRESIDENT

JASON LINSCOTT
Regional Vice President,
HPN Global
614.565.2617
JLinscott@HPNGIlobal.com

DIRECTOR OF EDUCATION

DESTINI SMITH

Conferences Services Manager,
Kalahari Resorts & Conventions Center
419.433.3661
dsmith@kalahariresorts.com

PRESIDENT ELECT

JENNIFER VESELKO, CITP CMP Fellow
Event Strategist,

Maritz Global Events

440.488.3537
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JOAN O’CONNOR, CMM jane.lee@cardinalhealth.com

Director of Sales, Corporate College
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DIRECTOR OF MARKETING

SEE YOURSELF HERE
Position is available! Interested?
Email: Admin@mpioh.org or
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Visit: www.MPIOH.org
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Business Development Mgr, Global Sales, PRA
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Sales Manager,
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614.792.7666
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cbuslush@gmail.com

VICE PRESIDENT, MEMBERSHIP
MARK BRAZEAU

Director of Sales & Relationship Mgmt,
Destination Toledo

401 Jefferson Avenue, Toledo, OH 43604 Cincinnati, OH 45241
419.321.5046 . 513.563.8674
mark@visittoledo.org admin@mpioh.org

CHAPTER ADMINISTRATOR
REGINA PIERCEFIELD
Association Connection

4010 Executive Park Drive, Suite 100,
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The perfect event for your group begins at
Sawmill Creek. World-class golf, exceptional
spaces, and a location situated in the heart
of the North Coast make meetings here
naturally extraordinary.

© 2023 Cedar Fair, LP.  SM24-009
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S AW M I I_ L C R E E K 419.433.3800 | resortsales@cedarpoint.com

sawmillcreekresort.com
BY CEDAR POINT RESORTS

WELCOME TO

Hyatt Regency Cincinnati NSTXL
Elijah Edwards Entertainment Hilton Cincinnati Netherland Plaza

Arms of Love
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CHARTING NEW HORIZONS
IN MEETINGS AND EVENTS

Get ready for an immersive two-day educational odyssey at Navigate
2024, the premier annual conference hosted by the MPI Ohio Chapter!
This year, we are thrilled to invite you to The Junto Hotel in Columbus,
where meeting professionals and supplier partners will converge for an
unforgettable experience filled with education, networking, and fun.

Navigate 2024 promises a dynamic agenda that not only addresses
the current trends in the meeting and events industry but also sets the
stage for future success. Our expert speakers will delve into essential
topics, covering everything from Diversity, Equity, and Inclusion (DEI)
to the latest advancements in Artificial Intelligence (Al). Attendees
can sharpen their skills with practical workshops on business etiquette
and Excel, and gain insights into effective leadership and professional
growth.

The Junto Hotel, our conference venue, provides the perfect backdrop
for this exciting event. Opening in 2023, this new independent lifestyle
hotel will provide a luxurious ambiance to enhance your learning
experience, making Navigate 2024 a truly memorable occasion.

What sets Navigate 2024 apart is not just the lineup of topics but also the
ample opportunities for networking. Connect with like-minded professionals,
forge new partnerships, and share experiences that will elevate your career to
new heights. Continuing Education Units (CEUs) will be offered to ensure that
your professional growth remains at the forefront of this conference.

A special shout-out to our incredible sponsors whose support makes Navigate
2024 possible. Their commitment to advancing the meetings and events
industry deserves recognition, and we encourage all attendees to explore the
valuable resources they bring to the table.

Don’t miss out on this chance to be part of something extraordinary! Navigate
2024 is not just a conference; it’s a journey towards excellence. Join us, embrace
the excitement, and propel your career forward through education, networking,
and the camaraderie of fellow industry enthusiasts. Secure your spot today, and
let’s chart new horizons together!

Learn more and register for Navigate Conference 2024
here or go to www.mpi.org/chapters/ohio



https://www.mpi.org/chapters/ohio

SET A COURSE FOR SUCCESS AT THIS YEAR'S NAVICATE CONFERENCE




THANK YOU

SPONSORS
Kalahar.

RESORTS &
CONVENTIONS

SANDUSKY, OH

P

!
_____

—= SAWMILL CREEK

BY CEDAR POINT RESORTS

=Y, VISIT

fW FORT WORTH

bartha

events * production * staging

Ay

£ Koy i — SHORES &
S - ISLANDS

OHIO

CEDAR POINT | SANDUSKY | PUT-IN-BAY

THE SUMMIT



CHICAGO NORTHWEST

UNCC
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THINGS TODO A

Conveniently located on the edge of O’Hare International
Airport, Chicago Northwest is easily accessible to the world.
Featuring over 60 hotels in every price point, plus the exhibitor-
friendly Renaissance Schaumburg Convention Center Hotel
with 150,000 square feet of total meeting space under one roof.
Including the 100,000 square foot column-free trade show floor!

Your group will find the right meeting space for your needs in i [: H | GAG []
suburban Chicago Northwest — in the middle of everything. N[]RTHWEST

Meet in a safe, entertainment rich and relatively low-cost
destination with nightlife for your attendees to enjoy after
a day of sessions.

Want to EARN MONEY towards your group’s master
bill? Connect with our team to learn how.

sales@chicagonorthwest.com

enjoy

ChicagoNorthwest.com/incentive I“II‘\QIS
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Planning and producing an event is a big job.

Event planners are tasked with multiple responsibilities that can sometimes lead to
extreme delight or despair. Everything from picking the right venue, meeting food
and beverage minimums and managing vendors to ensure the end result is amazing,
should earn any meeting professional a gold star and a Nobel Peace Prize.

As the event industry is constantly evolving, there are some things that remain the
same. Planners and suppliers want audience members, speakers and sponsors to be
satisfied with their event so they rave, return, build relevant relationships and refer
others to attend.



here are few ways to
ensure that’s a reality:

Select and hire diverse presenters with varying speaking styles
to give their perspective and thought leadership on a topic that
super serves the audience.

. Move the crowd by hiring a professional event emcee to keep the
energy high, the event on time and audience engaged.

. Invest in and prioritize an inclusive and interactive learning/
wellness environment with different types of seating, ASL
interpretation, meditation/prayer rooms and other options that
cater to different diverse learning styles.

. Be creative and intentional about how to interact and connect
with speakers, sponsors and audience members before, during
and after the event.

. Select a venue that caters to all 5 senses
of your attendees so their physical
environment elevates their learning
experience.

. Use wealthy NOT weak words in your
marketing and promotional materials
to increase your chances of registration.

CONYERS

No event is the same. Leaning and leveraging one
or all these tips will require some thought. However
when planning an event for 2024 and beyond, be
intentional about infusing energy, engagement and

QUINR

excitement into your event to transform it into an
experience.

Quinn Conyers transforms average events into EPIC experiences as a compelling Keynote
Speaker and corporate Event Emcee. She is the author of 2 books and is committed to
leaving a legacy with her language and changing the world with her words. Connect with

Quinn on Linked In: https://www.linkedin.com/in/quinnconyers.

Register now to learn more from Quinn during Navigate Ohio 2024 this February!



https://www.linkedin.com/in/quinnconyers/

Al REVOLUTIONIZING
EVENT PLANNING A

A NEW ERA OF EFFICIENCY. -

Ron O’Neil, founder of Al Intelligent Solutions,
specializes in the safe and efficient integration

of artificial intelligence in business operations.

His company, operating across North America,

€

RON O’NEIL

assists businesses in adopting this rapidly M
>

evolving technology, significantly enhancing

their overall operational effectiveness.

Register now to meet Ron at
Navigate Ohio 2024 this February!




Artificial Intelligence (Al) is revolutionizing the event planning industry by enhancing
efficiencyand personalization. Al'sintegrationinto event managementistransforming
the way events are planned, executed, and experienced, offering innovative solutions
and efficiencies. Event managers who leverage Al can significantly outperform
competitors by utilizing precise attendee analytics, automating event planning, and
providing personalized interactions.

Al-driven tools optimize logistics, manage resources, and provide real-time insights,
leading to more impactful events. The benefits of Al in event planning include:

ENHANCED
PERSONALIZATION:

Al analyzes attendee data to customize content and experiences,
increasing engagement by addressing diverse attendee preferences.

STREAMLINED
LOGISTICS:

Al manages complex variables like staffing and room capacities,
streamlining operations and reducing costs.

INFORMED
DECISION-MAKING:

Al processes large data sets to reveal insights for better
decision-making, affecting thematic choices to menu selection.

TASHK
AUTOMATION:

Al automates routine tasks such as handling attendee inquiries,
creating schedules, and analyzing feedback, saving time for event staff.

DYNAMIC
EVENT MANAGEMENT:

Al monitors real-time event metrics, allowing instant adjustments
to align with attendee expectations.

Al is a transformative force in event planning, marking a new era of innovation. It
empowers event professionals to create more successful, engaging, and memorable
events. The integration of Al in event management is a paradigm shift, leading to
events that are more connected, intelligent, and responsive to stakeholder needs.
As the industry progresses, Al adoption is becoming a fundamental component for
success in the digital world.

MP| Ohio DEFINE | 13




etiquette.

’ L
I n to d ay's socie t Y e have learned that civility has not gone away. And
we also have learned that the way we conduct ourselves whether in business or personal

situations, there are factors that can make or break a relationship, a business dealing or
worse yet...that family dinner! So in random order I offer these tips to for polish for success:

01. Your handshake.

It’s your signature and | know something
about you as soon as we have shaken
hands. Make it firm but just a couple of
pumps and that’s it. Always be prepared
to shake hands at any networking event
or when you are around others that you
might be introduced to. At a social event
try and keep your beverage in your
left hand to ease the awkwardness of
explaining why your hand is cold and wet!

03. Conversation starters.

People love a compliment, ask about their
holiday plans, if you like sports then there
is always something to talk about. Avoid
politics and religion at all costs. You won’t
believe how much you can learn about a
person by asking questions. We have two
ears and one mouth. Use accordingly. And
also recognize when that person may be
finished with the convo.

05. And finally, if you make
a faux pas, it’s OK.

Just make the best of the situation. We’ve
all had awkward moments so a.) laugh at
yourself b.) not escalate the situation

d.) don’t do it again!

02. Utensils at a meal.

Utensils at a meal. Once you have used
a utensil it needs to rest on your plate
and not go back on the table. Think of
your grandmother’s best tablecloth at
Thanksgiving and your gravy coated
knife..you don’t want to put that on the
table! So rest your knife and/or fork on
your plate and ALWAYS have the blade
facing towards you.

04. Start using less screen time.

When you are going to lunch with
someone, don’t have your phone by your
plate and take calls. If you and | are dining,
you are the most important person at the
table. Not the phone. In the case that you
are expecting an important call, let the
others know, step away from the table
and try to make it quick.

Finally | leave you with three things:
Consideration.
Honesty.
Respect.

Think about those three words and
what they mean. You’ll go far in life.




DIANE JOHNSON

In 1997 Diane established her event

planning business, Details by Design based

in Fort Worth, Texas. Twenty years ago she
added training in etiquette to her repertoire
covering everything from the dinner table to
the conference table. Her extensive speaking
engagements across the U.S. to associations,
students, sales groups, community and civic
organizations cover the gambit on etiquette,
manners and protocol. Diane is also a
Certified Meeting Professional (CMP). And

a proud 4-H alum.

Register now to meet Diane at
Navigate Ohio 2024 this February!

MP| Ohio DEFINE | 15
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In the realm of business and community leadership, networking events are more
than mere gatherings; they are powerful catalysts for fostering connections,
sparking innovation, and driving change. For the astute business professional,
an event is an immersive experience, where the ambiance of inclusivity speaks
volumes. Amongst the many considerations that go into planning a community
event, the guiding ambition is often to create an environment that radiates
with warmth- one where each detail reflects thoughtfulness and an unwavering
commitment to meeting everyone’s needs. This is the essence of cultivating a
truly inclusive event, where every participant feels valued, heard, and inspired.

Bui(o(ih3:
Crafting a Diverse Team

The journey to an inclusive event begins
with ‘building’—assembling a team that
mirrors the rich tapestry of society. Diversity
in your team isn’t just about ticking boxes;
it’s about embracing varied perspectives,
backgrounds, and identities. This diversity
is instrumental in brainstorming event
ideas that are not only innovative but also
resonant with a wide array of experiences
and preferences. A diverse team acts as a

think tank, ensuring that your event planning
is holistic, sensitive to cultural nuances, and
inclusive in every sense.

16




CL\ar‘ﬁhS:

Detailing with Diversity in Mind

Next is ‘charting, where the blueprint of
your event takes shape. Here, the focus is
on meticulous planning that anticipates
the needs of a diverse audience. It’s
about asking the right questions: Are
we accessible to people of all abilities?
Does our agenda reflect varied interests
and cultures? This stage is about being
intentional in widening the demographic
reach, ensuring that the event speaks
to a spectrum of experiences and
backgrounds. From selecting venues to
designing programs, every decision is an
opportunity to reaffirm your commitment
to inclusivity.

In conclusion, creating radically inclusive events is a
dynamicandongoing process. It requires acommitment
to diversity at every stage, from planning to execution
and beyond. As leaders and organizers, we hold the
power to create spaces where every individual feels
included and valued. Let us wield this power with
responsibility and creativity, paving the way for events
that not only engage but also enrich all attendees.

Advahcihgi

Learning & Growing from Each Event

Finally, ‘advancing’ is about evolution. It involves
analyzing data and feedback post-event to
understand what worked and what didn’t.
This step is critical in the continuous journey
towards excellence. Collect insights, reflect on
participation diversity, and gauge the impact
of your inclusivity measures. Every event is a
learning experience, a stepping stone to making
your next one even more encompassing and
impactful.

Register now to see Lachandra Baker
at Navigate Ohio 2024 this February!

LACHANDRA B. BAKER
DEI CONSULTANT & FOUNDER OF LBB EDUTAINMENT

Lachandra B. Baker, the dynamic founder of LBB Edutainment, stands at the forefront
of transformative business consultancy. With over 35 years of rich experience, Lachandra

embodies the fusion of emotional intelligence, relationship-building, and data-driven
storytelling to revolutionize business operations. The firm specializes in strategy
development, facilitated training, and targeted coaching, all designed to engage the “heads,
hearts, and hands” of the workforce.




YOUR NEXT GREAT EVENT AWAITS

For Event Planning
--> Assistance
visitgreaterlimaohio.com

THIS SPOT IS
RESERVED

FOR YOUR COMPANY!

Interested in becoming
a sponsor for MP| Ohio?

CONTACT

The MPI Ohio Office
Call: 513.563.8674
Email: Admin@mpioh.org

lflvf%@[m /

MEETINGS & EVENTS

Featuring 32,000 ft? of indoor event space and 239 stylish
guestrooms, we're raising the bar with our gift for simple
sophistication. Whether you're planning a large conference,
small corporate meeting, or anything in between, we'll
delight you with inspiring spaces, unmatched service,
and sophisticated spaces.

Our sales team is looking forward to
partnering with you!
Scan the QR to learn more.

& THE SUMMIT

5345 MEDPACE WAY, CINCINNATI, OH 45227 | 513-527-9900 | WWW.THESUMMITHOTEL.COM
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Picturesque Destination?

IT'S A SHORE THING

Plan a memorable event in Shores & Islands Ohio! Enjoy exhilarating
roller coasters, ferry rides to lovely islands, and revitalized downtowns
with welcoming atmospheres. Whether you’re a first timer or a

seasoned regular, experiences here stay in your heart for a lifetime.

Find your Lake Erie Love at Meetings.SHORESandISLANDS.com.

« Conference Support Grant up to $5000
« 8000+ Rooms
+ 615,000 sq. ft. Meeting Space

SHORES &ISLANDS 6.0

CEDAR POINT - SANDUSKY - PUT-IN-BAY

MP| Ohio DEFINE |
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YOUR EVENT PLANNING

THE POWER OF INSTAGRAM
& FACEBOOK STORIES FOR

CASEY LEMIEUX

Casey Lemieux is a content
creation strategist, podcast host,
and sought after thought leader
and speaker about all things
social media marketing and
branding. She is the co-owner
of The Scoop Creative, a social
media consultant agency that has
helped transform the way brands
show up on social media for more
than 8 years with the owner’s
shared experience. Casey’s
mission is to help empower
and equip business owners,
creatives, and entrepreneurs with
everything they need to grow a
community online which will
ultimately lead to growing their
business. She is passionate about
taking away all uncertainty and

COMMUNITY BUILDING

doubt about showing up for your business and giving you the tools to impact
so many lives! You can learn more about Casey and connect with her at -
www.TheScoopCreative.com — Listen to their podcast on any platform -
“The Social Media Scoop Podcast”

Register now to meet Casey at Navigate Ohio 2024 this February!


https://www.facebook.com/thescoopcreativellc/
https://podcasts.apple.com/us/podcast/the-social-media-scoop/id1554357965

Hey Event Trailblazers! Ready to skyrocket your business using the dynamic duo of Instagram and
Facebook Stories? Buckle up, because we’re about to embark on a journey that turns your social
media presence into a thriving community that doesn’t just follow you but champions your events!

® BUILDING RELATIONSHIPS, ONE STORY AT A TIME

1. Authenticity Amplified:

Stories are the heartbeat of social media, providing a backstage pass to your event
planning world. Show your audience the real you - the hustle, the challenges, and
the victories. Authenticity creates a connection, and connections lead to lasting
relationships.

2. Interactive Engagement Extravaganza:

Unlike static posts, Stories are an interactive playground. Utilize polls, quizzes, and
the swipe-up feature to transform your audience from passive observers to active
participants. The more engaged they are, the stronger the bond.

THE SOCIAL MEDIA
SYMPHONY

® FROM FOLLOWERS TO FANATICS

1. Personal Narratives:

Z
t (o) Share personal anecdotes that reveal the wizard behind the curtain. Whether it’s
E I: the ‘aha’ moment that led you to event planning or a humorous behind-the-scenes
) < escapade, humanize your brand. People connect with people, and your story becomes
> Z theirs.
CZ) l: 2. Client Chronicles:
- Turn satisfied clients into the heroes of your Stories. Showcase their events, share their
)
testimonials, and let their success stories sing praises for your business. A happy client
is not just a one-time transaction; they become the voice of your brand.
® TURNING FOLLOWERS INTO CLIENTS
iy 1. Exclusive Sneak Peeks:
wn Tease upcoming events with behind-the-scenes glimpses. Build anticipation, spark
E (I';J) curiosity, and keep your audience eagerly awaiting the grand reveal. The more invested
g - they feel, the more likely they are to convert from spectators to participants.
- § 2. Flash Sales Frenzy:
n - Create urgency with flash sales and limited-time offers exclusively through Stories. The

fear of missing out (FOMO) is a powerful motivator. Leverage it to convert followers
into clients who don’t want to miss the next big thing.

YOUR STORY, YOUR SUCCESS

Social media isn’t just a marketing tool; it’'s a relationship builder. By leveraging Instagram and
Facebook Stories, you’re not just sharing content; you’re crafting an experience. So, let the energy of
your events spill into your Stories, and watch as your community transforms into an army of event
enthusiasts who don’t just follow but actively advocate for your brand. Your story is the magic!

MPI Ohio DEFINE | 21



CALENDAR

NAVIGATE CONFERENCE
The Junto
Columbus, OH

GMID HAPPY HOUR
Cincinnati, Columbus &
Cleveland, OH

CHAPTER MEETING
Cincinnati, OH

Host the next MPI Ohio Chapter Meeting!

CHAPTER MEETING Spotlight your hotel, property or meeting space by sponsoring
Cleveland, OH an MPIOH Chapter luncheon! In addition to gaining immediate
exposure to meeting professionals attending the event, your
hotel will receive exposure to MPI Ohio Chapter members and

MPI WEC 2024 non-members throughout Ohio, Michigan, Kentucky and Indiana
Louisville, KY with over $1,600 of sponsorship advertising.

“ALL DATES & LOCATIONS Call or email Jane Lee, Director of Strategic Partnerships,

ARE SUBJECT TO CHANGE to secure your date at education@mpioh.org

7 ALLEGRA % i )
BLUE ASH « CINCINNAT!I s mmssio
Graphics > Signage > Dlsplays

MARKETING > PRINT > MAIL > DESIGN > WEB > PROMO > APPAREL

F] www.allegracinci.com 513.554.1797 www.image360cinciba.com i
22
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O AT YOUR SERVICE.

TO ACCESS MPI OHIO MEMBER DIRECTORY

www.mpi.org/membership/member-directory

OHIO

CHAPTER

TO ATTEND A BOARD MEETING
Contact: Jason Linscott
614.565.2617

Email: OfficeOfPresident@mpioh.org

TO GET INVOLVED WITH BOARD/COMMITTEE
Visit: www.MPIOH.org or
Email: Admin@mpioh.org to join a committee

TO SPONSOR AN MPI OHIO MEETING/EVENT
Contact: Jane Lee

614.757.1621

Email: Education@mpioh.org

TO RECEIVE MEMBERSHIP INFORMATION
Contact: The MPI Ohio Office
513.563.8674

Email: Admin@mpioh.org

Join Online: www.MPlweb.org

SUBMIT AN ARTICLE FOR NEWSLETTER
Contact: The MPI Ohio Office
513.563.8674

Email: Admin@mpioh.org

TO RECEIVE INFORMATION REGARDING
THE CMP CERTIFICATION/STUDY GROUPS
Contact: The MPI Ohio Office
513.563.8674

Email: Admin@mpioh.org

SUBMIT AN ADVERTISEMENT FOR NEWSLETTER
Contact: The MPI Ohio Office

513.563.8674

Email: Admin@mpioh.org

JOIN MPI OHIO’S SOCIAL MEDIA CONNECTIONS
To connect to our Social Media & LinkedIn accounts
Visit: www.MPIOH.org

MPI Ohio DEFINE | 23
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GET INVOLVED PHOTOS/VIDEOS CHAPTER NEWS = PARTMERSHIPS =

2022 CHAPTER AWARD

D
M I OVERALL EXCELLENCE

CHECK OUT OUR WEBSITE
www.mpioh.org

M)I COMMUNITY
FORUMS
Join our Group Forums at http://u.MPl.org where MP| members

can engage in conversations, ask questions, share best practices,
and network with the world’s most vibrant online community.

Linked [T}

They say learn something new everyday. There is no easier way
than participating in our LinkedIn group at “MPI Ohio Chapter.”
You may even teach your peers a thing or two!

K3 facebook @ Instagram

To stay in the loop, be sure to Follow us! Tag us!
follow us at “MPI Ohio Chapter” @MPIOH #MPIOH #MPI
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