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MPI Ohio Chapter

Define is the official publication of the Ohio Chapter of Meeting Professionals
International. It is published every other month as a benefit of membership and
circulated free of charge to MPIOH members.

Copyright, 2015. All rights reserved.

Permission requests to reproduce written materials should be sent to 4010
Executive Park Drive, Suite 100, Cincinnati, OH 45241.

Information appearing in this publication is obtained from sources we believe to
be reliable. The information may not be a complete statement of all available data
and is guaranteed as such. Calculations are based solely on editorial judgement
and analysis of technical factors and meeting professional industry information
sources. Define is copyrighted and portions may be reprinted with the permission
of MPIOH. Define is not responsible for the contents of its advertisements and
advises all members to investigate claims before making any purchases.
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MPIOH Mission Statement:

To enhance the overall quality and awareness of the meetings industry by
ensuring the professional development and growth of its membership through

targeted educational programs and networking opportunities.
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Amanda Stredney
Account Executive, Marriott International

Congratulations MPI Ohio!

We received some exciting news this past month from MPI Global recognizing MPI Ohio as a Top Performing Chapter from this previ-
ous year!

As some of you may know, each year, the MPI chapters are measured by achievement of specific metric goals. A Top Performing
Chapter is a chapter that achieves 4-out-of-5 metric goals. Those include our percentage of members who are engaged and volun-
teer on committees, our satisfaction scores with regards to our chapter leadership and educational content, our conversion of non-
members to members, our overall financial health, and our overall total membership number. As volunteers ourselves, it's humbling to
see that our business decisions as meeting professionals are impacting our chapter so much that we would be recognized globally!
Way to go MPI Ohio!

In the first few months of my presidency, I've learned how vital it is to have the support of your membership and also your board. | do
hope you continue to engage yourselves and have a voice through our chapter and also know that you, as members, are supported!
There is a saying by Henry Ford that | love and have found to be rather true: “Coming together is a beginning; keeping together is
progress; working together is success.” Please ask as many questions as you want to learn the “Ins and Outs” of our chapter.

Speaking of questions, guess what?! We have exciting events coming up!

¢ \We've upgraded the REACH program and are now offering the morning sessions rather than the luncheon, all based on your
feedback. | promise you REACH is a huge member benefit! You have the opportunity to share best practices with your peers
at a roundtable discussion, and you can also earn CE credits! Please notice that the locations of our REACH meetings are
different than our chapter meetings — this is on purpose!

¢ |n December, we have our In-depth Education Day! Gear up and get ready for some major takeaways from the amazing
speakers — December 13th at the Embassy Suites in Dublin.

e And don’t forget about our CMP Program! If you're interested in advancing your career, talk to Adriane Cesa about getting
your certification. We've got a great program in place and we want to be sure our members take advantage of it.

As I'm sure you all know, our world has been hit with tragedy in the last few months, both from Mother Nature and other factors un-
known. Each of these events has majorly impacted the meetings & events industry from hoteliers to independent business travelers
to meetings occurring during these tragic moments. It’s imperative for us all to keep our priorities in line. Take time for your family,
friends and those you hold dear. And most importantly, take time for yourself. Happy Fall!

Sincerely,

| )&wwﬁﬁﬁ%

Amanda Stredney
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Confessions from an

IMEX Newbie

By Ashley Lawson

This year marked my first time as a Hosted Buyer at IMEX, a worldwide exhibition for
incentive travel, meetings, and events that is held each October in Las Vegas. | was very
lucky to receive the in-demand invite from our partners at Caesars Entertainment. And I'm
so grateful | did. From the moment they extended the invite, | received the royal treatment
from the luxury meeting and entertainment company.

As a newbie to the industry, | didn’t quite know what to expect for the conference. But |
quickly learned that events planned for meeting planners aim to exceed all expectations.
And as such, IMEX was filled with awe-inspiring surprises, on-time events, and drinks that
flowed as naturally as the unbounding energy.

Each day | entered the conference, | would scan in my badge and walk into the world. Every country, state, city, CVB,
hotel and DMC on the planet was represented inside one room. Animated conversations in Spanish, French, Japanese,
and Dutch were heard at every turn. Irish sorcerers, lei-making Hawaiians, Argentinian tango
dancers and even the hobbit feet from New Zealand’s Lord of the Rings movie set, freely
roamed the aisles.

After absorbing the daily excitement, | would rotate through quick-fire meetings to learn
about new hotel properties, global cultural events, and the growing meetings industry trends.
While the days were a bit daunting, racing from one meeting to the next, | found the nights
to be the perfect time to build friendships out of my newfound business relationships. Thanks
to Caesars, | spent my evenings eating endless pasta at Giada’s, and attending incredible
events like SITE Night and “Rendezvous,” which was sponsored by both MPI Foundation and
Caesars Entertainment. SITE Night was an enchanted evening miraculously combining acrobatic creatures with boozy
bowling and Rendezvous was the knock-out finale event, where everyone came together to dance under the stars at
Drai’s Nightclub.

Through this experience, I've learned that IMEX is an absolute must for
meeting planners. It is a fun, high-energy, fast-paced conference that is
essentially the United Nations of meetings & incentives. In a few short
days, | developed new partners from every corner of the globe, in one
convenient place. Most importantly, | became a much more knowledgeable
and valuable resource for my clients. Thanks to the learning seminars and
endless introductions, my planning tool belt is full of new destination, event,
and venue ideas for our future incentive trips.

My experience at IMEX was so fantastic that | wanted to share my Top 10 Lessons Learned:

1. Find yourself a new friend at Caesars Entertainment. you can create business partnerships.
Trust me, the Caesars IMEX experience is a first-class, 3

, oo , . Be a YES person. There are endless invites to booth
jam-packed whirlwind you won’t want to miss.

happy hours, parties, dinners, and shows. Make the
2. Respect the fact that you’re being hosted. Book your most of your time and say “yes” to as many events as
meetings in advance and be intentional about where you can.
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4. Wear the comfiest shoes you can f|nd The Sands Expo whole world is under one roof so take advantage of the

is the size of 34 football fields. So seriously — find opportunity to build long-standing industry relationships.
shoes that make you feel like you're walking on clouds g - \ake time for a ride on the High Roller and then book
because you never stop running from meeting to it for a group. This observation wheel (across from
meeting. Caesars Palace) is a must do for your next Vegas trip.

5. Visit the MPI booth. The association is always running The view is amazing!
membership promotions and great giveaways like 9. If you can, take Friday off. You'll need it to recuperate
complimentary professional photo sessions. Plus, they from both Vegas and from many days of speed-
like to see their valued members! networking.

6. Hydrate often. Between constant conversations, hustling 10 pyt the 2018 IMEX on your schedule, right now,

to meetings, and let’s be honest — the late-night parties, October 16-18, 2018 is already marked on my calendar
you'll want every ounce of H20 you can get. and | hope to see you there!

7. Write notes on the business cards you receive and
follow up with everyone you meet. You're going to meet
a lot of people so mental notes will easily be lost. The

Ashley Lawson
Achieve Incentives & Meetings

Ashley recently joined the MPI OH Chapter after moving to Cleveland from
Washington, DC, where she worked with Fortune 500 companies to build
out their corporate social responsibility initiatives.
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PRINT, MARKETING & SIGNAGE SOLUTIONS

YOUR BUSINESS/ORGANIZATION IDENTITY YOUR CUSTOMERS AND PROSPECTS

m Logo Design = Customer Demographic Profiling
= Branded Apparel m Targeted Prospect List Procurement
m Branded Promotional Products m Traditional (still effective!) Targeted Mail Campaigns
» Visual Graphics and Signage = Email Prospecting Campaigns
= Email Newsletter Design and Deployment
YOUR PRESENCE = Loyalty Programs
= Website Design, Email, Hosting
\Jocedia YOUR GENERAL NEEDS

= Web Ordering Portals/Storefronts = Signs, Posters, Banners

] Bgsiness Cards,. Sta.tionery = Books, Newsletters, Flyers, Forms
= Print Communications = Just Ask!

m Vehicle Graphics

www.allegracinci.com 513.554.1797 www.image360cinciba.com
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WHAT ARE SUCCESSFUL PEOPLE DOING?
By Andrea Michaels

| reviewed general tips and advice | have garnered from successful people who are great at doing business. Now I'd like to get a bit more specific about
trends in all aspects of our business world. They might apply to meetings and events, but in general they apply to advertising, public relations, and sales of
every kind. They are what we need to keep watch on, now, and into the future. Read this today, and by tomorrow there will be a few new ones. | promise to
try to keep on top of them and share.

1. Change your terminology.
e You no longer have “clients;” you no longer have “guests;” you no longer have “attendees”. .. you have PARTICIPANTS. This changes the mind set on
gverything you think about and plan, because now you are offering to engage them in an experience.

2. Demographics are being replaced by psychographics, or “what do you like,” not what is your age and where are you from.

3. Look closely at Generation Z, those 19 and under ... they are the participants of the future and should guide what you are doing now.
* \ike Dominguez, VP of MGM Mirage, shared with me that they are building a new arena where the entire second tier will be General Admission for
people to buy tickets but not buy seats. They will stand and be a part of the experience of the concert ... an entirely new way of thinking.

4. Examine what the Music Festival Experience is all about:

e People meet others they would never normally encounter.

e They use the power of music as a unique tool to aid the human experience.

e Adding this to a social gathering is an unparalleled force.

e Festivals are a uniting experience; people synch with each other; In other words, they connect.

e The use of social media at events, once known for mosh pits, morphed into hyper-connected webs of social interaction.

e Think of the possibilities:
= (Ge0 tagging allows users to drop a pin on their tent so participants won't get lost;
= Austin City Limits programmed RFID bracelets with credit card information so no one had to pull out cash or cards to pay for drinks; for organizers
all the data needed is provided, even line control, because they can see a back-up before it happens;
= At the Sapphire Conference, use of I-Beacons and Wi-Fi heat mapping to improve the participants’ experience allowed data to be monitored in real
time but analyzed later. It provided how people moved, what attracted the crowds, where they stay the longest. And the data can be broken down
into patterns by industry and job title.

5. Itis still the day of “The Sharing Economy.”
e /e have no more secrets.
e \We share ideas.
e Crowdsourcing and crowdfunding are becoming a norm.
e |t's about groups and togetherness. .. nothing attracts a crowd like a crowd; just look at the popularity of flash mobs.
e |n the words of my friend, Colja Dams, President and CEO of Vok Dams, this is an era of word-of- mouth in 3-D.
* One Spark is a great example of a Crowdfunding Festival in Jacksonville, Florida. It proves that face-to-face connections are critical to start-up
projects. The idea is that great ideas can come from anywhere; it cuts through the digital noise and allows people to connect and truly engage and get
real-time feedback. Ideas are presented on multiple stages; participants cast votes at kiosks or on an event app, and significant monies are given to
creators in proportion to total votes cast; it empowers the crowd to make the decisions.

Alot to absorb, right? I'm going to give you some time to mull over all of these and watch for the next article which will continue this conversation. | invite
you to participate with your own “trends.” Let’s get the dialogue moving!

Andrea Michaels is founder and president of Extraordinary Events, a multi-award-winning international event agency based in Los Angeles. Andrea is the author of

Reflections of a Successful Wallflower: Lessons in Business; Lessons in Life and an in-demand speaker and leading voice in the special events industry. She may be
reached via amichaels@extraordinaryevents.net.
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The Meeting Community:
How Meetings Truly Help

By Angela Hofford

In your lifetime, I'm sure you have identified
with many social groups for reasons like
education, personal and professional
development, networking, and friendships.
Having recently relocated to Ohio and
working remotely from home, | missed
interacting and contributing with my
industry peers. And so, because of this, |
joined MPI Ohio with an earnest desire to
discover and build the community support |
was lacking.

A sense of community is perhaps one

of the most important components of a
worthwhile life. It's what brings us together
in celebration and, unfortunately, also

in the face of tragedy. Now, more than
ever, our industry is focused on crisis and
risk management for our events and our
attendees. Of course, we can’t control
natural disasters. We can’t put a stop to all
of the violence in the world. However, when
peers come together in light of a recent
disaster or tragedy, we're able to show
others what community is all about—to
remain resilient, positive, and supportive to

our peers and for our clients.

Sometimes, assistance and support from
MPI is organized annually for the benefit
of our community. For example, Chapters
like MPI Ohio, MPI South Florida, MPI
Washington State and many more honor
the contributions of past members through
memorial scholarship programs. Education
support provides a meaningful way to
honor members who made a big impact in
our industry, carrying on a legacy to future
generations of our community.

Other times, assistance is spontaneous,
which can also promote an incredibly
rewarding sense of connection. A small act,
when multiplied throughout our industry,
can impact many on a much larger scale.
In the aftermath of Hurricane Harvey,

a member of MPI Arizona requested
donations and volunteered to drive them

to Texas, working closely with the Houston
Police Department to ensure appropriate
distribution. The call to action expanded
quickly and resulted in members from MPI,
SITE, HSMAI, ILEA and others donating

Check out our website at: o

www.mpioh.org

Better calendar for chapter events
Easier registration
Share articles
Like pages
Mobile friendly
Great new look
Improved advertising opportunities

Cras s
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10,000 towels, toiletries, 8,000 sets of
sheets, pet food, and more than 900
cases (over 20,000 bottles) of water!
Contributions came from every facet of
our industry. The result not only assisted
individuals and families affected by the
storms, but it also supported MPI’s mission
of connecting the meeting and event
industry together.

When we shed individualist behavior and
embrace a thoughtful way to connect with
our peers, we become empowered to
contribute to a healthy and happy world.

| think that’s what draws so many of us

to MPI — you become part of something
more. You become more engaged in social
issues and how we can help. You become
more driven for personal and professional
growth. You become more invested in the
strength of our global community. You
realize, as a member of MPI, that you

are more than just one person—even if
you find yourself in an unfamiliar state or
working remote from your house, t0o.

www.mpioh.org
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DECEMBER 13, 2017
CHAPTER MEETING
In-Depth Education Day
Embassy Suites Dublin
Columbus, OH

FEBRUARY 25-27, 2018
MIDAMERICA CONFERENGCE (MAC)
Hyatt Regency Hotel Columbus

Columbus, OH

MARCH 14, 2018
CHAPTER MEETING
Unlocking the Secrets to Why
Hotels are Rejecting My Business
Brett Sterenson

i
Cincinnati. OH | ——

Come discover our newly reimagined, sophisticated
MARCH 21,2018 hotel located steps away from Faston.
REACH WORKSHOP

Best Practice Roundtable Discussions with Industry Peers
Cleveland, OH

wwew, HiltonColumbuscom

APRIL 18,2018
CHAPTER MEETING
Le Meridien, The Joseph
Columbus, OH

MAY 16, 2018
CHAPTER MEETING
Rock & Roll Hall of Fame
Cleveland, OH

MEETING ATTENDANCE POLICY: All Essential Level members or non-
members are limited to no more than two events in one fiscal year and must
pay the Essential Level/Non-member rate. MPI Preferred or Premier Level
members are welcome to attend all chapter events at the Member Price.

WANT S’MORE FROM YOUR MEETING?

Feel focused and refreshed when you meet at one of our four scenic
lakeside lodges. Enjoy comfortable accommodations, unique team-

HOSt the NeXt MPIOH chapter Meeting! building activities, inspiring meeting spaces for 1-300 and tailored menus.

The more you book, the more bonuses you'll earn — like AV discounts,

. . . complimentary room night(s) and everybody’s favorite: a group bonfire
Spotlight your hotel, property or meeting space by sponsoring an MPIOH il meres endl et cheesle]

Chapter luncheon! In addition to gaining immediate exposure to meeting
professionals attending the event, your hotel will receive exposure to MPIOH
Chapter members and non-members throughout Ohio, Michigan, Kentucky

and Indiana with over $1,600 of sponsorship advertising.

LEARN MORE AT
OHIOSTATEPARKLODGES.COM/MPI

OR CONTACT GROUP SALES AT
1-877-496-9224 EXT.1 « SALES-AAP@XANTERRA.COM

Call or email Shannon Sprau, Director of Strategic Partnerships, to secure 3 OHIO STATE PARK LODGES | vesn cussx womoan ewomsovsmson. sa ron
your date at shannon.sprau@cardinalhealth.com or 614-757-1451. AND CONFERENCE CENTERS
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MEMBER
SPe@TLIGHT

Let’s all give an #MPIOH welcome to a few of our newest
MPI Ohio members. We are excited that you have become

a part of our organization and look forward to helping you
grow and reach your goals.

Here's some information about each of them — and if you
get a chance introduce yourself the next time you see them!

TRACEY ADAMS
LIVE TECHNOLOGIES LLC

tadams@reallivepros.com
614-358-3960

WHO ARE THE MOST IMPORTANT PEOPLE
IN YOUR LIFE? My daughter Maggie and my
husband Chris

WHO DO YOU WORK FOR AND WHAT IS
YOUR ROLE? Live Technologies, LLC. | am an
Account Executive/Event Meeting Planner

HOW DID YOU GET TO WHERE YOU ARE
TODAY IN YOUR CAREER? Patience! | started
in the Group Travel Business and moved into
Corporate Meeting and Incentive Planning

WHAT IS THE BEST THING ABOUT YOUR
JOB? Working with clients to help them see
their events come to life

WHAT IS YOUR PROUDEST MOMENT?
Motherhood

WHAT ARE THE 3 MOST IMPORTANT SKILLS
YOU USE AT WORK? Consulting, planning,
and organization

WHAT ONE PIECE OF ADVICE WOULD YOU
GIVE TO SOMEONE BEGINNING THEIR
CAREER IN THE MEETING INDUSTRY? Join
MPI and other related groups to enhance your
knowledge of the overall industry. Do not focus
on one particular area, but make yourself
marketable by experiencing the many diverse
opportunities there are in this business.

WHAT SUPER-POWER WOULD YOU LOVE TO
HAVE TO HELP YOU DO YOUR JOB BETTER?
Ability to be in multiple places at one time!

TOBIAS BIRD

RENAISSANCE TOLEDO
DOWNTOWN HOTEL WITH
FIRST HOSPITALITY GROUP

third@thginc.com
www.facebook.com/renaissancetobias
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WHO ARE THE MOST IMPORTANT PEOPLE
IN YOUR LIFE? My daughter Sophia, my
butcher, and the sales team | am currently
working with at the Renaissance

WHO DO YOU WORK FOR AND WHAT IS
YOUR ROLE? Currently opening the brand
new Renaissance Toledo Downtown Hotel
with First Hospitality Group. | am the Business
Sales Manager, | also cover the Sports and
Entertainment Market.

WHAT IS THE BEST THING ABOUT YOUR
JOB? Changing people’s perception of Toledo
and what this area has to offer people to

enjoy.

WHAT ARE THE 3 MOST IMPORTANT SKILLS
YOU USE AT WORK? Listening to understand,
understanding the client’s needs before
offering solutions, and a sense of humor

WHAT ONE PIECE OF ADVICE WOULD YOU
GIVE TO SOMEONE BEGINNING THEIR
CAREER IN THE MEETING INDUSTRY?
Make your handshake mean something.
Never promise anything you cannot deliver,
and constantly strive to deliver more than you
promise.

WHAT SUPER-POWER WOULD YOU LOVE TO
HAVE TO HELP YOU DO YOUR JOB BETTER?
The ability to speak and understand all
languages

www.mpioh.org



MELANIE MASON
OWENS CORNING AND HINES

704-886-8338
Melanie.mason35@gmail.com

IN YOUR LIFE? My Dad and Ms. Jen, and my
dog, Rudy

WHO DO YOU WORK FOR AND WHAT IS
YOUR ROLE? Owens Corning and Hines, my
job title is Conference Service Manager

WHAT IS THE BEST THING ABOUT YOUR
JOB? No day is the same and that there is
always something to keep me busy.

WHAT ARE THE 3 MOST IMPORTANT SKILLS
YOU USE AT WORK? Organization, time
management, and the ability to multi-task.

GIVE TO SOMEONE BEGINNING THEIR
CAREER IN THE MEETING INDUSTRY? Work
hard, no matter what.

WHAT SUPER-POWER WOULD YOU LOVE TO
HAVE TO HELP YOU DO YOUR JOB BETTER?
The ability to read someone’s mind would
significantly help me to understand what the
guest really wants

Linkedin: www.linkedin.com/in/melaniemason35/
Pinterest: www.pinterest.com/melaniemason35/
Facebook: www.facebook.com/melanie.mason.16

OLIVIA PELZER
CARDINAL HEALTH

Olivia.pelzer@cardinalhealth.com or
find me on LinkedIn. | also manage
the Instagram for our chapter so follow
“mpioh” on Instagram!

WHO ARE THE MOST IMPORTANT PEOPLE
IN YOUR LIFE? My husband, my family and
my two kitties — Kenny & Pib!

WHO DO YOU WORK FOR AND WHAT IS
YOUR ROLE? | work for Cardinal Health as a
meeting planner. My primary responsibility is
planning our annual customer conference and
tradeshow with 8,000 attendees. | also plan a
variety of other meetings throughout the year,
and manage our strategic meetings program
through Cvent.

WHAT IS THE BEST THING ABOUT YOUR
JOB? The best thing about my job being
on-site at a meeting (usually by the last day).
| enjoy seeing all my work be put into action
and result in a successful conference or
meeting.

WHAT ARE THE 3 MOST IMPORTANT SKILLS
YOU USE AT WORK? Multi-tasking, adapting
easily to change, and staying organized.

WHAT ONE PIECE OF ADVICE WOULD YOU
GIVE TO SOMEONE BEGINNING THEIR
CAREER IN THE MEETING INDUSTRY?

| would advise them to watch and listen to
your peers and everything around you. In my
short career, I've learned the most from my
co-workers and their different planning styles.
This has helped me shape my own planning
techniques and know how to confidently
handle any situation I'm given.

WHAT SUPER-POWER WOULD YOU LOVE TO
HAVE TO HELP YOU DO YOUR JOB BETTER?
For sure cloning. | have a hard time teaching
other people so if | could just have another
version of me, | would get so much done.

CINDY SIMONELLI

RADISSON HOTEL AT THE
UNIVERSITY OF TOLEDO

419-324-1783
cindy.simonelli@radisson.com
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WHO ARE THE MOST IMPORTANT PEOPLE
IN YOUR LIFE? My family and friends

WHO DO YOU WORK FOR AND WHAT IS
YOUR ROLE? Radisson Hotel at the University
of Toledo as the Director of Sales and
Marketing

WHAT IS THE BEST THING ABOUT YOUR
JOB? Meeting new people every day and
working with a great group of individuals!

WHAT ARE THE 3 MOST IMPORTANT SKILLS
YOU USE AT WORK? Giving great customer
service, the ability to multitask, and having a
lot of patience

WHAT ONE PIECE OF ADVICE WOULD YOU
GIVE TO SOMEONE BEGINNING THEIR
CAREER IN THE MEETING INDUSTRY?
Building a great rapport with both your
customers and team members will give you
an opportunity to develop a stronger customer
retention base.

WHAT SUPER-POWER WOULD YOU LOVE TO
HAVE TO HELP YOU DO YOUR JOB BETTER?
The ability to clone myself would be great so |
can produce twice as much.

www.mpioh.org



For your next:
Meeting,
Retreat,
Training, or
Off-site event

740-587-7053

BRYN DU
CMANSION

www.bryndu.com Granville OH

To make event planning a breeze, Kalahari Resorts & Conventions in Sandusky, Ohio, has
put everything you need — from first-class service, teams with over 400 years of combined
experience and 215,000 square feet of customizable meeting spaces to free Wi-Fi, over 800
guest rooms and premium dining — all under one roof. Plus, we're less than two hours from
Cleveland, Detroit and Akron, offering a short commute but enough separation for guests to
completely focus on your beyond-expectations convention experience.

Kalahar.

* RESORTS &
CONVENTIONS

©2017 Kalahari Development LLC SANDUSKY, OH

START THE CONVERSATION

513.229.5817
masonsales@greatwolf.com

2501 Great Wolf Drive - Mason, OH 45040

greatwolf.com/meetings

GREAT WskLF LODGE.

GROUPS & MEETINGS
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Lindsay Berding CMP

Western & Southern Financial Group
513-246-4739
lindsay.berding@hotmail.com

Noral Copeland
STERIS Corporation
216-513-1856
ngcope@hotmail.com

Andrea Cullinan

The Westin Columbus Hotel
614-220-7026
andreacullinan@westincolumbus.com

Chelci Fauss-Johnson

The Wendy’s Company
614-764-6817
chelci.fauss-johnson@wendys.com

Jack Gordon CMP
City Bar Be Que Inc
614-583-0999
jgordon@citybbg.com

Janel Hanserd

Federal Reserve Bank of Cleveland
216-579-2201
janel.hanserd@clev.frb.org

Amanda Hawkins

The Summit, A Dolce Hotel
513-527-9957
amanda.hawkins@dolce.com

Cathi Hoskins
hoskins.cathi1472@gmail.com

Noaa Lanotte

Brent Webb Entertainment
760-641-0907
brentwebb2003@aol.com

Melanie Mason

Owens Corning & Hines
704-886-8338
melanie.mason35@gmail.com

Lexi Miller

Embassy Suites Dublin
614-790-9000
lexi.miller@onelodging.com

Erika Molyneux
Cedar Point & Kings Island
erika.molyneux@cedarfair.com

Diana Mourer

Hampton Inn & Suites Columbus-Downtown
614-324-9023

diana.mourer@hilton.com

Leslie O’Neal

Akron-Summit Convention & Visitors Bureau
330-374-8970
loneal@visitakron-summit.org

Ann Overfield CTA
The Blackwell
614-247-4009
overfield.9@osu.edu

Emily Robb

Hyatt Regency Cincinnati
513-354-4072
Emily.Robb@Hyatt.com

Kelsey Smith

Crowne Plaza Columbus - Dublin Ohio
614-760-7922
kelsey.smith@interstatehotels.com

Surayyah Spears MBA

Huntington Convention Center of Cleveland
and Global Center for Health Innovation
216-235-6172
sspears@clevelandconventions.com

Annie Strawn

Bowling Green State University
614-352-4006
strawna@bgsu.edu

Sherry Vale CASE
Destination Cleveland
svale@destinationcle.org

Hayley White

Hobsons

513-924-3345
hayleywhite20@gmail.com

Congratulations to MPI of
Ohio’s newest Certified
Meeting Professional.

Jena Steinke
Teradata
Dayton, OH

The Certified Meeting Professional (CMP) program
was established with the aim to increase the profes-
sionalism of meeting management professionals
and suppliers by promoting industry wide standards,
identifying industry knowledge and advocating the
science of meeting management.

Go to (www.mpioh.org) now and find
out how you can get your CMP.

[P‘

If you have not “liked” our Facebook Page
at “MPI Ohio Chapter,” then you are missing
some great information. To stay in the loop,

be sure to “LIKE” “MPI Ohio Chapter.”
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Like 140 characters or less?
We do too! Be sure to follow
@MPIOH

They say learn something new everyday.
There’s no easier way than participating in
our MPIOH group on Linked In. You may even
teach your peers a thing or two!

www.mpioh.org
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French Lick Resort can help you become a planning here! Start with 160,000 square feet of flexible
meeting and event space, add two grand hotels and complement the agenda with after-hours
activities like golf, spa and casino. It’s the perfect meeting destination where you can play hard
after you work hard. It’s never just “business as usual” at French Lick Resort.

Legendary Golf - World-Class Spas - Casino - Stables - Sporting Clays - Group Activities
www.frenchlick.com/conferences « 866-706-4354

FRENCH LICK RESORT®

FRENCH LICK & WEST BADEN - INDIANA

Must be 21 years or older to enter the casino. Gambling Problem? Call 1.800.9.WITH.IT!




