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Oh, how I wish I was in 
possession of that magical, 
mystical crystal ball to see 
with certainty what the future 
holds. Over the years I’ve 
made so many references to 
that crystal ball, my associates 
presented me with the closest 
thing they could find, a Magic 
8-Ball. Many may recall that 
this is basically a solid black 
ball with a small transparent 
circle on the bottom. From the 
small peek hole you can view 
one of 20 short and concise 
answers to all the world’s 
questions. If it could only be 
that easy! 

We all know prediction is 
very difficult, especially if it 
is about the future. There are 
countless number of articles, 
surveys, and studies that 
apply varying methodology to 
the process of predicting the 
future. However, I will take 
my cue from the styling of my 
Magic 8-Ball and provide just 
a peek into the travel industry 
and the trends that are soon to 
become long-term directional 
changes for the industry. 

Is this the correct tactic? The 
response from my Magic 8-
Ball is “It is decidedly so.”

1. Good news – Travel is on 
the rise. 
“Outlook Good.”
Americans are in the air and 
on the road in numbers not 

Tracy Norum, CMP
Premier Travel and Incentives

Oshkosh, WI

seen since the beginning of 
the decade. According to the 
National Business Travel 
Association (NBTA), travel in 
general is back to 2000 levels 
with an increase in revenue in 
all sectors with the exception 
of US airlines.

2. Bon jour and bon voyage 
– We are heading back to 
Europe. 
“Without a doubt.” 
Americans are beginning to 
go back to Europe for travel. 
But with the weak American 
dollar, they are opting more 
often for Mediterranean 
cruises because the prices 
are fixed with most pricing 
components quoted in USD. 

3. History 101 - Shorter 
trips with a higher purpose. 
“You may rely on it.” 
Cruises aside, a recent survey 
reports that travelers are taking 
shorter trips. Even with the 
popularity and sometimes 
“addiction” to our PDA’s, 
Treo’s, and Blackberry’s we are 
haunted by the thought of our 
email inbox after a two-week 
trip. The idea of being out of 
commission for a long weekend 
is much more bearable. 

The shorter trips are planned 
with a purpose in mind. 
Americans are going to places 
where they can also learn 
something – whether about 
history or fine cuisine. 

4. Not so good news - The 
cost of travel is certain to rise. 
“Outlook not so good.” 
A 12% increase in travel 
costs is predicted for 2006 by 
Runzheimer International, a 
Wisconsin based consulting 
firm specializing in travel 
management. Fuel costs have 
already increased by almost 
20 percent, causing the major 
carriers to raise fares by $10-
$30. The closing of refineries 
due to hurricanes Katrina and 
Rita compound the situation. 
Taxes added to the base airfare 
are increasing with no end in 
sight. Some airline ticket total 
prices include as much as 40% 
in taxes as a result of additional 
costs for improved security 
measures. Rental car pricing will 
follow suit as fleet costs and fuel 
prices continue to increase. 

5. Coffee, tea, or … a 
guaranteed seat assignment 
- the à la carte flight menu is 
expanding. 
“Signs point to yes.”
Travel Industry experts were on
 target when they first predicted 

www page 30
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“Oh the 
Weather 
Outside 
Was Frightful!” 
“…but the fire was so delightful!”  This was truly the setting 
for the MPI WI Chapter meeting at the Tundra Lodge Resort 
& Waterpark. A record-breaking blizzard, resulting in some 
13 inches of snow, wreaked havoc with the events of the day, 
but attendees (those who got there!) maintained their sense of 
humor and enjoyed a cozy day and night at the Tundra.

While 110 were registered to attend the event, it was still 
successful with 36 in attendance. Lunch was served in the 
cozy Caribou restaurant ... starting with a smooth and creamy 
crab bisque that warmed our insides and finishing off with a 
scrumptious pear dessert.

The afternoon featured the insightful Tyra W. Hilliard, 
Assistant Professor with the University of Nevada – Las Vegas, 
Department of Tourism and Conventions. Ms. Hilliard’s session, 
titled “Walk the Walk: Ethical Issues for Meeting Professionals” 
explored the:

• Interrelationship between ethics, law and culture
• Application of ethical principles to real and hypothetical 

ethical scenarios, including some interesting role playing
• Comparison of the use of various ethical tools and 

instrumentalities in managing ethical risk, and
• Determination of a course of action for times when personal 

and professional ethics conflict.

According to Naomi Tucker, CMP, Humana, Inc., “Tyra Hilliard 
was very effective in communicating the interrelationship 
between ethics, law and culture and how this relates to the 
meeting professional.” The other attendees would be sure to 
agree!

The blizzard resulted in the legendary Lambeau Field reception 
being cancelled, but that didn’t stop this hardy group! They 
networked and relaxed the Tundra’s Yukon Jax, which featured 
our favorite libations and a great pizza & pasta buffet for dinner 
around the cozy fireplace and leather sofas.

The Tundra Lodge and its staff were pleased to provide a safe 
respite from the storm for this great event and looks forward to 
hosting MPI WI again soon when we can showcase legendary 
Lambeau Field. v

Jeri Lyn Kirchner
Tundra Lodge Resort

Green Bay, WI
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From the Editor’s Desk
Tami Gilbertson, CMP

WPS Health Insurance
Madison, WISeize Your Opportunities!

Perhaps the most wonderful thing about the MPI Wisconsin 
Chapter (other than the super-great people that you get to meet, 
network, and volunteer with!) is the wide array of opportunities 
that are offered to each member. From Member Solutions to our 
revamped new web site (kudos to the Web Team!) to volunteer 
opportunities on every team and for every skill level ... there 
are just truly opportunities to grow and learn professionally and 
personally at every corner!

Sometimes, you just have to go for it! If that’s getting up out 
of your chair at a meeting to mingle and introduce yourself or 
volunteering on a team that will help you explore a new skill set, 
then just make it happen. You need to take a chance and open 
yourself up to new challenges and new ideas. 

It reminds me of something that I recently did…that although, I 
wouldn’t call it outside of my comfort zone but it was definitely 
outside of what I “normally” do. I was in the Starbuck’s drive-
through, with those not-quite-awake-cobwebs due to lack of 

caffeine. And, I as I drove through, I noticed something familiar 
caught on a winter-dead shrub…was that a dollar bill? I did the 
old double-take – like I said, no caffeine yet. There was literally 
money on the tree and it was all mine for the taking!

Most days, I would have driven right by – and some days, I 
wouldn’t have even noticed it. But, this day, I pulled the car over 
– ignoring those watching me from the drive-through window 
– and I grabbed the buck! Something as simple at that made me 
feel like a winner all day long! I seized the opportunity and made 
it my lucky day.

The next time you’re on the web site or at a meeting or even 
reading this newsletter, step back and take a look around you 
– there are MPI opportunities that you are yours for the taking all 
around! Find something that will give value to you and that you 
can return value on. I promise you, your dollar on the tree is out 
there. If you utilize the resources that MPI offers, you just may 
find that it’s your lucky day, too! v
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DDo you have any quirky travel 
habits that keep you healthy?  
A colleague of mine religiously 
wraps a plastic shower cap 
around the TV remote at 
hotels so she doesn’t have to 
touch the buttons. Another 
swears by zinc lozenges, 
Emer’gen-C vitamin powder 
drinks, and hand sanitizer.  
Personally, I like to pack my 
own pillowcase and long 
sleeve shirt & pants for PJs so 
that my skin isn’t irritated by 
the cleaning chemicals in the 
bedding.  

Quirky or not, there are some 
things you can do to minimize 
the toll that traveling takes 
on your physical and mental 
health. I looked up various 
health department websites 
and found that they have a 
lot in common when it comes 
to advice on staying healthy 
while traveling – none of 
which are meant to replace the 
advice your doctor: 

1.  Drink! … water that is.  
In airplanes it is common for 
the humidity levels to drop 
below 25%.  Frequent travelers 
are at risk for dehydration, 
especially at high altitudes, so 
be sure to drink plenty of water 
before and during your trip… 
and try to avoid alcohol and 
caffeinated beverages, which 
are diuretics.  

2.  Wash your hands 
frequently with soap and 
hot water. According to the 
Centers for Disease Control, 
this is the most effective 
way to avoid contracting and 
passing colds and diseases 

while traveling.  If soap and 
water are not available, you 
can use an alcohol based hand 
sanitizer as a last resort.  

3. Keep moving. I’ve seen 
some great hotel gyms, but 
what about the time spent en 
route? Many of us are forced 
to sit for long periods of time 
during travel, which not only 
can cause aches and pains, but 
more serious health problems 
as well. A great way to ward 
off aches and pains is to work 
those muscles! When searching 
online, I found several in-flight 
exercise programs designed 
just for this purpose, including 
foot flexing, knee lifts, neck 
& shoulder rolls, heel lifts, 
and ankle rotations – and 
some even come with a CD to 
guide you through it. During 
long flights, try to stand and 
walk around at least once per 
hour. This reduces your risk 
for blood clots forming in 
your legs, otherwise known as 
Deep Vein Thrombosis (DVT) 
which can be caused from 
sitting for long periods of time. 
Dehydration, family history, 
weight, and other factors can 
also increase your risk, so 
check with your doctor for 
more ways to prevent DVT.  

4.  Eat smart. This is a tough 
one when we are faced 
with hectic schedules, room 
service, and eating out.  It’s 
a challenge, but you’ll feel 
better if you avoid highly 
processed foods and those high 
in saturated fat, sugar, sodium, 
and refined carbohydrates. To 
stay hydrated and keep your 
electrolytes in balance, try to 

eat foods high in potassium 
such as unsalted nuts, spinach, 
broccoli, bananas, avocado, 
cantaloupe, bran products, 
granola, dried fruit, potatoes, 
and tomatoes.  It is harder for 
your body to digest food while 
inactive so try to avoid large, 
heavy meals before traveling.  
A word about food poisoning:  
As a general rule, it is best 
to stay away from uncooked 
foods, street vendors, and any 
bottled water that is missing 
its protective seal. Also, in 
areas where the tap water is 
not considered safe to drink, 
you should also avoid ice, 
salad, and any fruit you cannot 
peel. Brushing your teeth with 
bottled water can be a pain, but 
your stomach will thank you 
later.    

5.  Prevent jet lag. When 
adjusting your biological 
clock to new hours of light 
and dark, I read that it 
typically takes about 1 day 
for every time zone crossed. 
Well, some of us can’t wait 
that long! One way to get 
around this is to try adjusting 
your sleep schedule a few 
days before your trip to 
reduce the effects of the time 
change. Also, it can help to 
take a power walk and expose 
yourself to sunlight and fresh 
air at your destination to 
speed up the process. Most 
importantly, try to include 
“rest time” in your travel 
itinerary as jet lag can put a 
huge strain on your mind and 
body.  Adjusting medication 
schedules between time zones 
can be tricky so check with 
your doctor before departing. 

6.  Protect your skin. Cities 
at high altitudes like Denver 
receive over 300 days of 
sunshine each year and there 
is 25% less protection from 
the sun’s rays at this elevation. 
This puts you at higher risk 
for sun burn, skin cancer, 
and wrinkles! But no matter 
what the altitude or season, 
be sure to wear UVA & 
UVB protective sunscreen, 
sunglasses, and lip balm to 
protect your skin.  

7.  Prepare for the worst. If 
you travel internationally, 
check to make sure that 
your insurance covers you 
during travel - including 
medical evacuation. Pack 
all prescription medications 
in their original bottles 
and transport them in your 
carry-on luggage with a 
description of your condition 
in case of emergency. In your 
passport or badge holder 
keep a note card documenting 
the following: important 
insurance information, a list 
of prescriptions you take, 
any medical conditions you 
have, and the name and phone 
number of your emergency 
contact person. 

We all have our own quirks 
and rituals when it comes to 
travel, but hopefully these 
tips have given you some 
ideas on how to make your 
globetrotting a little healthier 
and more enjoyable. Check 
with your doctor or visit 
http://travel.state.gov and 
www.CDC.gov for more 
information on staying safe 
and healthy during travel.  v

7 Tips 
on Staying Healthy While Traveling 

 Lisa Lanting, CMP
Preventive Cardiovascular 

Nurses Association
Madison, WI
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President’s Column 

 Kim Marie Ball, CMP
2005-2006 MPI-WI President

Abbott 
Abbott Park, IL

Greetings Brilliant Members 
of MPI-Wisconsin Chapter, 

Allow me to thank you for 
your support to YOUR MPI-
Wisconsin Chapter during my 
tenure as President. Remember 
when I said  I “Ain’t Too Proud 
To Beg” ? Each and every time 
I asked for help, I received it. 
You enhanced my ability to 
lead the Wisconsin Chapter. 

July 1, 2006 is just around 
the corner and I ask that you 
embrace and support Steve 
Lorenz, CMP as your new 
President with as much spirit 
and dedication you have 
provided me. Steve has an 
association management and 
hotel background and his 
leadership will truly benefit 
our chapter! Don’t forget the 
new board! These individuals 
make an enormous volunteer 
commitment to lead MPI-
Wisconsin Chapter and your 
continued support of the board 
is critical to the success of our 
chapter.

I am thrilled that I have found a 
profession that I’m passionate 
about and can share my 
enthusiasm daily! This has been 
a fabulous year of personal 
and professional growth for 
me. Thank you for embracing 
me during my employment 
transition and relocation. Much 
appreciation to my employers 
who have supported my 
MPI membership -- Abbott 
and Premier Meetings and 
Incentives, a division of Fox 
World Travel. 

As you know, my family is my 
foundation. Thanks to Mom, 
Dad, Tracy, David, Alexis, 
Grace, Russ, Amy, and Elijah. 

You know of one my favorite 
songs ... “Ain’t Too Proud To 
Beg” by the Temptations and 
other favorites include the 
soundtrack of the Sound of 
Music – specifically,

 “SO LONG, FAREWELL, 
AUF WIEDERSEHN, GOOD 
NIGHT.” v

So long, farewell, Auf wiedersehn, good night

Membership:  MPI has grown from 159 members in 
1972 to more than 19,000 members in 60 countries today. 
Seventy-one Fortune 100 companies are represented in the 
MPI membership. There are 66 chapters and clubs in the 
U.S., Canada, Europe, Mexico, Puerto Rico, and Japan. 
MPI is the only meetings industry association to maintain a 
50/50 ratio between planner and suppliers.  

MPI QUICK FACT:

In today’s business climate,
you’d be surprised where business
gets done. On the course, in the board room,
over appetizers – Grand GenevaSM is the perfect
place for your next meeting or event. Enjoy golf,
skiing, our full-service spa and an indoor
waterpark, plus we have 50,000 square feet of
flexible meeting space. Set in the beautiful
rolling hills of Wisconsin countryside, Grand
Geneva is just a quick hour’s drive from
Milwaukee and Chicagoland.

Hwys 50 East and 12 l Lake Geneva, Wisconsin 
www.grandgeneva.com l Toll Free - 800-558-3417

A Service of the Marcus Corporation         A NYSE Company

SM

GG28798_WMPI_3.375x9.5bw1105  11/29/05  4:03 PM  Page 1
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2005-2006
Board of
Directors

President 
Kim Marie Ball, CMP 
Abbott Laboratories
kim.ball@abbott.com

President-Elect 
Steven Lorenz, CMP
Wisconsin Medical Society
SteveLcmp@charter.net

Immediate Past President 
Nancy J. Lund 
WI Assn. of School District 
Administrators 
nlund@wasda.org 

VP Finance 
Paulette Heney, CMM 
United States Bowling Congress 
paulette.heney@bowl.com 

VP Education 
Carrie Jensen, CMP
Magna Publications
carriej@magnapubs.com

VP Member Care 
Susan Arts, CMP 
SC Johnson & Son, Inc.
srarts@scj.com 

VP Communications 
Laura Cornell 
Monona Terrace Convention Center 
lcornell@mononaterrace.com

Planner Directors 
Michelle Eggert, CMP
Conference Direct
michelle_eggert@conferencedirect.com

Linda Hale
The Wisconsin Credit Union League
lhale@theleague.coop

Cindy Parker Ferguson
Credit Union National Association, Inc.
cparker@cuna.coop

Supplier Directors 
Tom Coleman 
Lodge at Cedar Creek
tomc@lodgeatcedarcreek.com 

Mae Ibe 
Fox Cities CVB 
mibe@foxcities.org 

Allie Gerschke Kinney
Merck Pharmaceuticals
alliegerkin@yahoo.com

New Members 
Jeffrey Armstrong
Project Manager
Adelman Meetings & Incentives
6980 N. Port Washington Road
Milwaukee, WI  53217
(414) 410-8353
jarmstrong@adelmanmail.com
Planner

Cynthia Beiler
Event and Meeting Manager
Jefferson Wells
200 S Executive Drive, Suite 440
Brookfield, WI  53005
(608) 469-5447
jcdbeiler@msn.com
Planner

Kathleen Conley
Project Manager
Zywayve, Inc.
2323 North Mayfair Road, #320
Milwaukee, WI  53226
Katie.conley@zywave.com
Planner

Dawn Conradt
Corporate Event Specialist
Thrivent Fnancial for Lutherans
4321 N. Ballard Road
Appleton, WI  54919-0001
(920) 628-3205
dawn.conradt@thrivent.com
Planner

Emily Currier
Administrator, Global Marketing 
and Communications
26335 S Wind Lake Road
Waterford, WI  53185-2133
(414) 331-1179
cecurriers@yahoo.com
Planner

Lori Dale
Vice President of Midwest Sales
Omega World Travel
424 E Capitol Drive
Hartland, WI  53029
(262) 367-5484
ldaleowt@owt.net
Supplier

Ann Frank
Operations Manager
Adelman Meetings & Incentives
6980 Port Washington Road
Milwaukee, WI 53217
(414) 410-8363
dfrank@adelmantravel.com
Planner

Rick Guerra
National Convention Sales 
Manager
Visit Milwaukee
648 North Plankinton Ave. #425
Milwaukee, WI  53203
(414) 287-6220
rguerra@milwaukee.org
Supplier

Gina Hartl
Sales Manager
Landmark Resort & 
Conference Center
7643 Hillsdie Road
Egg Harbor, WI  54209
(800) 273-7877 x5017
ghartl@thelandmarkresort.com
Supplier

Mandy Ingram
Administrative Training 
Coordinator
Southern Child Welfare Training 
Partnership
2 Summer Court #B
Madison, WI  53704
(608) 262-7291
mjingram@wisc.edu
Planner

Keri Petrie
Project Manager
Adelman Meetings & Incentives
6980 Port Washington Road
Milwaukee, WI  53217
(414) 410-8434
kpetrie@adelmanmail.com
Planner

Amy Qualmann
Marketing Events Coordinator
Suby, VonHaden & Associates
1221 John Q Hammons Drive
Madison, WI  53717
(608) 826-2430
qualmanna@sva.com
Planner

Kathryn Santellano
Executive Meetings Manager
Lake Lawn Resort
2400 E Geneva Street
Delevan, WI  53115
(262) 728-7900
ksantellano@lakelawnresort.com
Supplier

Sarah Schoofs
920 Spring Street, Apt 105
Madison, WI  53715
(608) 628-5116
slschoofs@wisc.edu
Student

Lynn Schwandt, CMP
Senior Event Planner
Thrivent Financial for Lutherans
4321 N Ballard Road
Appleton, WI  54919-0001
(920) 628-6711
lynn.schwandt@thrivent.com
Planner

Val Schwartz
Sales Director
Larson Companies/Holiday Inn-
Eau Claire
3502 Oakwood Mall Drive
Eau Claire, WI  54701
(715) 835-1515
vschwartz@larsonmanagement.com
Supplier

Jamie Stoieber
1812 Winnebago Street #2
Madison, WI  53704
(262) 424-4284
worldnrgy@aol.com
Student

JoAnna Tacheny
15036 Black Oak Road NE
Prior Lake, MN 55372
(608) 339-2090
j.tacheny@northernbayresort.com
Supplier

Sandra Wietzel
President
Marketing Images, Inc.
N19 W24400 Riverwood Drive
Waukesha, WI  53188
(262) 523-3940
swietzel@marketingimages.com
Planner

Sue Zimmerman
Cranberry Country Lodge
319 Wittig Road
Toman WI  54660
(608) 374-2801
sales@cranberrycountrylodge.com
Supplier
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Supplier Profile: Rick Guerra
Rick Guerra

National Convention Sales Manager
VISIT Milwaukee

Milwaukee, WI

How long in the meetings 
industry? 
I’m actually fairly new to the 
meetings industry. I’ve been 
with VISIT Milwaukee for 
just under a year and truly 
think I’ve found my niche. I 
came into this position with 
an extensive sales background 
starting my career in Real 
Estate, which I believe gave 
me a very solid base for 
my years in sales to come. 
As a native Milwaukeean, 
marketing and selling my 
hometown has come very 
easy to me. With my past 
experience interacting with 
and building relationships 
with clients, I think I’ll have 
a very successful career in the 
meetings industry!

How long in MPI? 
I am also a new member of 
MPI just recently joining in 
March. Although I am a ‘new’ 
member, I have participated 
and been involved in a few 
MPI events already!

Teams or projects that you 
have worked on for MPI or 
would like to be involved 
with: One of the projects 
that I have worked on most 
recently is the ‘Special Events 
Showcase’ at the Midwest 
Airlines Center in downtown 
Milwaukee. I was on the 
planning committee on behalf 
of the sales team at VISIT 
Milwaukee. I do look forward 
to becoming more involved in 
the future and am more than 
willing to volunteer my time 
and ideas to MPI!

Family: I come from an 
absolutely incredible loving 

and supportive family! I am 
the middle child and only boy 
of 3 children to my parents 
who have been married for 35 
years. They are an inspiration 
and keep me motivated to 
be the best person I can be! 
My oldest sister is also active 
in many local Milwaukee 
organizations and works for 
another non-profit. She has 
also been very influential and 
supportive in helping to shape 
who I am and where I am 
going. For that I am forever 
grateful!

Where were you born? 
I was actually born in 
McAllen, Texas, which is 
located in the Rio Grande 
Valley 7 miles from 
the boarder of Mexico. 
Unfortunately I was too young 
to ever remember living there 
but I still have family there 
and have been able to visit on 
many occasions.

Where do you currently live? 
After living on Milwaukee’s 
East Side and Downtown 
for the past five years, I’ve 
recently made the leap into 
home ownership and left the 
hustle and bustle of downtown 
living. I’m still in Milwaukee, 
but no longer within walking 
distance of my office and so 
many other places that were so 
conveniently located. I guess 
the sacrifice in driving time 
will pay off when I’m having a 
BBQ in my own yard! 

Favorite Pastimes: 
I have a very wide variety 
of things I like to do and am 
always interested in trying new 
activities. I prefer to stay active 

and enjoy going to the gym, 
snowboarding, playing in any 
and all sports but most of all I 
enjoy being on my boat with 
friends during the summers. I 
really can’t think of any other 
thing that I would want to do 
more than be out on the lake!

Favorite Musical Group: 
Music has always been a major 
part of my life so picking one 
group would be impossible. 
My Father was and is still a 
professional musician who 
specialized his talents on 
percussion instruments. 
Luckily for me those genes 
were passed on and I too 
was taught how to play the 
piano, saxophone and most 
importantly the drums. I have 
a special love for Jazz, Afro-
Cuban and Salsa music. I tend 
to listen to whatever feels right 
that day. Anything from Dave 
Matthews to Radiohead to 
Bob Marley and everything in 
between!

Dream Vacation:
As much as I would enjoy 
going off to a tropical island 
to lay in the sun doing 
absolutely nothing while 
drinking colorful drinks with 
umbrellas in them, I wouldn’t 
consider that a dream vacation. 
Instead I would rather fly to 
France, Switzerland or even 
Blackcomb/Whistler British 
Colombia to go snowboarding 
in the mountains. I would want 
to stay in a chalet located right 
on the mountain and be able to 
walk outside, strap in and float 
my way down the mountain 
thru waist deep powder! To 
top it off I would want to hike 
into the backcountry to try and 

explore new lines down. That’s 
a dream vacation!

If I won the lottery I would:
Wow the possibilities! Most 
importantly I would make 
sure my parents were well 
taken care of. They’ve always 
provided me with more than I 
need so it would be their turn 
to get spoiled. Along with 
their new house, my Father 
would get a new Cadillac and 
my Mother would get back 
her red convertible sports car 
she gave up when she had 
children. As far as I go I would 
probably do what most people 
would do. I would get the new 
home, car and a few toys, but 
I think I also might open a 
restaurant or nightclub to give 
me something to keep my time 
occupied. Investing would be 
a must! Money goes fast and 
once I got it I would definitely 
want to keep it.

Words to live by:
“Don’t be anybody’s fool.” 
My Father
I must have heard this a 
million times growing up as I 
was leaving the house. It’s a 
simple statement that can hold 
a lot of weight!

What else would you like 
other MPI members to know 
about you?
I’d like people to know that 
my phone is always on and I’d 
love to have the opportunity to 
talk to them. Whether they’re 
planning a meeting or hosting 
an event somewhere, I really 
enjoy getting out and putting 
faces to names so give me a 
call and let me know when and 
where! v
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Were You One of the 

Lucky Ones?  Greg Leeper
Hinton and Grusich

Chicago, IL

If you had the opportunity to 
attend the Spring Education 
Day and Special Event 
Showcase at the Midwest 
Airlines Center in March, then 
you know how fortunate you 
were to enjoy a great day of 
education and networking with 
140 other meeting 
professionals. 
If you missed 
being there, then 
you missed some 
excellent speakers 
and a lot of fun! 

Barb Taylor 
Carpender, CMM 
of Taylored 
Training 
conducted two 
great interactive 
sessions on 
“Surviving the 
New Economy: 
Life In The 
Trenches.” The 
discussion and 
group exercises 
promoted some 
lively discussions between 
planners and suppliers about 
expectations of each, and 
everyone left with a much 
better feeling about what 
each party wants and needs 
before, during, and after the 
negotiation process through 
the execution of the meeting. 
This session could have been 
extended by an hour easily as 
everyone thoroughly enjoyed it.

Marge Risinger, CMP, of 
Rosenberg & Risinger, Inc., 
offered some very helpful 
sessions entitled Planning 
Healthy Menus for Today’s 
Diets and Palates. We were 
reminded food choices have a 

noticeable impact on a person’s 
state of mind, and it’s the 
responsibility of planners to 
make the right menu selections 
to insure attendees remain alert 
as well as being sensitive to 
some attendees’ special diets. 
It’s of utmost importance to 

know your group and their 
preferences. Make sure the 
food is pleasing to the eye and 
pay attention to color, texture, 
and shapes. Make sure it looks 
good on the plate. Take good 
care of the vegetarians with 
desirable options, as well as 
offering vegan selections. Keep 
the fat low to keep attendees 
from feeling sluggish and the 
protein high to sustain their 
energy level.

And for those of us who prefer 
to avoid conflict, Philip Chard 
from NEAS, Inc. enlightened 
us with many new approaches 
to deal with those tough people 
we come in contact with during 
his presentation, Swimming 

With Sharks – Uncommon 
Conflict Resolution with 
Tough Critters. He discussed 
the different types of conflict 
– substantive or personal. He 
also addressed when to use a 
rational approach and when 
to use the finesse approach. 

Philip also 
introduced some 
great techniques 
for managing 
your fear of how 
to approach and 
diffuse conflict. 
He reminded 
us to remember 
that modifying 
human behavior 
is one of life’s 
most difficult 
challenges. 

More than 
100 exhibitors 
participated in 
the Showcase 
Marketplace 
including 
transportation 

companies, photographers, 
caterers, event venues, 
convention and visitor bureaus, 
resorts, hotels, airlines, 
etc. – You name it and they 
were there. And a delicious 
variety of luncheon choices 
were offered throughout the 
Showcase Hall.

Simon T. Bailey, our keynote 
speaker, capped off the day 
with an inspiring message, 
Release Your Brilliance! Simon 
has spoken to MPI chapters 
across the country and his 
enthusiasm is contagious. 
Simon reviewed the importance 
of being read for the 30-second 
elevator ride. What would you 

Kim Ball and Allie Gerschke Kinney promote the MPI - 
Wisconsin Chapter to an interested Showcase attendee.
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ask? Who would you ask it to? 
How would you give yourself 
the confidence to ask? Simon 
shared his own experience 
with meeting Michael Eisner 
at Walt Disney. We’re all better 
prepared from Simon sharing 
his personal experience with 
us.  Have you phoned the 
person next to you to see to 
check in if both of you are 
on track with the three goals 
you set on your action plan? 
If not, then do it soon! And, 
if you did, big kudos to you 
– “You’re Brilliant!”  From 
Simone’s Rules of Engagement 
to his discussion on emotional 
commitment, he gave us 
practical tools that can help us 
all shine brilliantly!   

THE GALENA TERRITORY, ILLINOIS

63 Holes of Golf
18,000 sq. ft. of Function Space

16 Meeting Rooms • Stonedrift Spa
Exceptional Food and Beverage

Nestled on 6,800 acres 
of rolling hills, Eagle 
Ridge Resort & Spa is 
2 1/2 hours from 
Chicago and three 
hours from Milwaukee.

Call 1-800-998-6338
EagleRidge.com

ER118 MPI ad  2/6/06  3:47 PM  Page 1

Our new chapter web site 
was then unveiled and you’re 
going to love the new look 
as well as how much easier 
it will be for you to navigate 
through the site. You can 
even pull up past issues of 
our newsletter. Check it out at 
www.mpiwi.org.  The reception 
at the Hilton Milwaukee was 
most enjoyable as many lucky 
attendees left with prizes, gifts, 
and trips donated by numerous 
sponsors.

Needless to say, it was an 
enjoyable day, which I valued 
immensely. Hope you don’t 
miss our Fall Education Day 
on November 9th at the Alliant 
Energy Center in Madison! v

Jenny DeBorja, Greg Leeper, and Lori Fuhrman are all smiles 
on the Showcase floor!

Keynote session attendees complete an exercise to release their brilliance.
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Carmen Smalley
Quality Inn & Suites

Madison, WI
On The 
Moooove
Congratulations to Adam Smith, from the Racine Convention & 
Visitors Bureau, and his wife for their new addition. On February 26th 
they had a baby boy named Everett weighing 7.5 pounds with lots of red 
hair.

Our MPI Wisconsin Chapter Past President Marge Anderson has been 
nominated to serve a three-year term on the International Board of 
Directors. She has been a member since 1995 and we are honored to have 
her represent the MPI Wisconsin chapter. 

Congratulations to Alison Barta who recently started as the Training 
Coordinator at Virchow, Krause & Company, LLP in Madison WI.  Alison 
also received funds from the Maralyn Eisenstodt Scholarship to attend 
MPI’s WEC in Dallas in July. Job well done! 

Meredith Rockafellow recently joined the sales team at the Quality Inn 
& Suites. Meredith is a full time student at MATC in the meeting planner 
program and will be working part time at the Quality Inn & Suites.

Earning NICE awards at the NACE/ISES Chicago Excellence Event are:  
Jamie Carlson, House of Harley for “Best Social Event;” Gloria Nelson, 
CSEP, Gloria Nelson Event Design, LLC for “Best Nonprofit Event”; and 
Mindy McPherson and Rick Madeja, Karl’s Event Rental, received top 
honors for “Best Festival.” v

1. It’s in stock. Thousands of badges in stock so
you don’t have to wait.

2. Variety. A variety of sizes, shapes,
attachments, colors and styles.

3. Call us late. Up to 4:00 Central time. We’ll ship
it out to you today.

4. Better packaging. Your badges arrive clean,
organized, labeled, and flat.

5. Guaranteed. Send back unopened, non-custom
badges for up to 30 days. 

1-800-233-9767         www.pcnametag.com

Ordering is easy, just call or visit us online.

60603MMWI



MPI-WI                                                                                          May/June 2006                                                    11

It
’s 

ha
rd

 t
o 

ha
ve

 a
 p

ro
du

ct
iv

e 
m

ee
tin

g 
w

he
n 

ev
er

yo
ne

 w
ou

ld
 r

at
he

r 
go

 o
ut

si
de

 a
nd

 p
la

y.
 S

o 
F

ra
nk

 L
lo

yd
 W

ri
gh

t
de

si
gn

ed
 a

 m
ee

tin
g 

pl
ac

e 
th

at
 le

ts
 th

e 
ou

ts
id

e 
in

. P
eo

pl
e 

tr
av

el
 h

al
fw

ay
 a

ro
un

d 
th

e 
w

or
ld

 ju
st

 to
 s

ee
 it

. F
or

 a
 m

or
e

in
sp

ir
ed

 m
ee

tin
g,

 c
al

l 
us

 i
n 

M
ad

is
on

 a
t 

6
0

8.
2

61
.4

0
0

0
 o

r 
vi

si
t 

ou
r

W
eb

 s
ite

 a
t 

w
w

w
.m

on
on

at
er

ra
ce

.c
om

.

SO
IN

SP
IR

IN
G

, Y
O

U
’L

L
LE

AV
E

YO
U

R
C

LU
BS

AT
H

O
M

E.

©
20

04
, 

C
ity

 o
f 

M
ad

is
on

3198 MT-MPI.qxd  6/16/04  11:03 AM  Page 1



12    May/June 2006                        MPI-WI 

Swing Back to Classic Elegance

Swing Back to Classic Elegance at this year’s 29th Annual 
MPI Awards Gala!  This year’s Awards Gala will be held at the 
Osthoff Resort in Elkhart Lake on Thursday, May 18th, 2006.  
Mark your calendars for this exciting event. This classic event 
will begin at 5:30 pm with cocktails and dinner at 6:30 pm. 

Throughout the years, there have been classic acts that have 
demonstrated their commitments with class. This year we want 
to recognize the efforts of our members for their commitment 
to our industry and their professional contributions to the MPI 
WI-Chapter. What a great place to look back at our successes for 
this year than the historic Elkhart Lake and the Osthoff Resort! 
This is one of the most coveted events within our MPI-Wisconsin 
Chapter year, so you’ll want to reserve your seat, or better yet, 
reserve a table, and bring your co-workers and clients.

 Naomi W. Tucker, CMP
Humana Inc.

Green Bay, WI 

MPI 
Awards 
Gala

The Osthoff Resort is nestled in a beautiful lake setting 
with panoramic views of the historic Elkhart Lake. Let this 
resort awaken your senses. From its delectable menu, lively 
entertainment, swinging after party, to the refreshing spa – you 
won’t want to miss it!

Hotel accommodations are available at the Osthoff Resort on 
the evening of May 18th, 2006. Accommodations are $79.00 for 
Woodland Rooms and $89.00 for Lakeview Rooms. Please reserve 
your room by May 4th, 2006. Also, all MPI-Wisconsin Members 
attending the 29th Annual Awards Gala will receive 25% off resort 
spa services on May 18-19th, 2006! Put on your dancing shoes 
and let’s swing into the new chapter year at MPI with a big bang 
as there are sure to be fond memories as we celebrate defining the 
power of meetings and those who make them happen. v
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Our commitment to excellence is
your commitment to excellence. Our
pride is your pride.  With spacious
conference rooms, unique meeting
areas, and extraordinary catering

options to suit any size business
gathering, Lambeau Field is the 
perfect place to rally your team. 
Call the Special Events Department

for a brochure or tour today. 

Connect in the Atrium at Lambeau Field.
920.569.7515  www.packers.com

THERE REALLY WON’T BE
70,000 PEOPLE CHEERING

YOUR MEETING ON.
IT JUST FEELS THAT WAY.

Photo credits: Studio Forty Four, Vernon Biever. © Green Bay Packers, Inc.

AtriumAd_Meetings_MPI  1/23/06  4:29 PM  Page 1
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CCorporate scandals have captured the attention of 
both the media and the Congress. To increase financial 
accountability and control, Congress enacted the Sarbanes-
Oxley Corporate Responsibility Act (often called “SOX”). At 
first, SOX placed significant responsibilities on executives 
and auditors. In 2005, the law extended its reach to 
financial reporting that impacts the entire meetings industry. 
Conventions, travel and incentive awards and a host of other 
“meeting-related” activities fall squarely within the SOX 
compliance requirements.

Many meeting planners are still largely unaware of how the 
SOX requirements now directly impact your day-to-day work. 
Worse yet, those who are informed are uncertain about the 
extent to which you will need to implement new procedures, 
controls, and record-keeping. Still others are confused because 
of conflicting directives – both internal and external – on 
precisely what types of documentation you must maintain under 
SOX.

You need the tools to comply with the law and to interface 
seamlessly with executives who are accountable for certifying 
financial controls on meetings and travel. This article contains 
an overview of the requirements. Although you will need 
to comply with your organization’s specific documentation 
protocols, this article provides documentation guidelines.

What is SOX Section 404?
Section 404 requires each public company to include “internal 
control report” in its annual report. Companies must document 
financial reporting procedures in the annual report and have 
independent auditors sign off on it (this increases both cost 
controls and oversight of travel, meeting expenses, and 
incentive travel.)

SOX requires tighter controls on purchasing and procurement 
departments, including meeting space, hotel rooms, airline 
tickets, food, and beverage. Additionally, you should become 
well acquainted with your organization’s conflict of interest 
policies. Auditors and regulators will increasingly scrutinize 
supplier contracts to assure that the relationships are “arms 
length” business transactions. This is particularly vital in the 
context of complementary hotel and incentive travel.

Meeting planners need to focus on areas where there are risks of 
error, fraud or noncompliance with policies, and document the 
controls that are in place to mitigate those risks. This includes:

Meeting Planners: 
Are You Prepared for the Impact of 
Sarbanes-Oxley on Your Business?

• Site-selection criteria
• RFP’s for vendors, including speakers and entertainment
• Planning and organization of activities at meetings
• Post-meeting activities and contractual agreements
• Travel and incentive programs

Meeting planners and suppliers within the industry must 
now have a specific process to memorialize and substantiate 
each expenditure for each meeting. Outside auditors will be 
scrutinizing the type of internal controls and procedures for 
verifying those controls. 

The purpose of section 404 is to assure that corporations assess 
their internal controls for negotiating for products and services 
are consistent with business necessity and appropriate. The 
controls must be designed to identify areas of risk, including 
fraud, errors or inconsistencies in policies. 

For SOX compliance, documentation and record-keeping are 
critical.  The documentation of processes needs to be detailed 
but clear and easy to follow. Use process flow charts, outlines 
and lists to help with the organization. If you can’t easily 
explain it, or someone can’t pick up the documentation and 
understand it, you haven’t successfully completed the task. 
Also, auditors will be focusing on control lists. These should be 
tied in directly to the process flows.

Your organization’s current controls and documentation are a 
starting point for assessing whether your department must tighten 
existing procedures or implement new ones. Once you have 
thoroughly evaluated your existing procedures, you can make 
informed decisions about any new, revised or updated processes.

Keep in mind that whatever you develop, you must be able 
to follow completely. Section 404 doesn’t require that every 
single transaction be approved by senior management. Indeed, 
that would be unproductive and very difficult to implement 
uniformly. Under SOX, as with many corporate policies, the 
most fundamental factor is consist application of your policies 
and procedures. 

Much of the focus on SOX has been on the financial reporting 
documents. Many companies have specific protocols in effect 
and you should understand and follow them. But, planners 
must be mindful that business records that are classified 
“documentation” of your actions are much broader than the 
financial statements alone. 

 Patricia S. Eyres
Attorney at Law

Certified Speaking 
Professional

Litigation Management & 
Training Services, Inc.
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What is Documentation?
Documentation is a record of an event, discussion or 
observation by one or more individuals. Most organizations 
rely on documentation to record their activities and those of 
their employees. Any written information, whether formally or 
informally generated, can be considered a business record (read 
that: documentary evidence) if it is pertinent to a regulatory 
compliance requirement, such as SOX. 
Written documents can include both hard copy and electronic 
records; even those that are never actually printed. Think about 
how often your negotiations and ongoing communications with 
suppliers, vendors, and colleagues takes place by e-mail. E-
mail is often treated as ‘transitory correspondence” for record 
retention purposes, but it has the same force and effect as a 
formal contract or letter agreement signed with ink. 

Why Is Documentation So Important?
Most compliance proceedings ultimately revolve around three 
simple questions about a business organization:

• What did the company know?
• When did it know?
• What did it do?

The same is true if you find yourself in an ordinary breach of 
contract dispute with a supplier or vendor. The negotiations 
between the parties that led to the final “agreement” are often 
the focus of any lawsuit, as the court will focus on whether the 
parties had a “meeting of the minds” on the essential terms of 
the agreement. A specific record of communications – including 
e-mail exchanges — is the best evidence of what actually 
occurred when the events at issue took place, such as when 
the contract was negotiated. Leaving this vital information to 
human memory is risky and often does not serve the company’s 
best interests. The author of the documentation may have retired 
or moved to another area. In the absence of a written record of 
the activities that took place, the company’s position may be 
significantly affected.

In the ordinary course of every meeting planner’s business it is 
essential to record and memorialize significant decisions and 
action items. It may be unproductive when documentation does 
not reflect the evolution of a business transaction or decision; 
particularly when events must later be reconstructed to assist 
the company and others in determining the true course of 
events.

Unambiguous, complete, accurate documentation can be 
invaluable when used in the context of regulatory or judicial 
proceedings. Complete records, used as an adjunct to accurate 
testimony, are frequently invaluable in enhancing the credibility 
of a witness.

Effective documentation has several elements. In particular, 
it should be easily understandable and readable by everyone 
in the organization. Consistency in documentation techniques 

is vital. There is no single correct way to construct 
documentation or to memorialize your activities. It is important 
to develop procedures you and your department can enforce 
consistently. Much will depend on the type of activities you 
are documenting. Regulatory activities generally require more 
detailed compliance records, while others can meet their needs 
with simple files. The key is to use a system that works for you 
consistently, so you can reconstruct past events with ease and 
accuracy.

Consider the following five concrete principles of effective 
documentation. Using these techniques will help assure that 
your business records work for – not against your organization 
– in the courtroom or a SOX compliance audit.

1. Write with accuracy and precision. 
Be factual with all business communications. If your documents 
can be taken out of context, or your records express opinions 
on the ultimate facts in dispute — without all the relevant facts 
— your position may be adversely affected in a lawsuit years 
after the business records were created. Avoid speculation, 
exaggeration, subjective or relative terms, which at best are 
ambiguous and at worse misconstrued. This is especially 
important when exchanging e-mail, as hasty replies often result 
in ambiguities.

Limit the use of relative terms, such as “frequent,” 
“excessive,” “better,” or “worse,” unless given in context. 
Think about your objective for the communication, and how 
you intend it to be read and acted upon. If someone reading 
the communication could ask “relative to what standard?” 
the writing is non-specific. Use objective facts and examples 
instead.
 
2. Avoid terminology that may be misleading to 
someone not familiar with the company or the 
industry. 
Avoid slang or shortcuts in terminology. Minimize unnecessary 
technical jargon; by defining the meaning of the term in its 
technical context. Make sure that your communications are 
consistent with the intended recipient’s knowledge, so that 
you can defend against a claim that the recipient did not 
understand the content or requested action. Describe all actions 
and conclusions objectively, including the date, the decision 
or action reached, and any subsequent action to be taken or 
recommended. Don’t rely on second/third party information 
unless it is specified as such.

3. Stay within your personal knowledge and 
responsibilities.
When writing about activities or events, stay within your 
personal knowledge, expertise and responsibility. Don’t 
speculate or guess as to the meaning of any aspect of a business 
transaction with which you are not personally familiar. 

Continued on Page 17
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As Always, 
A Thank You
to Our 
Partners
The finance committee met 
in February in Green Bay to 
work on the MPI Wisconsin 
Chapter Budget for the 2006-
2007 fiscal year. We spent a 
day going through our income 
and expenses and working out 
all the kinks for the next year.  
The finance committee made 
a lot of progress in one day 
and we have since sent the 
budget to the entire board of 
directors for review.  

The goal is to have the budget 
approved during the April 
board of directors meeting.  
We increased revenue streams 
to continue to build our funds 
over the next year.

As I look back on the first half 
of this fiscal year, we are doing 
extremely well. It felt like 
there were a few hiccups along 
the way, but we are looking 
like everything is on target to 
make budget this year.  

As for the Strategic Alliance 
team, MPI Wisconsin 
continues to support the two 
partners we have for this year, 
OnVantage and Wyndham and 
we are very excited to have a 
new strategic alliance partner 
for 2006-2007. This new 
partner is Passkey, a housing 
software system company.

The fundraising team has 
been “kickin’ some butt” 
this year. They have been 

exceeding their raffle goals 
monthly and I am extremely 
proud of how hard the team 
has worked over the past year. 
We continue to rely on our 
partners to help make our 
chapter successful. Thank you 
for all you do for us.

Again, for all of you who 
generously contribute to MPI 
Wisconsin, THANK YOU, 
we couldn’t move forward 
without you.

If you have any questions or 
comments or would like to 
assist us in hitting any one of 
our goals, please contact me 
at (414) 423-3332 or 
paulette.heney@bowl.com. v

 Paulette Heney
United States 

Bowling Congress
Greendale, WI

We continue to receive items 
and in-kind donations from 
our friends:

Midwest Airlines
Osthoff Resort
Carey Limousine, 
Quality Inn & Suites
Holiday Inn Riverwalk
Grand Geneva Resort
Alliant Energy Center
GES
PC/Nametag
Omni Press
Chula Vista
Janesville CVB
Raintree Resort
Howard Johnson
Blue Harbor
Magna Publications
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4. Close the loop on all significant issues raised in 
writing. 
If information is requested of you, provide it promptly or notify 
the person of any foreseeable delays. If an action is requested in 
writing, and the resolution is not reflected in writing, the company 
runs the risk that its actions may later be mischaracterized. 

5. Be consistent in your documentation techniques.
Inconsistency often reflects poorly in the courtroom, especially 
in the context of performance appraisals, when an employee 
claims that he or she was singled out for negative action. 
Consistent doesn’t mean inflexible. Rather, it enhances the 
ability to defend against discrimination claims when the 
employer can demonstrate that the needs of the particular job 
consistently require adherence to concrete, well articulated 
performance expectations, and that all similarly situated 
employees are held to the same standards.

Record Retention is Critical Under SOX
Document Shredding. The term sends shivers down the 
spine of even the most scrupulous manager in today’s legal 
environment. Why? Open any newspaper and you are likely to 
see a story about a high profile investigation, civil lawsuit, and 
even criminal proceeding against an entire organization and its 
leaders for alleged evidence destruction or tampering. Enron 
and Andersen are just two of the most recent organizations on 
the defensive.

Such prevalent news stories meetings professionals to ask, 
“What records must I retain?” and “How do I lawfully dispose 
of those records that are no longer needed in the ordinary 
course of business?” Make it your business to read and fully 
understand your organization’s specific record retention policies 
for hard copy, electronic documents and e-mail. 

Here are some additional general guidelines:

1.  Follow Protocol
Planners should fully understand the company’s records 
retention policies and should follow those policies consistently. 
Under SOX, your organization should make that violation of 
company policy may give rise to disciplinary action.

2. Communicate Promptly
Notify all appropriate company representatives of the obligation 
to identify documents and take reasonable steps to preserve 
potentially relevant documents when a proceeding begins or 
when the company has notice that the action is forthcoming.

3. Educate Your Staff
Make sure all employees understand the restrictions on 
disposing of hard copy documents (by shredding or other 

means) and when they can hit the delete key for electronic 
records. In situations where a legal or regulatory proceeding 
has been filed or is anticipated, you must retain all relevant 
records beyond their disposal period. Realize that this also 
includes proceedings in which your organization may not be 
a party, but where your records may be relevant. Even if the 
documents should have been previously disposed of properly 
under your retention policies, if they still exist when the 
action is commenced or contemplated, you must preserve 
them for possible production. This is precisely the issue in 
many of the corporate fraud cases that led to the passage of 
SOX. 

4. Implement Protocols Company Wide
Maintain consistent procedures for developing and recording 
relevant information. In areas where your organization’s 
document retention policy does not apply, develop a records 
retention policy for your department that you can consistently 
enforce. Establish objective indicia for which documents to 
keep and which to destroy, but don’t make the guidelines too 
cumbersome. The policy should be business related but still 
allow you to justify in later litigation why you did not retain 
a particular item. This limits the inference that you destroyed 
something not helpful to your position.

5. Maintain Integrity
Never backdate or fabricate a document once it is generated. 
If something needs clarification, create a new memorandum 
explaining the new information and the basis for it, and then 
date the new document with the current date. Remember that 
when you create or revise a document on a personal computer, 
the system records the date the document was last saved. 
If the date on the hard copy is different from that recorded, 
you could have some explaining to do if questioned about 
the veracity of documentation you created or had access to. 
Above all else, altering documents is both unethical and a 
prescription for disaster if you are ever asked under oath to 
explain the evolution of particular documentation. v

About the Author
Patricia S. Eyres, JD, CSP is an experienced attorney 
with over 18 years defending businesses in the 
courtroom. She calls herself a “recovering litigator.” 
She is a full time professional speaker and author. 
Her most popular presentations are Leading Within 
Legal Limits™ and Is Your E-Mail a Legal Pain 
in the Net? ™ She frequently speaks to meetings 
industry professionals can be reached at Patricia@
PreventLitigation.com or at 1-800-LIT-MGMT

SOX
Continued from Page 15
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Planner Profile: Lynn J. Schwandt, CMP

Senior Event Planner
Thrivent Financial for Lutherans

Appleton, WI

How long in the meetings 
industry?  13 years

How long in MPI? I just 
became a member in January, 
2006 (not too long)

Teams or projects that you 
have worked on for MPI or 
would like to be involved 
with: I really haven’t looked at 
what opportunities are out there 
yet, but do know that I would 
like to offer my services on 
some committee(s).

Family: I have a husband, Rick 
and two children (Steve, 18 and 
Alyssa, 16)

Where do you currently live? 
Still live in Appleton, WI. It’s 
amazing to see how this city 
has changed over the years.

Favorite Musical Group:  This 
is a tough question. I like all 
kinds of music. It’s not a group, 
but I love listening to Josh 
Groban. Every time I hear his 
voice I get goose bumps!

Where were you born? Born 
and raised in Appleton, WI

Dream Vacation: I have done 
several programs on cruise 
ships, but I have yet to take a 
personal cruise. Send me on 
the SilverSea Cruise Line to the 
Mediterranean & I’ll be happy!!!

If I won the lottery I would: 
Share with my family, put my 
son through medical school, 
donate to my favorite charities 
and then have fun with the rest 
of it. I suppose I should save 
some of it for retirement.

Favorite Pastimes: I love to 
watch my kids play in their 
sports (softball, baseball, and 
basketball.) I’m their number 
one fan!!! I also love to shop!!!

Special personal 
accomplishments: Getting my 
CMP. I put a lot of time and effort 
into preparing for this exam.

Person you admire most 
and why: In 2005, my dad 
experienced serious health 
issues and is still battling some 
of them. I’ve been amazed at 
his will to battle through these 
adversities while maintaining a 
positive attitude. 

Words to live by: “If you love 
what you do, it won’t feel like 
a job.” I received this quote on 
a card as part of a turn down 

service at a hotel. I spend quite 
a bit of time at work and I 
wouldn’t be doing what I’m 
doing now if I didn’t love it.

What else would you like 
other MPI members to 
know about you? I am also 
a member of FICP—Financial 
and Insurance Conference 
Planners (formerly ICPA), an 
association of insurance and 
financial services conference 
planners. I was on the design 
team for their 2005 annual 
meeting which generated the 
highest attendance in its history. 
I’m excited to now be a part 
of MPI and will look for ways 
that I can get involved this 
organization. v
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Let’s Talk 

              Etiquette
Lori A. Fuhrmann
Four Points Sheraton

Milwaukee Airport
Milwaukee, WI

luncheon or dinner seminar 
sitting at a round of 8 or 10 
and the banquet servers are 
placing your food in front of 
you. I cannot tell you how 
many times I see people 
start to eat before everyone 
has been served. Wrong! 
When everyone has been 
served, pick up your fork and 
proceed. 

In the United States:
When you are done with your 
salad, dinner or whatever, the 
sign that the server can take 
away your plate is to put your 
fork face down, facing at 4 
o’clock on your plate. 

The fork is held in the right 
hand and is used for eating, 
except for us left handers. If I 
want to hit my mouth, I need to 
hold it in my left, but I do keep 
telling myself that left handers 
are always right.

To use the knife, the fork is 
switched to the left hand. 
To continue eating the fork 
is switched back to the right 
hand. Go ahead, practice. 
Foods or drinks can be refused 
without causing offense. Many 
foods are eaten by hand.

Now let’s discuss cross cultural 
dining etiquette as many 
meeting planners and sales 
people travel outside of the U.S.

Things to think about first:

Seating: Is there a protocol 
as to who sits where? Should 
one wait to be seated? Is it 
acceptable for men/women to 
sit next to one another?

When I was in high school 
my mother signed me up for 
modeling and the Seventeen 
Magazine Poise and Etiquette 
course that I went kicking and 
screaming to every Saturday 
morning for two years. I 
remember thinking that I 
would never use most of what 
I learned ... boy, was I wrong 
... and after a few months, I 
really started to enjoy it and 
to this day just a few “ahem” 
years later, I still thank my 
mother for being so persistent. 
I have been a judge for the 
Miss Wisconsin Pageants and 
reflect back to my thought of 
“why do I have to get up so 

early every Saturday morning 
and go to a 3 hour class. Why 
couldn’t I have been a boy?” 
But now I see the need for this 
type of thing in so many young 
girls and women, even young 
men that I wish it were taught 
in schools.
 
Today, in the business world, 
I am really amazed at how 
many people, both men and 
women that really do have 
poor etiquette and manners. 

Dining etiquette
Let’s start with dining 
etiquette. How many times 
are you at a breakfast, 

Eating: What utensils, if any, 
are used? Please don’t give me 
chopsticks ... I always get hurt.

Body Language: How should 
one sit? Never rest elbows 
on the table in any culture. If 
sitting on the floor, what is the 
correct position?

Conversation: Is the meal 
the proper place to engage in 
conversation? Is discussing 
business appropriate??

The Food: What foods are 
common to eat? Is it good 
etiquette to compliment the 
cook and how? Does one finish 
everything on the plate? Is it 
polite to ask for more?

Restaurant: Who pays the bill?

Cell phone etiquette
And now, cell phone etiquette! 
I have well reached the point 
with cell phones where there 
are times that I feel the need to 
rip one out of someone’s hands 
and lay down the law.

If you are a cell phone user, 
please use the appropriate 
etiquette and not subject 
defenseless others to the 
following:

Think about where you talk 
on the phone and other people 
cannot escape the pain of your 
conversation such as on a bus, 
train, plane, or anywhere else 
that the people around you are 
trapped and have no where to 
escape. Have mercy on us.

Restaurant
Here is a big one. Have enough 
manners to shut the phone 

Germany:
Try and cut food with the fork as it compliments the cook by 
showing it is tender. Do not begin eating until the host signals to 
do so. Indicate that you have finished by lying the fork and knife 
parallel across the right hand side of the plate. Fork in left hand, 
knife in right.

Japan:
An honored guest sits at the center of the table furthest from the 
door and begins eating first. (By the time I figured all of that out, 
the meal would be over.) Oh god, here come the chopsticks again.

Turkey:
Meals are a social affair. Conversations are animate and loud. 
(I think I must have a few Turkish friends.) If taken to a restaurant, 
the strictest rule is that who ever extended the invitation must pay. 
It is good etiquette to insist the most senior at the table is served 
first instead of you.

Middle East: 
Eat with right hand only. Meat is torn by holding down the piece 
against the dish and ripping off a desired amount with forefinger 
and thumb pressed together. I say practice before you go. If you 
are finished, leave food on your plate otherwise it will be filled 
immediately.

Here are a few tips by Country:

Continued on Page 31
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’06 Annual Sales Meeting

Site Inspection

Room Blocks

Press Releases

Name Badges

Registration Assistance

Spousal/Guest Tours

Welcome Bags

Transportation

Mayor Welcome

Attendance Builder

❒
❒
❒
❒
❒
❒
❒
❒
❒
❒

✔
✔
✔
✔
✔
✔
✔
✔
✔
✔

These complimentary 

CVB services along 

with exceptional 

Waukesha & Pewaukee 

meeting facilities, 

create the most 

successful meetings!

800-366-8474  www.visitwaukesha.org

I t ’ s  a  s h o r e  t h i n g .™

O N  L A K E  G E N E V A  I N  F O N T A N A ,  W I S C O N S I N
8 6 6 - 4 2 7 - 5 7 6 7     M a r i n a M e e t i n g s . c o m / M P I W I

now featuring

And best of all, you’ll enjoy The Abbey ExperienceSM – friendly, 
attentive service that is synonymous with The Abbey. 

Visit today! Call our resort sales department at 866-427-5767.

$40 million
redevelopment

EXPERIENCE OUR

AT THE NEW ABBEY RESORT.

The 35,000 sq. ft. 
Fontana Spa

From sun-up to sundown, 
Lake Geneva’s only lakeside 
resort leaves other meeting 
venues in its wake. 

• Over 40,000 sq. ft. of 
function space 

• The dedicated Geneva Lake
Conference Center

• Multiple outdoor venues

• 334 newly renovated 
lake-house inspired 
guestrooms and suites 

• Golf: Over 400 holes of 
Wisconsin’s finest golf 
just minutes away…even 
by yacht!

• Group boat cruises, water 
sports and parasailing

• The nationally-acclaimed 
Fontana Spa – rated one of 
the top ten in the Midwest

• Nine uniquely themed 
restaurants, cafes and 
lounges including 
Porto, Fontana Grill, 
The Waterfront and 
Steamers Cigar Bar

• 90 lush acres on the 
shores of Wisconsin’s 
famed Lake Geneva
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An Apple A Day
 Sue Lidstrom

Chula Vista Resort
Wisconsin Dells, WI

Not that long ago, a member 
of our own MPI Chapter lost a 
courageous battle with a long-
term illness. As I looked upon 

the faces of fellow MPI friends at 
Kristen’s wake, I was reminded how 

precious our time on earth really is. As the chapter’s liaison for 
the Women’s Leadership Initiative, I want to take this opportunity 
to discuss women’s health issues & the importance of looking 
after ourselves. 

The Women’s Health Foundation is a great resource to refer to, 
with several of our state’s female leaders serving on the Board. 
(Three of whom were panelists at the WLI Luncheon last June). 
The brain child of Former First Lady of Wisconsin, Sue Ann 
Thompson, the foundation’s focus is on keeping Wisconsin 
women healthy & safe! www.wwhf.org. 

Some cancers or diseases cannot be prevented, despite our best 
attempts. In fact, you would think that with all the pink ribbons 
we see everyday (my favorite are the ribbons with the Packer 
“G” – thanks to Mrs. Deanna Favre!) that breast cancer is our 
biggest “attacker” as women. According to the American Heart 
Association, cardiovascular disease claims more women’s lives 
than the next six causes of death COMBINED, about 500,000 
lives per year! For those young “whipper-snappers” in our 
chapter - guess what? It can start to affect women as early as 
their twenty’s! The part that really amazed me is heart disease 
is mostly preventable. Eating right, exercising 30 minutes/day, 
avoiding sodium, quitting smoking, and having your cholesterol 
checked can go a long way in the prevention of this disease. 

Besides heart problems, there are a myriad of ailments that can 
take its toll on us all, women and men alike, yet are preventable 
with two simple things: avoiding stress & getting enough sleep. 
Going to bed earlier might be easy enough, but avoiding stress 
is definitely much harder on those of us in this industry! How 
do we do it? Who better to ask then our own members! I started 
collecting advice & got some great suggestions. 

First of all, I am starting to think most of our chapter belongs on 
that “Intervention” show, as the number one answer among us 
(albeit jokingly) was alcohol! Apparently several of us live by 
the motto, “I’d rather have a bottle in front of me, than a frontal 
lobotomy,” with some of our “best friends” being Mr. Martini, 
Margarita, or Mini-Bar?? In moderation, I suppose an occasional 
sip or two at the end of the day is ok. In fact, one glass of red 
wine is even heart healthy! Meditation, quiet time, and prayer 
were also great answers. Other helpful advice:

“I’m an early riser, so I drive up the hill from my home and work 
out at a fitness center called Slender Lady (Curves on steroids). I 
work out 3 times a week and by the time I am done, shower and get 
to work, I remain pretty stress free for the day.” 

– De DuPlissis, Student

“For instant relief when in a stressful situation & feeling myself 
building up steam, I think back on the worst experiences in my 
life.  Thankfully, those are few in number but revisiting one of 
those horrible moments usually gives the current situation much 
less credence.  Turning life’s bad moments into learning tools also 
seems to help lower the incidence of new stressors.” 

– Kristi Mirocha, Planner for EPIC Creative Communications

“The number one thing that helps me de-stress is exercising at the 
gym.” – Sara Clauder, Marketing for WPS Health Insurance

“I de-stress by taking at least one, non-work related vacation a 
year to keep my sanity. I also de-stress by attempting to “beat 
stress”: Keeping organized and staying on top of all functions/
events helps a great deal. If I know everything is taken care of 
ahead of time, I have nothing to stress about.“ 

– Nicole Ziegler, Planner for General Casualty Insurance

“It may sound boring, but 30 minutes of cardio after a stressful 
day definitely makes me feel better.  And I try to laugh as often as 
possible, especially at myself.  I have a folder labeled Funny Stuff 
on my computer, and open it when I feel the tension rising.  Of 
course, if all else fails, there is always chocolate.  And exercising 
means you can eat it without guilt!” 

– Susan Arts, CMP, Planner for S.C. Johnson & Son

And finally, an important MALE perspective:

“I think one of the best ways to de-stress is to make sure 
everything is in order as much as possible, thus eliminating 
undue stress. This is easier said then done. On a personal level, 
I need to keep stress at a minimum because of the effect it has 
on my blood sugars. Being diabetic, it presents challenges when 
sugars drop; when this happens it can affect judgment and 
personality. In order to prevent this, I try and keep stress at a 
minimum in “clutch” times. I do this by taking walks outside 
to take myself out of the situation or to just take a break. I also 
keep a radio on in my office all the time that helps me relax by 
distracting my thoughts of the work day enough to get through 
without any issues.” 

– David Helgeson, CMP, Director of Conventions 
for Radisson Paper Valley Hotel

Continued on Page 31
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Jensen 
Receives Significant Award
At the MPI-Wisconsin Chapter’s Meeting Expectations 
symposium on November 10, 2005 Carrie Jensen, CMP, received 
the Meeting Planner of the Year Award from the Wisconsin 
Professional Speakers Association (WPSA). This award was 
presented to Carrie for her “leadership, professionalism, and 
commitment to the meeting industry in Wisconsin.” 

Carrie works for Magna Publications and coordinates speakers 
for their multiple college level programs throughout the United 
States (in addition to many other duties.) Robert Ian from the 
WPSA presented the award to Carrie at the end of the general 
session. Carrie’s surprise at winning the award was sincere 

 Steve Lorenz, CMP
Wisconsin Medical Society

Madison, WI

Applause, cheers, and even a few happy tears rounded out the 
celebration!

Carrie Jensen, CMP, center left, is congratulated by (left to right) Jody 
Glynn Patrick, Magna Publications; Bill Haight, Magna Publications; 

and Robert Ian, Wisconsin Professional Speakers Association.  

and her heartfelt appreciation to both the WPSA and her MPI 
colleagues was readily apparent. 

She was further surprised to find the President of Magna 
Publications, Bill Haight, and Vice President of Magna 
Publications, Jody Glynn Patrick, waiting patiently to the side with 
flowers for the award recipient. Carrie greeted them with hugs and 
tears and admonished them for having known and not told her. 

We at the MPI-Wisconsin Chapter are thrilled to have Carrie as a 
member of not only the chapter, but as an active volunteer. We’re 
extremely proud of her achievement. Way to go, Carrie! v

2006 WORLD
EDUCATION CONGRESS
Join Meeting Professionals International at the 2006 World Education Congress 

and discover innovative education, products and services that will provide you 

with the solutions you need for your future in the meetings industry.

The GLOBAL GATHERING
for the MEETINGS INDUSTRY
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Advertising Rates
SPeCIfICATIONS

Full Page 7-1/2” (w) x 9-1/2” (h)
1/2 page vertical 3-1/2” (w) x 9-1/2” (h)  
1/2 page horizontal 7-1/2” (w) x 4-3/4” (h) 
1/4 page vertical 3-1/2” (w) x 4-3/4” (h)
 

RATeS
    Member rates:

Full Page 1/2p-v                1/2p-h                 1/4p-v 
   $599   $399  $399        $249
  $549*  $549*  $399*
Non-Member Rates:
Full Page 1/2p-v             1/2p-h  1/4p-v 
    $699   $499   $499   $349
    $699* $699*   $499*
* With website banner ad for 2 months – click through to your website
Employment Ad:   $99.00 for 30 Days

DIGITAL SPeCS
Formats: Please submit your ad in one of the following formats:
                 Adobe Illustrator EPS, TIFF (.tif) file, PDF (.pdf) file 
Resolution: Images placed in ads should be 300 dpi and sized at 100%.   
 Line art (b&W solid areas) should be at least 1200 dpi 
Color:  All ads should be saved in greyscale and not in color (no  
 RGB or CMYK)

MOCK UPS
Please mail or fax a hard copy of your ad for reference

• Best Hotel for Business Travel 
— Corporate Report Wisconsin’s Best of Wisconsin Business

Awards 2005.

• 37,000 square feet of Conference Space

• Free High-Speed Internet in our lobby, business 
center and all guest rooms

• Award-winning Reputation for Service and Food

WHERE IT ALL HAPPENS!

DOWNTOWN APPLETON

Home of the Legendary

Radisson Paper Valley Hotel is owned/managed by Montclair Hotels and Resorts

www.montclairhotels.com

333 West College Avenue 
920-733-8000  •  800-242-3499

www.radissonpapervalley.com
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Your Donations at Work:
The Shaken Baby Association , Inc.
This spring, the community outreach committee of 
MPI - Wisconsin Chapter unveiled a campaign to support The 
Shaken Baby Association. The efforts were launched with a 
$1,000 donation from Marcus Hotels and Resorts to assist with the 
prevention, identification and detection of shaken baby syndrome. 
Attendees of the MPI – Wisconsin Education Day held on March 
23rd were able to donate online when registering for the event. In 
addition, donations were collected the day of the meeting held at the 
Midwest Airlines Center. 

Funds collected will be used to assist in the development of 
educational programs. One successful program includes a public 
service announcement aired simultaneously in a radio roadblock 
on 18 Milwaukee area radio stations and replicated in the Madison 
area. The 60-second spot features a baby crying inconsolably for 50 
seconds followed by a voiceover that says, “No matter how much 
she cries. No matter how tired you are. No matter how frustrated you 
get. Never, ever shake a baby.” 

The goal of this ad was to create a spot that would cause people 
to feel, in a small way, the same sense of frustration that leads 

caregivers to shake a baby. SBA wanted listeners to understand that 
this level of frustration can happen to anyone. 

The timing of the radio road block was purposeful, as southeastern 
Wisconsin had experienced a rash of infant deaths and injuries 
due to shaking and severe physical abuse. At the time of the radio 
roadblock, Children’s Hospital of Wisconsin had reported 23 
instances of shaken baby syndrome since the previous January. After 
the roadblock, Children’s Hospital did not experience any hospital 
admissions identified as shaken baby syndrome for more than three 
months. 

Thank you to all the MPI – Wisconsin chapter members who 
contributed to this campaign. Your dollars will make a huge 
difference. If you have any questions or would like additional 
information, please contact Susan Kainz at 414-291-4765 
susankainz@wyndhammilwaukee.com or Sara Kern, sales manager, 
The Abbey Resort at 262-275-9082 kern@TheAbbeyResort.com  
 
With grateful appreciation, 
Community Outreach Committee, Wisconsin Chapter - MPI

Susan Kainz
Wyndham Milwaukee 

Center
Milwaukee, WI

Sara Kern
Abbey Resort Groups

Fontana, WI
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reach via walkie (i.e., Carrie to Maryann). This helps alert 
the person you are trying to get in touch with. Once they 
have responded (“go ahead” is appropriate) you can proceed 
with talking.

#6:   Want to be able to get in touch with your 
hotel contact at a moments notice? Consider 
providing them with one of your walkie talkies 
to use during your event. It’s an easy way 
to keep them involved. Many hotels supply 
planners with hotel walkies specifically for this 
purpose. 

#7:   Consider having a “private” channel for 
your staff to use. For example, if you have it pre-
arranged with your staff that a specific channel # 
is to be used for private conversations, you can 
alert them to go “private” and both change your 
channel to the channel you’ve designated as 
private. This way, others won’t be privy to your 
conversations. Keep in mind, this doesn’t work 
100%!  Someone else could be flipping through 
channels & happen to catch your conversation.

#8:   For safety’s sake, use them! I remember 
one of my mentors suggesting I use the walkie as 

a safety precaution when heading to my sleeping 
room one night. By simply turning the radio to 

another channel, it will “squelch” and give the appearance 
that you are connected to “someone of authority” on the 
other end. Is it fool proof? No, but it sure can give you 
peace of mind when encountering a stranger in an empty 
hallway.

  #9: Keep to the basics. Use walkies for basic updates & 
“must have/need to know” type items. Don’t use them for 
personal conversations – not everyone needs to know what 
you’re doing that evening.

#10: If attaching your walkie talking to your clothing, attach it 
to the front! Although it’s typically more comfortable to 
attach a walkie on your backside, it’s almost impossible for 
you to hear when someone is calling you on the walkie. If 
you keep it attached in front, it’s easier to hear.

#11:   Lastly, be respectful of others. When in sessions or having 
face-to-face conversations with someone, turn your radio 
off or down.  It can be very distracting to others. v

I

Walkie Talkies                                                          

“Do You Copy?”
In the meetings industry, walkie talkies are as common as cell 
phones. As a planner, how many times have you been mistaken 
for a hotel staff member while using your walkie talkie? For me, 
it’s been countless times. When used properly, walkie talkies can 
be a tangible tool of efficiency. When used improperly, walkie 
talkies can be a nuisance as well as a hindrance to the 
success of a program. Here are some basics to consider:

#1: Rent or own: This is more of a budgetary decision, 
but if you are doing multiple programs per 
year it is most likely more cost effective 
to purchase walkie talkies. There are a 
variety of walkie talkies available ranging 
from the basic retail/consumer versions to 
high-end/long-range versions (Motorola 
and Maxon are both excellent brands for 
meetings usage.) Consider where you 
will be using walkie talkies. Transmission 
can be affected by steel, cement, etc. so I 
recommend purchasing walkies that have 
a long range and can be used in a variety of 
settings. Whatever you think you’ll need ... go 
the next step up. Once you have them, you’ll be 
amazed how frequently you rely on them (as you’re 
leading a group to an off-site venue.)

#2: Just as your mom warned you to never put anything 
in writing that you wouldn’t say in person ... the same 
applies with walkie talkies. Don’t say anything you 
wouldn’t be comfortable with saying in person!  Just when 
you think you’re only talking to your colleague about “Mr. 
Problem speaker,” “Mr. Problem” himself is probably 
lingering within earshot of your walkie.

#3: Schedule a quick training for staff members to learn the 
basics of using walkie talkies. Believe it or not, some people 
are intimidated by using a walkie talkie. Make sure to run 
through the basics so everyone is comfortable and using the 
equipment correctly.

#4: Make sure to fully charge walkie talkies before your event, 
and also each night. After they are fully charged, be sure to 
test them prior to start of event.

#5: Be sure to press “talk” button BEFORE you start speaking!  
It seems like common sense, but I can’t tell you the number 
of times I hear “and is that ok?” from the other end of my 
radio. The best bet it to announce who you are trying to 

Carrie Jensen, CMP
Conference Director

Magna Publications, Inc.
Madison, WI
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YOU’D BE SURPRISED

what you can orchestrate at the right

MEETING FACILITY

RECEIVE A STANDING 
OVATION WHEN YOU 

HOLD YOUR NEXT 
MEETING.

When you meet at Hotel Mead, great things happen. 

Elegant meeting space, creative catering, beautifully 

appointed rooms and a flexible staff create the perfect 

atmosphere for monumental meetings. With wonderful 

on-site restaurants and a wealth of activities just min-

utes away, including championship golf, casino gaming 

and miles of nature trails, you and your guests will love 

our picturesque environment.

Proud Member of WMPI and WSAE

BROOKFIELD
Country Inn & Suites
1250 S. Moorland Road 
Brookfield, WI 53005
262/782-1400 Fax: 262/782-1408
Contact: Christy McCalla
cmccalla@csmcorp.net
www.countryinns.com/brookfieldwi
Mtg Rms: 5   Slp Rms: 149   F&B: Yes 
Functions up to 120 ppl. Champps 
& Outback Steakhouse onsite.
Complimentary breakfast/shuttle.

DOOR COUNTY –
EPHRAIM
Eagle Harbor Inn
9914 Water Street, P.O. Box 588
Ephraim, WI  54211
800/324-5427  Fax: 920/854-2121
Contact: Natalie Neddersen
nedd@eagleharbor.com
www.eagleharbor.com
Mtg Rms: 1 Slp Rms: 41 F&B: Yes
Money Mag States Door County Top 10
National destinations~Eagle Harbor
Inn~Meet Inn style!

DOOR COUNTY –
SISTER BAY
Resort at Pheasant Park
130 Mill Road
Sister Bay, WI  54234
800/392-3921  Fax: 920/854-4195
Contact: Michelle Drover
pheasantpark@dcwis.com
www.pheasantparkresort.com
Mtg Rms: 1 Slp Rms: 58 F&B: No
Indoor/outdoor pools, whirlpool, sauna,
fitness center, free Hi-Speed Wireless Internet,
conference rooms, and business center.

DOOR COUNTY –
STURGEON BAY
Bridgeport Waterfront
Resort
50 West Larch Street
Sturgeon Bay, WI  54235
800/671-9190  Fax: 920/746-9918
Contact: Dave Holtz or Denise Stillman
stay@bridgeportresort.net
www.bridgeportresort.net
Mtg Rms: 3 Slp Rms: 66 F&B: Yes
Bridgeport Resort features suites, pools, &
fitness room. Conference facilities. Free
Continental breakfast for groups.

LAKE GENEVA
Bella Vista Suites
335 Wrigley Drive
Lake Geneva, WI  53147
262/248-2100  Fax: 262/248-2125
Contact: Tom Hyslop
info@bellavistasuites.com
www.bellavistasuites.com
Mtg Rms: 3 Slp Rms: 39 F&B: Yes
Downtown Lake Geneva. Luxury all-suite
hotel overlooking Geneva Lake. Ideal for
corporate events. High-speed Internet.

LAKE GENEVA
The Geneva Inn
N2009 S. Lake Shore Drive
Lake Geneva, WI  53147
800/441-5881  Fax: 262/248-5685
Contact: Richard Treptow
rtreptow@genevainn.com
www.genevainn.com
Mtg Rms: 2 Slp Rms: 37 F&B: Yes
Located directly on the shores of Geneva
Lake – the ideal setting for small meetings,
elaborate parties, special corporate functions.

MEQUON
Best Western Quiet
House & Suites
10330 N. Port Washington Road
Mequon, WI  53092
262/241-3677  Fax: 262/241-3707
Contact: Ron Allen
50104@hotel.bestwestern.com
www.quiethouse.com
Mtg Rms: 1 Slp Rms: 54 F&B: No
Indoor pool, large rooms with living room
area. Exercise room, microwave, refrigerator.
Free high-speed Internet.

MILWAUKEE
Hotel Metro
411 E. Mason Street
Milwaukee, WI 53202
414/272-1937  Fax: 414/225-3282
Contact: Mark Hansen
mhansen@hotelmetro.com
www.hotelmetro.com
Mtg Rms: 4 Slp Rms: 64 F&B: Yes
Centrally located boutique hotel offering
elegance and personal attention to detail.

TOMAH
Cranberry Country Lodge
319 Wittig Road
Tomah, WI  54660
800/243-9874  Fax: 608/374-2805
Contact: Sue Zimmerman
sales@cranberrycountrylodge.com
www.cranberrycountrylodge.com
Mtg Rms: 6 Slp Rms: 93 F&B: Yes
Meeting/Convention rooms accommodate up
to 500. Catering, free WI-FI, Audio Visual
Equipment.

Shed some 
light on
Small 
Meetings 

Search for
meeting facilities

in Wisconsin 
at

www.WisconsinLodging.info
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Not-So-Secret Questions
Continued from Page 1

the “food for purchase” scenario 
on the major airlines. There was 
a need to cut amenities and start 
charging for others in an effort to 
compete with the low-cost airlines. 
They have found if they offer it, 
this captive audience will pay for it. 

Northwest Airlines recently 
launched Coach Choice, a new 
paid seat assignment product 
designed to provide added choice 
and comfort, particularly to late-
booking business travelers, by 
saving some preferred coach seat 
assignments until check-in. For a 
fee of $15 per segment, or $30 for 
a one way trip with a connection, 
customers can confirm reserved 
aisle and exit row seats.
 
The program is a test, limited 
to five percent of total domestic 
seat assignments. The remaining 
95 percent of seats remain “free 
of charge.” Travel Managers 
should consider updating their 

Travel Policy regarding paid seat 
assignments. Specifically, will your 
organization reimburse travelers 
who purchase paid seating? The 
practice of airlines selling paid seat 
assignments will probably increase, 
as carriers continue to look for new 
revenue streams. 

United Airlines, for example, 
recently started selling upgrades to 
its roomier Economy Plus seating 
area in the front of coach to non-
elite fliers for prices ranging $24-
$99 each way or an entire year of 
access to Economy Plus for $299. 
This differs from NW’s new policy 
in that UA’s policy provides value 
for roomier seating, while the NW 
policy will not offer added legroom 
(except for the exit row seats). Air 
Canada has had a similar program 
in place since 2003.

Airline industry expert, Terry 
Trippler, predicts it’s only a matter 
of time until the airlines start to 

charge not only for food and for 
advance seat assignments, but 
also for checked baggage and 
even carry-on bags. Already, 
British low-fare carrier Flybe 
charges passengers about $3.50 
per checked bag — if you book 
it in advance. It will cost double 
if you check it without a luggage 
reservation. 

6. More people, fewer seats 
- airlines cram more fliers into 
fewer seats. 
“Better not tell you now.”
A USA Today analysis shows that 
the number of scheduled domestic 
airline seats in December of 2005 
was 5% below last year. It means 
that 3.9 million airline seats offered 
for sale in December 2004 weren’t 
in December 2005. That’s 126,000 
seats per day. 

Meanwhile, the number of travelers 
has been growing. The Federal 
Aviation Administration projects 
19% more domestic air passengers 
in 2006 than in 2002.  

Yield management, supply and 
demand. Guaranteed exit row seats; 
they offer it, we will pay for it.  

And last, but certainly not least ....

7. Consolidated travel 
management is here to stay.  
“Yes, definitely.” 
We are in the age of Sarbanes 
Oxley, of Six Sigma business 
process improvement, of 
Intellectual Marketing, of ROO 
and ROI. The primary catalyst for 
this is technology and the amazing 
pace at which it is evolving. 
The entire travel management 
process is moving to a web-
based environment with online 
tools that reduce costs, mandate 
policy, provide exceptional 
planning platforms, track spend 
and communicate results that are 
tied to the strategic goals of the 
organization.  

The Magic 8-Ball, like the travel 
industry, has been through some 
tough times. The events of 
September 11th accelerated eminent 

Tracy Norum, CMP, is 
a 20 years veteran of 
the hospitality industry 
experience and serves as the 
Vice President & General 
Manager at Premier Meetings 
and Incentives. She has been 
with Premier for 14 years. 
Tracy is a proud member 
of both MPI and SITE and 
also serves on the Monaco 
Government Tourist Office 
Advisory Board. She holds 
a Bachelor’s Degree, in 
Communications, Media, and 
Theatre. 

Premier Meetings and 
Incentives, a division of 
Fox World Travel, is a full-
service meeting and incentive 
planning company. Premier 
has worked with hundreds 
of companies helping them 
creatively plan, manage 
and fulfill a great variety 
of meeting and incentive 
experiences…once in a 
lifetime experiences!

Tracy resides just outside of 
Oshkosh, WI with her artistic 
husband Larry, two sons, 
Evan (15) and Lane (12), cat, 
and dog. When not traveling 
and experiencing life as it is 
on all sides of the world, she 
enjoys spending time with 
her family at her son’s ball 
games, antiquing, and at art 
fairs. 

changes in the travel industry. The 
strong arm of the inept fortune 
teller accelerated many Magic 
8-Balls into a wall. Yet both have 
emerged restructured, resilient and 
modernized.  

The response from my Magic 8-
ball is “Looking Good!” v

Note: The Magic 8-Ball® is a toy 
made by Tyco Toys, Inc.® with 
legendary fortune-telling power.
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An Apple a Day
Continued from Page 23

Etiquette
Continued from Page 20

“As it relates to work, my 
network of family, friends and 
industry colleagues are very 
instrumental in helping me to 
lower my blood pressure! Like 
most things in life, you have to 
first ask for a moment of their 
time, be willing to be honest 
with both yourself and them, 
then( above all), really listen to 
their responses. And if you do 
not give of yourself in such a 
way to help others, don’t expect 
others to be there for you.” 
– Paul Sienko, Director of Sales 
for VISIT Milwaukee

Thank you to these members
for their honesty & GREAT
advice  for each of us! As re-
warding as our accomplishments,
advancements, and accolades 
can be, always remember to 
take care of the most important 
thing first: You! v

off while dining or if you 
have to answer it, quietly 
say into the phone, “hold 
on,” leave the establishment 
and have your discussion. I 
really detest enjoying a nice 
lobster dinner and listening to 
someone nearby providing the 
details of Aunt Bertha’s knee 
operation or office issues or 
anything else for that matter. 
And further more, why do 
people walk into a restaurant 
of any kind and slam their cell 
phone down on the table just 
in case it rings.Will you not 
hear it in your coat or purse? 
When I see someone do that 
it always reminds me of the 
Old Western movies and the 
gunslinger sits down to a 
game of poker in the saloon 
and slams his gun down on 
the table.

Ringers
Why do people find the need 
to set the ringer to play La 
Cucaracha, Beethoven’s 
Fifth, the Bee Gees or any 
other annoying melody 
every time the phone rings? 
Is it not bad enough that 
we have the sound of cell 
phones going off everywhere 
without having to listen to 
synthesized nonsense?

Shut them off during public 
performances, meetings, 
seminars. Period.

Ear pieces
If you’re not on the phone, 
take them off. You look 
stupid.

I sat down next to a man in 
an airport that I thought was 

talking to me and continued 
to answer him only to find 
after a few strange looks 
from him that he was talking 
into an ear piece on the other 
side of his head and having a 
discussion with someone on 
the phone, not me. I made my 
exit.

Just take the time to take a 
step back and be aware of 
your surroundings.

Etiquette may be a hard word 
to spell, but not a hard thing 
to do. v

Where the
meeting

is easy.

The

of Wisconsin

Michelle Eggert, CMP
with ConferenceDirect, plans

meetings in the Fox Cities
meet  stay    shop    play

w w w . f o x c i t i e s . o r g   •   1 - 8 0 0 - 2 3 6 - 6 3 3 8

Where the
meeting

is easy.

� Easy location
� Easy on the budget
� Easy to get around
� Just plain easy

VB-171 WMPI Ad  4/7/06  3:15 PM  Page 1



32    May/June 2006                        MPI-WI 

Datebook:  Calendar of events

WISCONSIN
CHAPTER

MPI Wisconsin Chapter

2830 Agriculture Drive
Madison, WI  53718
tel:  608-204-9816
fax: 608-204-9818
email:  admin@mpiwi.org
web:  www.mpiwi.org

PRSRT STD
U.S. POSTAGE PAID

PERMIT #1222
MADISON, WI

MAY
16  MPI-CAC and PCMA 
Joint Educational Program: 
Leading Into the Future  
www.mpicac.org

17  Awards Dinner and Annual 
Meeting
Hilton Minneapolis, MN 
www.mnmpi.org

18  Award’s Banquet
The Osthoff Resort
Elkhart Lake, WI  
www.mpiwi.org

JUNE 
2-4  MPI-CAC CMP Exam 
Weekend Study Review
Chicago, IL  

7  MPI-CAC Annual Awards 
Recognition Event  
Chicago, IL 

21   Golf Event / 
Leadership Retreat
Heidel House Resort
Green Lake, WI        
www.mpiwi.org   

26   MPI-CAC 11th Annual 
Golf Classic  
Itasca, IL 

JULY 
9-11 MPI World Education 
Congress 
Dallas, TX  


