WISCONSIN CHAPTER MAR/APR 2009
MEETING PROFESSIOMNALS INTERMNATIONAL VOI—3’IINU,\/‘2

\$ONMENT 10 CHANGE YOO
R .
e

< /’7@
CONSIDER ™S Sz

GS MINDSET”

/ : .
. \: i
[ )
Also in this issue: °
Delegation: Why We Should In the World of Virtualis 16
But Why We Don't 7 No Schmooze? You Lose! 19
Teach. Learn. Volunteer. 10 K

Become a Pioneer 25

Reaching Out for Community Outreach 13 Being Involved! 26



MPI-WISCONSIN
2008-2009
BOARD OF DIRECTORS

President

Mae lIbe, CMP

Fox Cities CVB
mibe@foxcities.org

President-Elect

Tami Gilbertson, CMP

WPS Health Insurance
tami.gilbertson@gmail.com

Immediate Past President
Paulette Heney, CMM

Meetings & Incentives
pheney@meetings-incentives.com

VP Finance

Tina Luther, CMP

Heidel House Resort
tluther@heidelhouse.com

VP Education

Susan Arts, CMP

Meetings & Incentives
sarts@meetings-incentives.com

VP Member Care

Director of Leadership Development
Susan Kainz

The Delafield Hotel
susank@thedelafieldhotel.com

VP Communications
Marie Johnson, CMP
marie.johnson2@sbcglobal.net

Director - Professional Development
Naomi Tucker, CMP

Humana

ntucker@humana.com

Director - Special Education Projects
Sherry Benzmiller, CMP

Energy Center of Wi
sbenzmiller@ecw.org

Director - Publications, Advertising,
& Community Outreach

Alison Huber

Wisconsin Association of School Boards
ahuber@wasb.org

Director - Website, Public Relations
& Advocacy

Denise Henson

Racine Marriott
dhenson@racinemarriott.com

Director - Awards & Scholarships,
Recruitment & Member Care
Linda Hale

Wisconsin Credit Union League
lhale@theleague.coop

Director - Special Events,
Fundraising & Strategic Alliances
Carmen Smalley

North Central Group
csmalley@ncghotels.com

Director - Monthly Programming
Lynette Resch, CMP

TDS Telecom
Lynette.resch@tdstelecom.com

Agenda

Feature Articles
Delegation: Why We Should

But Why We Don't 7
Teach. Learn. Volunteer. 10

Reaching Out for Community

Outreach 13
In the World of Virtualis 16
No Schmooze? You Lose! 19
Consider the Environment 20
Become a Pioneer 25
Being Involved! 26
January Event 27

In Every Issue

From the Editor’s Desk 3
President’s Column 4
Planner Profile 9
New Members 14
Did You Know? 14
Who's in the News 15
Food for Thought 17
Supplier Profile 21
Calendar BC

Milwaukee

The Wisconsin Chapter of Meeting
Professionals International would
like to thank Visit Milwaukee for
their Bronze Level support of our
Strategic Partnership Program!

MAR/APR 2009
VOL 31, NUM 2

Published bimonthly by
Meeting Professionals International —
Wisconsin Chapter

Editors

Michelle Reed

Association Acumen
mreed@associationacumen.com

Lori Fuhrmann
Crowne Plaza Milwaukee-Wauwatosa
lorif@crowneplazamilwaukee.com

Associate Editor

Jennifer Hallett

Snow & Ice Management Association
jennifer@sima.org

Contributing Writers
Susan Arts
Jennifer Hallett
Alexandra Harjung
Alison Huber

Vicki Jacobs

Susan Kainz

Heide Kraus, CMP
Sue Lidstrom
Andy Masters

Paul Wesselmann

Art Director
Ann Shultz, AJS Designs
www.ajsdesigns.net

Publication Deadlines:
May/June 2009
Deadline: March 20, 2009

July/August 2009
Deadline: May 20, 2009

September/October 2009
Deadline: July 20, 2009

Permissions

Material in this publication may not be reproduced in
any form without permission. Statements of fact and
opinion within Agenda are the responsibility of the
author(s) and do not imply an opinion of the officers or
members of MPI or MPI-Wisconsin Chapter.

Copyright © 2009 MPI-Wisconsin Chapter



The “"Meeting Tackle Box”

FROM THE

Box cutters

)
E D I I O R S D E S K Tape (packing, Scotch, masking, electrical)
Stapler/staples

Correction tape

. . Pens/pencils/markers
T nn AS Sprlng approachesl many thlngs come to 2
] . Sticky notes/scratch pads
mind...warmer weather, flowers, spring clean- Sepereti
ing, organization. | would like to take this op- :
v <h h o | Pushpins
portunity share V\.”t you an org?nlzatlon FOO Binder clips/paper clips
that. has proven its usefulness time and time Tape measure/ruler
again. Shipping labels (FedEx, UPS)
Ziploc bags
As we all know, a lot of issues can arise while Client letterhead
Michelle Reed is at a meeting or sitting an exhibit hall and after Blank CDs
the Meetings Man- all, is not it the job of the planner to always be Jump drive
ager for Association :
Acumen, @ full preparc?d? There are many to.ols tha.t can help Laser pointer
service association a meetlng planner Whlle onsite. Whlle we may Business cards for each of
management com- think that the tools we need for a successful your pertinent staff members
pany that provides . . . .
staffleadership and meeting are in our minds and operations manu- Extra badge holders/badge stock
support for non- als, there are many helpful, tangible items that Pressure-sensitive labels
profit membership .,
ossociations in Wis- can help to ensure a meeting’s success. Hook & eye tape
consin, the U.S. and Quarters
internationaly. One of the best tools that | have implemented Extension cord & power strip
T, at my company is something | like to call the First aid kit with hot/cold packs, bandages, etc.
“Meeting Tackle Box.” This box (which is really Aspirin/ibuprofen/acetaminophen
a fishing tackle box with lots of compartments) Nail clippers/file
includes various items, from function to conve- Tissues
nience, and has helped me out in a numerous Mirror
situations. Floss
Sewing kit
I hope that spring inspires you to go outside and Safety pins

Anti-bacterial lotion

Clorox wipes

Shout wipes/Tide-to-Go pen
. Hand lotion

W d@ {{/Q" Clear nail polish

Hairspray

Eye drops

Wrinkle releaser

Bottle opener/corkscrew

enjoy the weather, and perhaps, in between, do
a bit of cleaning and organization.
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HOW CAN YOU GET YOUR CMP?

One of the most recognized designations in the meetings
industry is the CMP (Certified Meeting Professional). This
designation is achieved by experience, continuing educa-
tion and industry involvement.

There were many questions | had when | began to think
about obtaining my CMP. Do | have enough experience?
Can | get a CMP if | am a supplier? What are the benefits?
What if my employer does not support my endeavor?

The answers to these questions came quicker than |
thought they would. My first step, highly recommended
to anyone looking into their CMP certification, was to
reach out to fellow CMPs. Where did | find those folks? In
the MPI-WI Chapter family, of course! | was truly amazed
by the overwhelming support | found in our chapter.
Current CMPs were very eager to help, and offered much
needed advice.

As | spoke with fellow MPI friends, | was quickly referred to
the Convention Industry Council’s website: www.conven-
tionindustry.org. The Convention Industry Council is the or-
ganization that leads the charge with the CMP certification.
As | browsed the website, | discovered the requirements
needed to obtain this highly regarded designation:

e Minimum three years experience in meeting manage-
ment to apply

e Application must be approved with a minimum of 90
points out of a possible 150

e Pass the CMP Exam

As | began to discover what the point system involved, it
occurred to me that | may have at least 90 points to record
on my application. Now, the points came over time, not
over night. Some of the qualifying points include:

e Memberships in industry related organizations

¢ Attending MPI chapter education meetings

o Writing articles (MPI-WI Communications team is always
looking for new writers!)

e Volunteering on an industry related committee (MPl is a
great place for this one! There are lots of volunteer op-
portunities available).
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The next step was filling out the application and being
accepted. | did indeed have enough points (you will be
amazed how quickly they add up).

| was excited when | received my acceptance letter to take
the exam ... but not as excited as | was nervous. It had been
years since | had taken an exam. Could | remember how to
study? Where am | going to find the time? With 3 kids, a full
time job, and volunteer work, it surely was not going to be
easy. But | knew it would be well worth it.

| again reached out to my fellow MPI friends. It was amaz-
ing how much true passion these folks have for this indus-
try. Every member | turned to offered help. Whether it was
offering their advice, flash cards to study, offers to help me
study, or just a pat on the back, it was a great feeling to
have the support.

The exam was not easy, nor was the process inexpensive.
| was very lucky to have my employer’s support. They paid
for the application, books and exam. There are many peo-
ple who pay for their own fees because they do not have
employer support.

Not only is MPI-WI Chapter a great resource to help you
get to the exam part of the journey, but you should also
check into financial assistance. The MPI-WI Member grant
program gives members the opportunity to apply for up
to $500 to help with the CMP fees. Every year this member
grant is awarded to one member. Visit www.mpiwi.org to
find out more information, or contact me and | will put you
in touch with the proper team.

The CMP is such a great designation to have to further your
career. As you think about your potential in this industry,
don't overlook the importance of a CMP designation. Itis a
journey to get the designation, but well worth it! @

Mae

Mae Ibe, CMP, is the 2008-2009 MPI-WI Chapter Presi-
dent. She lives in the Fox Cities area and is the Director
of Convention Sales for the Fox Cities Convention &
Visitors Bureau.
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Staying Power

Aftera clay paclzecl with agenclas and appointments, you’ﬂ welcome

meeting that moment when you can take a well-deserved

rest

and treat yourself toa perfect night’s sleep with our
Comfort Collection™ bedding. With all of our 356 guest

rooms featuring 300 thread count crisp white linens

and Comfort Collection pillows made exclusively just for us,
we've got you covered from a to zzzzz. With our location
righ’c in the heart of downtown near the Capi’col, State Street

and Monona Terrace Convention Center, it’s

easy

to see why The Madison Concourse is Madison’s hotel.

T HE

1 West Dayton Street w 800356 8293
Madison, Wisconsin 53703 C 0 N C 0 U R S E

HOTEL

concoursehotel.com
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DELEGATION: whay WE

SHOULD BUT WHY WE DON'T

Most of us are aware of the positives from delegating—we
have heard them before. In theory, it is a great concept:
“Get other people to do your work for you ... awesome!” We
also know that, theoretically, we can get more done in less
time if we delegate properly. The results of not delegating
include burnout, stress, and getting overwhelmed with
mundane tasks that distract us from our most important
responsibilities. Yet, why is delegation one of the most un-
derutilized skills in organizations today? Why don’t we del-
egate more? Delegation is actually a learned and applied
skill. 1t takes an understanding of how to do it correctly, and
conscious focus to create a habit.

Whenever | present a program on delegation or time man-
agement, | always ask the audience if they have ever said
this to themselves: “If it is going to get done right, and if it
is going to get done on time—I might as well do it myselfl”
What is amazing is that approximately 99% of all attendees
raise their hand. Everyone has said this to themselves be-
fore. Why? Because that is the way we are wired! We all have
a default mechanism which causes us to fall back on doing
everything ourselves, often subconsciously.

So, let me present this question to you: How many times in
your life have you said that phrase to yourself?: “If it is go-
ing to get done right, and if it is going to get done on time—I
might as well do it myself!”

TEST RESULTS:
0-49 That's about normal.
50-99 You've got a problem.

Please attend the next Control Freaks
Anonymous meeting in your areal

Over 100+

Now, this article is not about why we SHOULD. It is about
why we DON'T.

Here are the Top 4 reasons we rationalize not delegating:

1. "I don’t have anyone to delegate to.”

We often believe we do not have anyone to delegate to.
Certainly, if you do not have employees or a personal assis-
tant, you may have stopped reading already. However—
do not fret. Delegation, at its most basic level, is asking
someone to help you. Help can also come from peers, other
departments, friends, interns, or even your children (please
consult the child labor laws in your state first). There are even
examples of those who have mastered the art of delegation
enough that they can delegate...to their boss. Yes, the con-

SI21sb Apuy

4

cept of “managing your boss’
has picked up steam in the last
decade or so. Now this does not
necessarily mean storming into
their office, dropping a stack

of reports on their desk and

threatening “Get these done by Friday or you're fired!” (Don't
you wish). More subtly, it could be asking for personal help
with something they have more experience with, request-
ing additional resources, or at least managing expectations
in relation to other projects you also have on your plate.

2. I've tried to delegate and it does not
work. I've been burned before.”

You are right. Something did not get done right or on
time because you gave it to someone else. You trusted
someone, and they did not come through. Someone let
you down. Someone made you look bad. Got it. It has
happened to all of us.

But, here is the key: Do not make that an excuse to STOP
DELEGATING FOR THE REST OF YOUR LIFE. Here is a reality
check: Will delegation ALWAYS work? ... No, it will not! The
key here is that, as a leader, you are still on top of what is
happening with those tasks, and follow-up on their prog-
ress. Do not get burned. What, perhaps, could you have
done more effectively? Were you clear in exactly what was
to be performed, and by when? Did the person have the
time, training, and resources to perform the task? Was it the
right person to delegate to? Did you follow up before the
deadline to double-check in case they got off track? Del-
egation is a process, and the organized “delegator” does
not get burned.

3. "By the time I explained it to someone,
I could have done it myself.”

Quite possibly, there are things that could take just a bit
more time to explain to someone else—the first time. How-
ever, if we think that way all the time, we WILL be the only
person that knows how to do everything—and we will stay
in the trap of having to do everything ourselves. But if we
invest the time to delegate the first time, and that same or
related item arises again ... voila! It is now a time saver from
that point on.

The key to this method is the word “habit.” Using the above
excuse rationalizes and enhances the habit of doing ev-

Continued on page 8
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Delegaton
Continued from page 7

erything yourself. Avoiding this excuse creates the habit of
delegating. Establish the pattern of delegating, especially
on smaller or quicker tasks, to create a habit. (Also see the
“Disservice Theory” below.)

4. “I don't want to ‘bother’ someone else...
they already have enough on their plate.”

| liken this “bothering someone” mentality to asking someone
to buy something if you are in sales, or even asking someone
out on a date. Psychologically, there is a certain uncomfort-
able side to delegating. We do not want to seem as if we are
pawning work off on others. We do not like giving people
more work, especially if they, too, seem busy. However, if we
are truly overwhelmed, who do we really have to blame if we
never even ask for help in the first place? Who do we have to
blame that we do not have time for the important projects
on which we should be focusing our time? Delegation often
has to do with pushing ourselves outside our comfort zone,
rather than “not feeling like asking” for help and continuing
the pattern of taking it all on ourselves.

The “"Disservice” Theory

The next time you start a project where you think to yourself
“This is a pretty big project,” or “this is really important—I need
to do this one myself” consider this: You are actually doing
someone a disservice by not including them, by not allow-
ing them to share in the responsibility, and by not allowing
them to grow and develop so that they are a step closer to
taking on more responsibility in the future. Perhaps it is a
new or younger member in your organization, or an em-
ployee wanting to learn for future advancement, or even
an intern. If you at least “take them along for the ride” with
you—next time, they can do more. We all had mentors who
took us along for the ride. That is how people learn. That is
how people grow. Do not deny someone the opportunity
to learn and grow because the responsibility seemed “too
important.” Take the time to include someone and share.

Like anything else, these tips may not work every time, but
give them a shot:

1.) “Can you help me? | really need your help.” The number
one reason people do not get enough help is because they
do not ASK. Period. If you sincerely need help, and sincerely
ask someone using these magic words—nine times out of
ten they will respond.

2.) “When do you think you can get this done?” Instead of set-
ting deadlines or imposing an order—ask someone when

8 | March/April 2009 MPI Agenda

they can commit to getting the task done. First of all, they
will appreciate the gesture. They know their schedule and
other commitments better than you. But, if they are the
ones who set their own deadline, there is an extra level of
accountability—and they are much more likely to adhere
to the deadline.

3.) The FIRST thing you should do each morning is identify
the three, five, or seven items on your “To-Do List” where
at least some progress can be made by someone else. Ship
those items off to sea either in person or via email by asking
for help right away. Then get on with your day. A couple will
get done, a couple more will at least make some progress,
and a couple others may not get any progress. Fine. That
is much more progress than if you never delegated any of
those tasks at all. The key is that you are now making prog-
ress during the day/week on four of those items while you
spent NO time on them at all, allowing you to make prog-
ress on more important items on your list simultaneously.

Keep the Big Picture In Mind

| had an important life lesson | learned early in my career.
| was definitely a control freak. | ran around doing every-
thing myself—maybe trying to impress, maybe not trusting
others, or maybe not realizing the damage that it caused,
until it was almost too late. | nearly reached a point of to-
tal burnout and exhaustion. | also was not performing well
to the big picture of my responsibilities—which is what |
was hired for. | then had the revelation that being a leader is
not being the person running around doing everything. A
leader is someone who inspires others to achieve the goals
of the organization as a team—first and foremost.

So, please take this to heart. Like anything else, delegation
takes focus, and a concerted conscious effort everyday—
or we revert to our old habits. You have to WORK on being
an excellent “delegator.” Place a one-word post-it note on
your PC to help create this habit everyday. Bring someone
along on that next big project. Look at your“To-Do List”and
delegate three, four, or five items before you do anything
else. Then devote your time to your big picture goals--and
achieve MORE, in less time, with higher quality, and less
stress. You will be amazed at what you and your organiza-
tion can accomplish.

About the Author: Andy Masters has written three books,
earned four degrees, and is a member of the National Speakers
Association (NSA). Andy is President of Masters Performance
Improvement, which helps individuals and organizations be-
come better at what they do. Visit www.andy-masters.com or
email andy@mpispeaking.com for schedule availability. @



PLANNER

PROFILE:
Nora Ryan

Place of Employment: Sonic Foundry

Job Title: Tradeshow & Events Manager

How long in the meetings industry?
Two years; five years with Sonic Foundry

How long in MPI? One month

Tell us about your company and/or posi-
tion: Sonic Foundry is the global leader
for enterprise webcasting and knowledge
management. Our product, Mediasite, is the
easiest, most reliable and most comprehen-
sive platform on the planet! My job allows
me to organize and plan the tradeshows we
attend which allows me to travel.

Teams or projects that you have worked
on for MPI or would like to be involved

with: | just joined MPI so am learning what
fields exist to become involved with.

Tell us about your family: I'm single and
have four other siblings.

Where were you born? Green Bay, WI

Where do you currently live? Madison, WI

Favorite Pastimes: Painting, cooking, trav-
eling

Favorite Musical Group: | don't really have
a favorite — | enjoy all genres of music.

Person you admire most and why: My
boss Erica - | admire her discipline, humor,
dedication and work ethic.

Dream Vacation: Painting school in Sien-
na, Italy

If | won the lottery | would: Do charity
work and go back to school.

Words to live by: Be the change that you
want to see in the world.

Special personal accomplishments: | went
back to school late in life and graduated
from the University of Madison with hon-
ors when | was 40.

What else would you like other MPI mem-
bers to know about you? | lived in France
for 12 years. @

“La Crosse is a unique place. After a day of work sessions we walked across
the street to Riverside Park and relaxed. Later we enjoyed dinner and a walk
downtown. There are so many options.”

“I hope our next convention is in La Crosse.”

2

S ——

Choose La Crosse for its numerous restaurants, hotels, specialty shops, riverboat trips, hiking
and biking trails, and regional shopping center all within minutes of the La Crosse Convention
Center. It’s a convention planner’s dream...the space and support you need matched with the

accommodations and activities your attendees want.

Book your convention today. Call 800-658-9424 to reserve a date with the La Crosse Area
Convention & Visitors Bureau in western Wisconsin’s premier city on the Mississippi.

La Crosse
g Ao Ogpinnts, o

800-658-9424 |
nerison@explorelacrosse.com
www.explorelacrosse.com '

e —

la Crosse
Center

www. lacrossecenter.com

S
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TEACH. LEARN. VOLUNTEER.

What are you doing with all the knowledge stored inside history, horticulture, photography, or a new sport. Think
your brain? Are you sharing it or keeping it all to yourself?  outside your comfort zone, and take a chance on learning
Are you continuing to add to your knowledge base or do something new. In fact, make it a goal to learn something
you believe that you “know all you need to know?” With all new every day. It does not have to be big - a new word, a
that you know, and all that you don't, | encourage you to new shortcut in Excel or a new website. Just learn.
do three things: teach, learn and volunteer.
Volunteer
Volunteering is the perfect intersec-

tion of teaching and learning. By

volunteering your time, talent

Teach

You do not need to abandon your cur-
rent career in order to teach. Think
about doing one of the following: VOLUNTEE'B' _ and energy to an organization
EEEEE _ E you feel passionate about, you
e Be a guest lecturer at a local ' are passing along your knowl-
college or university. A num- edge to others. By volunteer-
ber of technical colleges in Wis-

consin have Meeting and Event

ing, you are meeting others and
absorbing their knowledge. It
Planning programs, including creates a wonderful circle - you
Madison, Milwaukee, Wauke-
sha and Fox Valley. Spend an
evening with these students
talking about the meeting

industry.

teach, you learn, you teach more
and you learn more.

If you are not an active volunteer
with the MPI Wisconsin chapter,
consider getting involved now. You
will be amazed at how much it adds
to your life. | know what it has added
to mine.

e Talk to your human resources or
training department about teach-
ing a class for your co-workers.
Peer-to-peer learning is
one of the most effective (Wondering who Wanda

ways to communicate in- . . . . Landowska is? She was
The most beautiful thing in the world is, o . o oo

precisely the conjunction of learning and in-  performances,  teaching
e Get involved with a stu- Spiration. Oh, the passion for research and  and writing advanced the

formation.

dent-based organization, , , ” popularity of the harpsi-
the joy of discovery!” — wanda Landowsk

such as Junior Achieve- Joy 4 andatandowska chord in the early 20" cen-

ment. They are always tury. See — your new fact

looking for professionals to for the day!) @

come into the classroom and teach students about “the
real world” and how things work. It can be a refreshing

. S Arts, CMP is th
break from your day-to-day routine. asan AT s the

Vice President of Edu-
cation for the MPI-WI

Learn Chapter:

When | talk about learning, it is not confined to your ca-
reer. Learning can be in any field you are interested in —

10 | March/April 2009 MPI Agenda



Shopping for a meeting plac-‘c‘zp

Iry us on for size.

Planners
pick the Fox Cities
for affordability in

one of America’s
safest cities.

Attendees
rave about walking
to great dining,
entertainment and
other attractions.

Everyone
thinks Wisconsin’s
Shopping Place
is a great fit.

=an
RoOM@ilies:

off Wiseomsiin
800-236-MEET
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PROFZSSIONAL MEETINGS

e

e Beautifully Renovated Meeting
Space, Lobby and Guest Rooms

e Award-winning Reputation for
Service and Food

* 40,000 sq. ft. of Conference Space

* Free Wireless Internet Access in
Lobby, Business Center and
Guest Rooms

5 Unique Restaurants, 3 Lounges,
Indoor Pool and Fitnhess Center

e Voted Best Hotel for Business
Meetings - Corporate Report Wi

Home of the Legendary
VINCE

\
STEAKHOUSE

"Commitment to Excellence”

RADISSON PAPER VALLEY HOTEL

DOWNTOWN APPLETON

333 West College Avenue

920-733-8000 e 800-242-3499
www.radissonpapervalley.com e www.montclairhotels.com

Not all greens are created equal.

Up north green is more brilliant. It's pure and
it runs deeper. It's in our lush woods. Crisp
blue skies. Days spent on the lakes. It's in
our Travel Green Wisconsin certification
verifying our area’s commitment to making
environmentally thoughtful choices. And it's in
our ability to meet your group's every meeting,

team-building adventure or retreat need.

For more information, contact Corrie Lam,

our director of group travel.

ARBOR VITAE - WOO

Minocquo.org/grous
1-800-44-NORTH




REACHING OUT FOR
COMMUNITY OUTREACH

By Sue Lidstrom, LodgeWorks

Thankyoutoall of our MPImembers
who made a decision to become
an organ donor at our Community
Outreach table during the Fall Edu-
cation Day in Milwaukee! For those
of us who have the orange dot,
please encourage as many as you
can to get the dot, and to inform
their loved ones of their decision!
One organ donor can save at least
seven or more lives for the 2,000+ men, women, & chil-
dren waiting for transplants in Wisconsin!
www.wisconsindonornetwork.org

o Y g e e,

M.0.M.’s Distribution Center Manager,

Kim Grafenauer, with clothes donated by
MPI members!

A big, heartfelt “thank you”
also goes out to all of our
generous members that at-
tended the January Chapter
Meeting in Middleton. Many
of our members cleaned out
their closets and donated
new or gently used clothes
for our Career Clothing Drive, to benefit the clothing clos-
et at Middleton Outreach Ministry, or “M.O.M.". The MPI-
WI Chapter donated over 108 pounds of clothes in bags,
boxes, and on hangers! In these tough economic times,
you helped many area women needing clothes for inter-
views or new jobs! M.O.M!s Distribution Center Manager,
Kim Grafenauer, was overwhelmed by the amount of do-
nations. She said, “We are so grateful for the community
support we get from organizations such as MPI. In addition
to the career clothes, M.O.M.s clothing closet also helps over
250 families per month. Thank you so very much!” Families
are helped by the Distribution Center’s food pantry and
financial services, and area seniors benefit from M.O.M/s
volunteers. www.mompop.org

Get involved! Future Community

Outreach projects:

March 19t Chapter Meeting, Neenah - Support for the
re-opening of the Fox River Navigational Lock System.
Learn how you can
help this impor-
tant part of history
and bring much-
needed tourism to

our friends in the
Fox Cities.

April 23" Chapter Meeting, Pembine -
MPI-WI's very own “Pink Ribbon Day” to
help educate our members and theirloved
ones about breast cancer awareness.
Almost everyone has been affected,

or knows someone who has been
affected by this silent killer.

May 14t Education Day, Madison - Grab your hammers!
Come to Madison one day early and help us build a home,

and build our chapter
"-fﬁ-' Habitat

at the Volunteer Kick-

Offt Watch for further )
for Humanity®
of Dane County, Inc.

details!

We are always looking for volunteers on our team! It does
not take a lot of time, and the experience is so rewarding.
Help our chapter give back to our communities! Please
contact me at smlidstrom@hotmail.com. @

Sue Lidstrom is with LodgeWorks as
the Director of Sales for the future Hyatt
Place Hotel Madison.

www.mpiwi.org | 13



NEW MEMBERS

Please help us welcome our new members!

Dawn Anderson
Administrative Specialist

1124 Sausalito Drive

Waunakee, Wl 53597

Tel: 608-246-6003

Fax: 608-243-4754
DMAnderson2@matcmadison.edu
Meeting Management Professional -
Planner

Melissa J. Berg

President

Plan Ahead Events-Madison

519 S. Main Street

Lake Mills, WI 53551

Tel: 920-222-1029
mberg@planaheadevents.madison.com
Meeting Management Professional -
Planner

Tracey M. Bockhop
Catering Manager

Madison Marriott West

1313 John Q, Hammons
Middleton, Wl 53562

Tel: 608-824-2717
Tracey.bockhop@jgh.com
Supplier Meeting Professional

Amanda L. Fick

Director of Catering

Best Western Inn on The Park
22 South Carroll Street
Madison, WI 53703

Tel: 608-285-8000

Fax: 608-285-8053
afick@innonthepark.net
Supplier Meeting Professional

Tom Graybill

Director of Sales

Tri-Marq Communications, Inc.
233 N. Water Street
Milwaukee, W1 53202

Tel: 414-223-4380

Fax: 414-223-4386
tom@trimarg.com

Supplier Meeting Professional

Kathy J Jezwinski

Member Engagement Event Specialist
Thrivent Financial

122 E. College Avenue

Appleton, W1 54911

Tel: 920-851-7314

Fax: 920-224-9111
kathy.jezwinski@thrivent.com
Corporate Meeting Professional

Danielle Lang
Administrator, Institute Events
5263 W. Netherwood Road
Oregon, WI 53575

Tel: 312-360-3212

Fax: 312-361-8078
dlang@pci.org
Association/Non-profit Meeting
Professional

Casey Maric Parrotte
Meeting Planner

State Bar of Wisconsin

5302 Eastpark Boulevard
Madison, WI 53707

Tel: 608-250-6099
cparrotte@wisbar.org
Association/Non-profit Meeting
Professional

Cammie L. Rosenthal

Food & Events Services Coordinator
West Bend Mutual Insurance Co.
1800 S. 18th Avenue

West Bend, WI 53095

Tel: 262-338-5187
crosenthal@wbmi.com

Corporate Meeting Professional

Nora E. Ryan

Tradeshow and Events Manager
Sonic Foundry

222 W. Washington Avenue
Madison, WI 53703

Tel: 608-443-1608
nryan@sonicfoundry.com
Corporate Meeting Professional

Jennifer L. Swenson
Hospicecare Inc.

5395 E. Cheryl Parkway

Madison, WI 53711

Tel: 608-327-7239
jennifer.swenson@hospicecareinc.com
Association/Non-profit Meeting
Professional

Kari M. Wolfmeyer

Sales Manager

Hilton Garden Inn Milwaukee Park PI.
11600 West Park Place

Millwaukee, WI 53224

Tel: 414-577-5006
kari.wolfmeyer@hillton.com
Supplier Meeting Professional

Janice A. Zastrow

Senior Project Coordinator - Events
Rockwill Automation

1201 S. Second St

Milwaukee, W1 53204

Tel: 414-382-3967
jzastrow@ra.rockwell.com
Corporate Meeting Professional
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pID YYou KNOWV ?

Free Website Available to Help You
Take Control of Travel Costs

Did you know that there is a website called Farecast®
that offers tools to business and leisure travelers to
help them make more informed travel decisions
about When to Buy™, When to Fly™ and Where to
Stay™? The site offers tools such as the following:

Airfare Predictions — Enter your departure and ar-
rival destinations, as well as travel dates, and Farecast®
will let you how likely it is that those fares will rise or
drop within the next seven days. With over 2500 city
combinations in the United States and internation-
ally, it is quite likely that airfare predictions are avail-
able for your itinerary.

Hotel Rate Keys — Farecast® can determine wheth-
er or not the price you have been quoted at the lodg-
ing of your choice is a deal. This can be especially
helpful in cities or regions that are unfamiliar to you.

Information from Multiple Travel Sites — Farecast®
will gather information from many of the popular
travel sites and direct you to the site you are most
interested in so you can make your hotel and airfare
purchases.

To make the process of booking travel arrangements
even easier and more efficient, Farecast® offers email
alerts to help you keep track of airfare activity over
the course of a seven-day period.

Farecast® can be used as another tool in your meet-
ing planner belt — share it with your colleagues,
members and customers as a useful site during an
unsteady economy. For more information on how
the sites works, features, and to set up a free account,
visit www.farecast.com.

Jennifer Hallett is the Director of Education and Certification,
and chief meeting planner, at the Snow & Ice Management As-
sociation in Milwaukee, WI.



WHO'S

e NEWS

Changes & Accomplishments

In the News...Special "Economy” Edition

“The real glory is being knocked to your knees
and then coming back. That’s real glory. That's
the essence of it.” — Vince Lombardi

Yes, as | write this column, I'm sitting in Green Bay at the
moment. So, | thought it only fitting that | quote the great
Coach. It is no secret that we have had many MPI mem-
bers become part of the “trendy” new downsizing at their
organizations. While we celebrate the recent movers and
shakers later on in this edition, | would also like to encour-
age these temporarily, unemployed members to not lose
heart! My mother taught me a great quote that “God does
not close a door without opening a window.” You have a
network of support around you in this chapter! A helpful
checklist to consider if this has happened to you:

What to do after a layoff:

o File for unemployment immediately

e Asses your financial situation

e Do you need a career change?

e Make a home office to stay organized

e Makeita job to find a new one

o Don't feel ashamed, it is not about you!
e Leave on good terms in case of re-hire
o Take a self assessment about what you really want
e Whodo | know?

e Practice your interview skills

e Consider consulting or temp work

e Put your extra time to good use to make sure your
days are busy

e Before you start your new job take a vacation,
you earned it!

e Finally, save your receipts — Remember that every-
thing you pay for on your job search is tax deductible!
Make sure to consult your tax advisor on this, and if
you don't have one, then get one!

Now, moving on — please join with me in con-
gratulating:

Paulette Heney, CMM, who was promoted to Account
Manager at Meetings and Incentives in Caledonia.

Mr. Terry Houdek has been appoint-
ed the Director of Sales & Market-
ing of the Hampton Inn and Suites,
Downtown Milwaukee.

The new Director of Sales for the

Comfort Inn and Conference Center in Sue Lidstrom is

Madison is Karol Larson. with Lodge-
Works as the
Way to go, MPI members! Finally, | Director of Sales
for the future
have also made a new career move to
. Hyatt Place
LodgeWorks as Director of Sales for Hotel Madison

the future Hyatt Place Hotel in down-
town Madison, currently under con-

struction. Until then, | have joined the fabulous group sales
team for our sister property, the Hotel Sierra & Kl Center in
Green Bay.

K
MPI CARES

« Career Connections offers a marketplace for
employment connections.

+ To help individual members impacted by career
change through job loss due do the economy,
MPI is offering a six-month extension at renewal.

+ Unable to pay your membership in full? Use the
Installment Plan and pay for your membership
each quarter.

See www.mpiweb.org and click on MPI Cares for
more information.

Please submit accomplishments and changes in employment to Sue at
smlidstrom@hotmail.com.
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IN THE WORLD OF VIRTUALIS

By Alexandra Harjung

| am Alexandra, a current student
at Madison Area Technical College
enrolled in the Meeting and Event
Management Program. | have been
a member of MPI Wisconsin Chap-
ter for about one year. In 2008, |
won the Kristin Bjurstrom Krueger
Student Scholarship.

Born in Russia, | came to the US
three years ago. Working in the
hospitality industry for some time,
| realized | was very interested in
planning meetings. So | started
my education at MATC and the
whole new world of meetings
opened up to me. Here | am now, in

my third semester and ready to graduate in May and show
myself to this great industry of meetings.

Recently, | attended the MPI-WI meeting in Madison. It
turned out to be a great opportunity to meet new member
and board members, network, and gain useful knowledge
about Corporate Social Responsibility.

Chatting with meeting professionals about virtual meet-
ings, which are becoming more popular these days, | came
up with the idea to write an article about Second Life and
Virtualis in particular to learn more about it myself and to
share and, perhaps, help colleagues in the meeting industry
to better understand and start using virtual meetings and
experiences.

The person | decided to interview is Gloria Nelson, CSEP. She
is a wonderful woman, who came to our class to share all her
knowledge with the students about Virtualis.

First of all, for those who are not very familiar with Second
Life, Virtualis is an important part of the virtual world.

What is Virtualis & how can we use it in meeting industry?
[Gloria Nelson, CSEP]: “Virtualis is the largest convention
center in the world of Second life. Dan Parks, President and
Creative Director of Corporate Planners Unlimited, Inc.,
based in Dana Point, CA, formally launched Virtualis in April
2008. While meeting professionals have been very careful to
embrace technology in the meeting mix, the current eco-
nomic climate has companies and meeting professionals
at the corporate and association level now clamoring with
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RFP’s for conferences, meetings and
tradeshows ... all within the virtual
platform.

As far as we know, people like using
technology, they do it every day. We
live in a busy world and all the tech-
nology devices like smart phones,
iPods, play stations, etc. are quite
necessary. Virtual meetings are the
same; meeting professionals use
Virtualis because it is convenient for
those who cannot physically attend
a live convention.”

A Alexandra Harjung

What do you think is the reason,
why Virtualis is “hot” nowadays?
[Gloria Nelson, CSEP]: "Trend Micro, manufacturer of PC-
Cillin® and other computer virus and malware solutions, is
looking at another meeting in the first quarter of 2008 be-
cause they were so pleased with the cost-effective savings
and ‘next best thing to being there’ with the use of an ava-
tar to represent each attendee. The platform is originated
as a game, but now companies are utilizing the technology
as a cost containing measure to collaborate and even hold
gatherings virtually instead of face-to-face. The platform is
by far the most robust of any 3D offerings we’ve looked at
in the past two years. We keep our eyes open as if there is
another platform we can use in our toolbox and recreate a
virtual convention, exhibition and learning center. It would
certainly be worth the time and investment.”

As we can see, Second Life and Virtualis can help meeting
professionals, but still there are some challenges for them
to be aware of.

What are the challenges Dan & the planners have to face?
[Gloria Nelson, CSEP]: “The two greatest challenges compa-
nies face as they look at Virtualis as a virtual alternative to a
live event is hardware to support the platform and working
within an organization’s IT department to ensure access to
the platform. However, it is far less expensive for most com-
panies to enhance a work station with an upgraded memory
and graphics card and is typically less than a domestic round-
trip airline ticket if needed at all. Parks provides all the steps
with ease of sign-up on his website and either he or his staff
will create all the attendees avatars, and customize the VIP's
to look as lifelike as possible, or give attendees the choice



of creating their own. They drop right into the Orientation
Station at Virtualis and learn the eight basic steps of what
the average attendee needs to get around ‘in-world’. Some
of the inherent risks lie on the client side, or the user, which
Virtualis and Parks have no control over. This not only in-
cludes the hardware the attendee is running on, but also
how to connect to the web and what their download speed
is through their internet service provider. These concerns
are always addressed before contract phase, in-world tours
are conducted to ensure those attending from various lo-
cations have the ‘fire power’ to attend from their individual
locations. Dan is also working on integrating regional learn-
ing locations with one avatar signed on and others physi-
cally attending and hearing the live presentation as well as
ability to communicate via live voice or text chat during the
sessions or at the Q&A portion of programming.”

Well, the platform provides a great deal of flexibility and
offers tremendous cost savings as well as reduction of car-
bon footprint.

Virtualis help people to meet and do business, but what
about that face to face contact that is so important. Sup-
pliers, mostly hotels, are getting more and more worried

Continued on page 20

Finished.

The Oshkosh Convention
Center is finished and we
can't wait for you to see it!

& 52 8 million transformation

® State-of-the-art audio
visual technology

® Hearing Loop [nitiative

e Experienced, professional
staff

o Award-Winning in-house
caterer

® Prime location in Downtown
Oshkosh, with a remarkable
view of the Fox River

visit

Oshkosh IN_

Convention & Visitors Bureau

877-303-9200
www.visitoshkosh.com

FOOD FOR
THOUGHT

Featuring: Chef Rodriguez
Chef, Hilton Garden
Inn - Middleton

Chef Rodriguez comes from Mexico and did his training
there. Prior to becoming the chef at the Hilton Garden
Inn in Middleton, Chef Rodriguez worked for the Madison
Marriott West.

California
Strawherry Salad

prepared by Chef Carlos Rodriguez

California Spring Mix Lettuce topped with
Diced fresh strawberries

Brie Cheese
Candied Walnuts

Red Wine Vinaigrette dressing with
pureed strawberries added
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Years from now,
you’ll remember where you
planted the Seeds of Success. Nature

-

'
P L=
_—3___.:}#_‘5_"'!:!.. - ‘ - has been hard at work

here for thousands of years.
Imagine what your company
can accomplish in a few days.

This is fertile soil.

866-317-6016

A

¥
The Woodlands

RESORT&CONFERENCE CENTER

Just 30 minutes from Houston

Destination: Success | wwwwoodlandsresort.com

what does

Meetings So Good
me:l@ to Your

=VALUE
*PERKS

=CONVENIENCE

*PERSONALIZED
SERVICE

YOaukesha & [Dewaukee §

meetings S0 Good

visitwaukesha.org
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NO SCHMOOZE? YOU LOSE!

CONFESSIONS OF A SERIAL NETWORKER,
OR, IS $100 VALUABLE TO YOU?

by Paul Wesselmann, The Ripples Guy

Everyone is worth at least $10 to you, and most are worth
$100 or more. | want to give you a $100 bill to prove my point
—are you in? Then read this entire article, which begins with
a question: How often do things like this happen to you?

In the summer of 1994, a couple sitting next to me in a New
York theater says, “Our daughter lives in the dorms you man-
age at UW-Madison.”

In the spring of 2001, a man in an Indianapolis coffee shop
asks, “Maybe you could speak at our city-wide diversity con-
ference?” (Two businesses represented at the conference even-
tually provided over $50k in revenue and one of them was my
largest 2008 client.)

Just a few weeks ago, a woman in the middle of a Costa Rican
rainforest says to me, “I get your weekly RIPPLES email, and |
really enjoy them!”

You can start humming “It is a Small World” if youd like, but
the truth is these sorts of things happen to people all the
time, all over the place. They happen to me not because l am
famous (I am not), or because | am amazing (I am amazing,...
but no more amazing than YOU arel). Events like this happen
more frequently to people who combine a genuine curiosity
in other people with the right approach to networking.

The reason these events can be valuable is because people
can be valuable to you. Their value to you might be profes-
sional: they could be a source of revenue, services, products,
or good ideas. People can also have personal value too:
friendship, support, etc. It is sometimes difficult to measure
value, but maybe you could estimate how much it would
cost to “rent” someone by the hour to give you good ideas
or to let you vent or to market your business. In many cases
it would be worth $100 per hour or more, but | submit that
most people are worth at LEAST $10 in value. You would
not walk by a pile of $10 bills without at least wondering
if they are valuable, so why would you ignore a big pile of
potentially valuable connections? The more valuable your
connections are, the more valuable your work and life can
be so you need to do everything you can to increase the
quantity and quality of your connections. And how do you
improve your connections? Networking!

The bad news is that many people are bad at networking
(I confess that occasionally | want to offer gentle smacks
at networking functions including, ahem, MPI events). The
good news is that networking is a set of SKILLS and not a
personality trait that you are either lucky to have or forever
limited if you lack. With the right mindset, a few key strat-
egies, and practice, you can improve your ability to build
and maintain mutually beneficial relationships.

D'oh!  accidentally snuck in a definition of network-
ing without pointing it out. | hate it when that hap-
pens. Let’s go back a paragraph and review: | believe
that effective networking is about *building* and
*maintaining® *mutually beneficial* relationships.
Let’s look briefly at each of these:

Paul Wessel-

BUILDING mann makes
. i . his home in
First things first, as Steven Covey and others like  yq4is0n, Wis-
to say. We need to find people to network with,  consin where

but before we figure out WHO to network with, Ze Ope";;es
we need to figure out WHAT we want! That may 1s spealing

and training
seem obvious to you: it could be more custom-  company
ers/business, a better job, fresh ideas, or perhaps  Stone Soup
creative solutions to challenges you currently —Seminars.
face. You need to have a really specific sense in i
your mind about who ideal customers are, what

information might help you, etc.

Paradoxically, in addition to being really SPECIFIC about
what you want, | think it is smart to approach networking
with the EXPANSIVE idea that every person you meet can
somehow help you be more effective in your work or in
your life. | have observed many “name tag readers” at net-
working events and conferences who glance at names and
titles to see if a particular person is “worth talking to." Be-
sides being condescending, you are wasting valuable op-
portunities to practice chit chat skills AND missing out on
potential information, ideas, or connections that you might
not realize a particular person holds.

When you attend an MPl or other networking event, you may
be tempted to spend time with the first people you meet
or with those you already have a relationship with. While

Continued on page 22
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CONSIDER THE ENVIRONMENT
TO CHANGE YOUR “MEETINGS MINDSET

By Heide Kraus, CMP

For many planners, implementing green techniques into their
meetings coordination is not something mandated by man-
agement. In fact, senior management is one of the last groups
of people to tangibly understand what “green” means in the
meetings industry, and what it means as a direct benefit to the
organization.

But as planners select facilities, work with suppliers and submit
information for banquet event orders, it does not take much to
begin making environmentally-friendly (and immediate cost-
saving) changes. Over time, these beneficial changes will be-
come second nature.

There is a lot written about planners selecting sustainable facili-
ties: buildings that are carbon neutral or have zero-food-waste
initiatives, but this article is for the planner who wants to simply
begin making green decisions and, on his or her own, can easily
do so. Consider making some of these simple changes:

e  While the economy is stressed, hold meetings close to
where the majority of your attendees are coming from.

e Ifyour meeting is held in a city that has good public trans-
portation, include instructions for using these options on
your website and in your promotional materials. You might
be surprised how many people take advantage of it.

e  Ask printers to use recycled papers.

e Send your mailings out once instead of twice and “push”
attendees to your website for additional information.

e Copy onsite attendee materials on both sides of the sheet
of paper.

e Minimize packaging by using reusable crates, boxes and
carriers, and take time to fit as much into shipping boxes
as possible.

e Ask your facility contacts to buy local, in-season produce
to avoid additional shipping costs of out of state goods.

e Likewise, ask them to use only bulk condiments and bev-
erages instead of individually packaged items. Eliminate
the use of plastic or foam cups, plastic lids, coffee stirrers,
straws and paper doilies. Instead request reusable ceramic
cups and silverware.

e Requestwaterin pitchers over bottled water and juices. This
can save literally $1,000 on a small meeting of 150 people
— but think also about the fuel and emission reduction by
trucks not having to haul water from state to state.
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e During meetings, use reusable signage.

e If a number of your staff people are attending the meet-
ing, consider driving together rather than flying. Take your
meeting materials in the van with you rather than ship-
ping them ahead.

Your suppliers may not be able to implement every environ-
mentally-friendly request you have, so start slow and target a
few additional initiatives with each meeting. Facility staff will
do their best to accommodate you, and more importantly, as
they hear the requests more often by more planners, the facili-
ties will “green up” by default.

And finally, if you have taken a number of steps to move in
a “greener” direction, be sure to tell your attendees what you
have done. Create a PowerPoint that loops during breaks.
Slides can describe some of the simple tactics you have ex-
ecuted and their potential benefits. Again, you will be pleas-
antly surprised by the positive reaction! @

In the World of Virtualis: Continued from page 17

about their businesses, when they have to face such a
strong opponent.

[Gloria Nelson, CSEP]: “There is no substitute for face-to-
face contact, but | firmly believe in Virtualis in SL, and likely
newcomers who will attempt to compete (Dan’s prepared
to launch in anything new that is as robust). You can do
just about anything you can imagine in Virtualis that you
can in real life, and more, without the inherent risks. We
are going to have to be prepared to continue to tighten
our belts and | do not think this type of technology will
go by the wayside as more people embrace it. We will see
meetings carried out in a different manner, so to speak.
Coupled with reduction of carbon footprint/emissions/
waste, we will see this blossom in different ways and other
uses as well”

Well, | hope | helped any of my meeting colleagues who
were curious about virtual meetings, and answered some
of their questions. For those who would like to learn more,
visit the website at www.virtualiscenter.com as it is filled
with amazing content. @



SUPPLIER PROFILE:
Tracey Bockhop

Place of Employment:
Madison Marriott West

Job Title: Catering Manager

How long in MPI? Not even
amonth

How long in the meetings
industry? 5 years

Tell a bit about your company and/or current position:
| am the corporate events coordinator and | detail groups
anywhere from 2 people to 2000 people. This entails find-
ing the clients needs for menus, audio visual and spacing
requirements.

Teams or projects that you have worked on for MPl or would
like to be involved with: The Community Development

Tell us about your family: | have two sisters, one of which
is married, and they have a little boy.

Where were you born? Cuba City, Wisconsin
Where do you currently live? Mineral Point

Favorite Pastimes: Anything to do with growing up on a
farm with my family, | have many memories there.

Favorite Musical Group: Almost all Country Music

Person you admire most and why: My grandmother be-
cause to this day | am not sure if she knows what an impact
she has made in so many lives with out even trying.

Dream Vacation: | love to travel so this is hard to answer;
basically any vacation is a dream.

If | won the lottery | would: Travel around the world

Words to live by: “When we don't enjoy what we do, we
only nick the surface of our potentia” — Dennis Wholey

Special personal accomplishments: That | have been to
four continents.

What else would you like other MPI members to know
about you? That | am working on getting my CMP so any
advice you have, | will take it. O

Wisconsin Dells Meeting

Corporate
Mobility

Team Building
Exercises

B Stress
= 4 \ Management

*

Problem Solving
Approaches

MEETING =3

meaterpark Capitdl ottreWWorld!"
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No Schmooze? You Lose!

Continued from page 19

it is important to “make deposits” in existing relationships
(more on the similarities between relationship manage-
ment and bank accounts in a moment!), be sure you spend
at least some time introducing yourself to people you do
not know. If that is difficult for you, be sure to attend my
presentations at the Spring Education Day because you will
leave with specific strategies (Hey, one of the reasons | am
writing this article is because | want to see you therel).

MAINTAINING

| know you know that maintaining relationships is impor-
tant, and | bet | know your number one reason for not
spending more time and energy staying in touch with
people you meet: You are BUSY! Who knew? | have another
question for you: have you gone to the restroom today? If
not, uhm stop right now and either go or call your doctor. If
you have, then | submit to you that we make time for what
isimportant. And | further submit that ENJOYING your work
and life is important, and being EFFECTIVE at both is essen-
tial. And maintaining social and business relationships is a
really efficient way to improve both the ENJOYMENT and
EFFECTIVENESS of your life. | know you are busy, and | sus-
pect that it is worth it for you to put “relationship manage-
ment” higher on your list than it currently is.

Some people find it useful to think of a relationship as an
“emotional bank account” that needs ongoing deposits to
maintain or increase its value. Withdrawals happen in any
relationship when someone lets you down or you acciden-
tally say/do something hurtful or even when you just wait
too long to call/email/text/im/message (how many ways are
there to connect with people? Many!). There are lots of so-
phisticated relationship management systems and if you find
one that works for you GO FORIT! All you really need to do is
scan through your address book, Facebook or LinkedIn con-
nections, or your email archives once a week and ask yourself,
“Who needs a deposit from me?”Then pick up the phone or
dash an email or even (gasp!) walk down the hall and say HEL-
LO!' | mention Facebook and LinkedIn (I am also experiment-
ing with Twitter) because not only are they POPULAR, they
can be so much more than a wasteful vortex of time suck-
ing energy. As Malcolm Gladwell points out in Tipping Point,
your “weak ties” can be more valuable than your close associ-
ates because they are more likely to know different people
than you, read different magazines/books, and have different
ideas than you. So you do not need to be “best friends” with
500+ people in order to maintain a quality networking con-
nection with them, you just need to make enough deposits
so they REMEMBER you and CARE about you.
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MUTUALLY BENEFICIAL

Many people dread networking situations because they are
not sure what to DO or SAY, and they often HATE it when
people try to sell something or pressure them into a follow
up meeting/call/etc. Even well meaning networkers can
turn people off because they fail to focus on the concept
of MUTUAL BENEFIT. The person you want to network with
cares more about how the connection could provide value
to them than how beneficial it could be to you. So when
you enter into networking situations with a careful eye on
how you can be valuable to others, it is far more likely that
you will find value for yourself.

People who successfully use networking to deepen their
work and life effectiveness are in it for the long term, and
that means ensuring that BOTH people in a networking
relationship are benefitting from the connection. So when
you scroll down your list of contacts, a really great question
could be, “How can | be of value to someone in the next xx
minutes (insert 2, 20, or 200 depending upon how much
time you choose to spend on networking today)?” Another
paradox to toss at you, or maybe it is an irony (Alanis Moris-
sette has me forever confused about the difference): the
better you know someone, the more you know how you
can be of benefit to them.

$100 VALUE

So, have | convinced you that your connections are more
valuable than you have previously realized? Very well, let
me give you a hundred bucks then! You have until May 8
to find me on Facebook, LinkedIn or Twitter (it is easy, just
Google my name, Paul Wesselmann, and all three profiles
are usually in the top ten results). Send me a message
telling me either how a networking connection helped
improve your life/work effectiveness OR tell me a specific
topic | could explore in my networking talks that would
really help you advance your networking skills. Everyone
who responds by Friday, May 8 will receive a couple of in-
spirational goodies, and we will randomly select someone
to receive a crisp $100. | can tell you from past experiences
that only three or four people will likely take the time to
respond. If that holds true, you have at least a 25% chance
of walking away from Education Day with a hundred dollar
bill (must be present to win!).

See you there, and please say hi to me because | bet we can
help each other out! @



Jitroduciy
Chula Vista Resort

Alter 3 years in the plnlmiug‘, and over 3200 million

dollars invested, Chula Vista Resort is ready. Our

incredible new meeling facilities and

attractions exceed all expectations, Now it is vour
Llurn Lo experience the next generation ol the finest

. - ] & ! \;.-. .
Illt‘L"tH‘lQ and convenlion resort 1n \ 1SCOIEL.

+ The new column-free Wisconsin Dells

LCenter iz now open

+ 130,000 =q ft of flexible meeling, conference

& expo space .‘tvai]a])lw

+ Over OO0 guestroomas, suites,

\'i”-‘l::- E“" l.'l}l'H.I( 8
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Wisconsin Dells + 877-248-5223 + chulavistameethetter.com
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Exhibition Hall

Velerans Memorial Coliseum - Willow Island

tancy _‘meelmu Jou here

e Full service facilities

* 20,000 gsf of expandable
meeting space for break-outs,
keynotes, banquets, exhibits

e Convention/conference space
for large assemblies, trade
shows, equipment displays

* Customized menus, food &
beverage services from
Centerplate catering

e Ample parking for small or
large groups

e Climate controlled connector
to Clarion Suites Hotel




BECOME A PIONEER

At any moment in time, each of us has the ability to make a
difference in another person’s life. Generally, we understand
this concept when we think about people volunteering at the
women’s shelter or food pantry. Yet, it is the most simple of
acts that make the largest impact. A heart filled smile or “hel-
lo” as a stranger walks into a Chapter meeting can mean the
difference between a guest becoming a life long member or
just another attendee. You have the ability to be a valuable

conduit between our present, past and future members.

Susan Kainz is
VP Member Care &
Director of Leader-
ship Development
for the MPI-WI
Chapter and is
Director of Sales
and Marketing for
the Delafield Hotel
in Delafield.

In January, the Chapter held anew member
orientation where the membership team
and Board of Directors met, laughed with,
and found connections with nearly twenty
new Chapter members. The new mem-
bers became “buddies” with other Chapter
members and it suddenly it all seemed to
happen — one person introduced their
buddy to another Chapter member and
the network grew. By the time lunch was
served, the power of members linking with
others was like a buzz that seemed to fill
the room. What a great way to start 2009!

In 2008, the Wisconsin chapter had nearly
one-hundred new members join looking

to find a few courageous, generous souls
willing to be pioneers; willing to smile back or say “hello”.
How many of these new members do you know? It is not too
late to start. Remember, a list of new members is provided in
each issue of AGENDA so you could to start there. Otherwise,
here are other suggestions:

* Find a member from your area and carpool to next event

» Send out a “Welcome to our Chapter” email

* Get connected on LinkedIn

* Find a member in the online directory and invite them to
meet you for coffee

» Volunteer to be a new member’s buddy

» Checkin at registration to see if a guest can sit with you at
the next event

But, always remember that the most effective way to share
the value of MPI is to invest in your own membership. Your
commitment to reach out both professionally and personally
will raise your level of appreciation for the value of the MPI
network. Hopefully, this will inspire you to serve as a mentor
and guide for those whose lives you touch. @

Business and leisure
connections made daily
in Central Wisconsin

Stevens Point/Plover is located smack dab in the
middle of Wisconsin, so you don’t have to drive hours
and hours to get to one of the best meeting,
convention and retreat destinations in the Midwest.

Stevens Point/Plover has great new facilities —
we can accommodate a meeting for five people to
receptions for 1,500 people and just about anything
in between. Nowhere will you find more assistance,
better service and warmer hospitality.

Let Convention Central plan your next meeting
or convention in Stevens Point/Plover. Make the
business/leisure connection. Call for your Convention
Central Planners Kit! 1-800-236-4636 or visit

www.conventioncentral.org

STEVENS POINT
PLOVER

WISLONSIN

travelwisconsin.com
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MAKE THE MOST OF YOUR
ASSOCIATION MEMBERSHIP BY

BEING
INVOLVED!

One of the best ways to do this is by joining one of our chap-
ter's dynamic committees. Our MPI-WI Chapter is one of the
most forward-thinking, active chapters of Meeting Profession-
als International and offers opportunities on many different
committees - one of which is sure to be a great fit for you.

As an MPI-WI member, you are eligible to participate on
one or several committees. Committee roles are for one-
year terms, from July through June, corresponding to the
chapter’s fiscal year. If you are interested in joining a com-
mittee or would like more information, please contact Su-
san Kainz at leadership@mpiwi.org.

Don’t wait another day to maximize your membership’s
value - join a committee today!

. | WISCONSIN

The Magazine to Help You
Plan Events in Wisconsin

Mailed twice each year, plus an annual
Resource Guide

*Updates on WI venues and properties
*WI Destinations for your next event
*Ideas for memorable outings

*Legal info

*Catering tips

Subscribe for FREE
800.386.3228 or
email bpeck@ntmediagroup.com
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Thank you to those members who have volunteered their

time for the 2008-2009 year:

Kim Ball, CMP, CMM
Amanda Bauer

Patricia Kemner
Annette Konicek

Claudia Behring Meghan Krause

Lorri Berry Patrick Lalley

Sara Beuthien Sherry Lee, CMP

Val Casper Sue Lidstrom

John Dorgan Cynthia McPhedran, CMP, CMM
Reggie Driscoll Marin Medema

Dana Ecker Claudia Meyer

Michelle Eggert, CMP Diane Meyer

Mary Evers, CMP Guilia Mueller

Cindy Foley, CMP Paul Perales

Lori Fuhrmann Sherri Povolo

Dona Geracie Julie Pueo

Wanda Gilles Amy Qualmann
Mary Godard, CHSP Michelle Reed

Jodi Goldbeck Lynette Resch, CMP
Linda Hale Jodi Roos

Jennifer Hallett Alexis Schlade

Gina Hartl Lisa Skroblin

David Helgeson, CMP  Jill Taylor

Jennifer Hlavachek Shannon Timmerman

Katherine Hughes Taci Tolzman

Vicki Jacobs CarinaTran

Susan John Katie Vande Zande
Dana Johnson Cinda Vingers, CMP
Leslie Johnson Kimberly Wright

Kim Jones Sue Zimmerman

Kristi Kaiser

Note: This list is updated on a regular basis. Please contacta
board member if you have volunteered and your name is not
listed above.




JANUARY EVENT:

CORPORATE SOCIAL
RESPONSIBILITY

By Vicki Jacobs

The kickoff event of the MPI-WI year was held January
8th at the Hilton Garden Inn in Madison. It was a great
meeting with a great deal of excitement and featured
Elizabeth Henderson, CMM, CMP, ME Des., of MPI In-
ternational discussing Corporate Social Responsibility
(CSR).

After a networking luncheon, Ms. Henderson helped us
to define the meaning of Corporate Social Responsibil-
ity and identify the trends affecting CSR both globally
and in the meetings industry. Our first challenge was
to explain what we thought CSR was in our industry.
After great roundtable discussions, we collectively de-
termined that Corporate Social Responsibility is “when
organizations consider the long term interests of the
communities in which they operate and take respon-
sibility for the impact of their actions on employees/
customers/members, the community and the environ-
ment.”

From the exploration of green meetings to learn-
ing of carbon offsets, the education forum was filled
with information on how we can be more responsible
through not just corporate actions but also through
philanthropic efforts. While we may plan meetings
where we consider the number of “event miles” so we
can mitigate its impact on our environment, we may
also incorporate philanthropic events to support or
offset this impact. One example given was MPI's World
Education Congress held in Las Vegas where an after-
noon was dedicated to a vocational service program
serving intellectually disabled adults called Opportu-
nity Village.

To learn more about Corporate Social Responsibil-
ity, be sure to review the meeting information on our

chapter website at www.mpiwi.org.

We hope to see you at the next MPI-WI event! @

Wizconsipkadging

APPLETON

Best Western Midway Hotel
3033 W. College Avenue

Appleton, WI 54914

920/731-4141 Fax: 920/731-6343
Contact: Natasha Spietz
natasha-appleton@bwmidway.com
www.midwayhotels.com

Mtg Rms: 6 Slp Rms: 105 F&B: Yes
Directly off Hwy. 41. Fox River Mall
one-half mile. Three miles from
Outagamie County Airport. Old
Bavarian German Gasthaus & Bar.

BROOKFIELD

Best Western Midway Hotel
1005 S. Moorland Road

Brookfield, Wl 53005

262/786-9540 Fax: 262/786-4561
Contact: Gina Brown
gina.brk@bwmidway.com
www.midwayhotels.com

Mtg Rms: 14 Sip Rms: 125 F&B: Yes
Just off 1-94, fifteen minutes from
Milwaukee. Maxwell’s Restaurant & Cali’s
Grille Room. Symposium Theater. Close to
major businesses and Mitchell Field.

DOOR COUNTY -
STURGEON BAY
Bridgeport Waterfront
Resort

50 West Larch Street

Sturgeon Bay, WI 54235
800/671-9190 Fax: 920/746-9918
Contact: Dave Holtz
stay@bridgeportresort.net
www.bridgeportresort.net

Mtg Rms: 3 Slp Rms: 67 F&B: No
Bridgeport Resort features one, two or three
bedroom suites, pools & fitness room. Great
waterfront location in historic downtown.

GREEN BAY

Best Western Midway

780 Armed Forces Drive

Green Bay, WI 54304

920/499-3161 Fax: 920/499-9401
Contact: Becky Hill
sales-greenbay@bwmidway.com
www.midwayhotels.com

Mtg Rms: 9 Slp Rms: 145 F&B: Yes
Close to Lambeau Field and Packers Hall of
Fame. Three minutes from downtown. Ten
minutes from Austin Straubel Airport.
Renovated meeting rooms.

Search for
Meeting Facilities
across
Wisconsin
at

LA CROSSE

Best Western Midway Hotel
1835 Rose Street

La Crosse, Wl 54603

608/781-7000 Fax: 608/781-3195
Contact: Patti Stellmaker
Patti-gm@bwmidway.com
www.midwayhotels.com

Mtg Rms: 5 Slp Rms: 119 F&B: Yes
Newly updated guest rooms. Free boat
docking on scenic Black River. Indoor water
park. Full service. Riverjacks Restaurant &
Bar.

LAKE GENEVA
The Cove of Lake Geneva
111 Center Street

Lake Geneva, WI 53147
800/770-7107 Fax: 262/249-1532
Contact: Donna Sylvester
sales@cove-lake-geneva.com
www.cove-lake-geneva.com

Mtg Rms: 5 Slp Rms: 222 F&B: Yes
8,500 sq. feet of flexible function space with
state-of-the-art audio visual equipment.

MILWAUKEE
Ambassador Hotel

2308 W. Wisconsin Avenue

Milwaukee, WI 53233

414/345-5007 Fax: 414/345-5006
Contact: Jon Jossart
jossart@ambassadormilwaukee.com
www.ambassadormilwaukee.com

Mtg Rms: 5 Slp Rms: 120 F&B: Yes
Milwaukee’s Premier Art Deco Hotel offers
state-of-the-art amenities and service for your
meetings, executive retreats and evening
functions.

RACINE

Radisson Hotel Racine
Harbourwalk

223 Gaslight Circle

Racine, Wl 53403

262/632-7777 Fax: 262/632-7334
Contact: Jeffrey Raddatz
jeffrey.raddatz@radisson.com
www.radisson.com/racinewi

Mtg Rms: 3 Slp Rms: 121 F&B: Yes
Full service hotel with over 4,000 square feet
of meeting and event space with gorgeous
views of Lake Michigan.

WAUSAU

Best Western Midway Hotel
2901 Hummingbird Road

Wausau, W 54401
715/842-1616 Fax: 715/845-3726
Contact: Chloe Fischer
cfischer-sales@bwmidway.com
www.midwayhotels.com

Mtg Rms:10 Slp Rms: 100 F&B: Yes
By Granite Peak Ski Area. Recently
renovated rooms. Hoffman House
Restaurant. Airport shuttle.

www.WisconsinLodging.info
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MARCH 2009 JUNE 2009
1 3 The European Meetings and Events 1 8 MPI-WI & WSAE Golf Outing

Conference : Grand Geneva Resort & Spa
Torina, Italy Lake Geneva
1 9 xTc-iWIICh;Ipterh Iigucaﬂlt:n JULY 2009
onday it eenafil Biverw MPI World Education Congress
WWw-mphw-org 1 1 — 1 4 Salt Lake City, Utah
2 8 - 2 9 Gulf Meetings & Events Conference
Abu Dhabi :
United Arab Emirates
APRIL 2009
2 3 MPI-WI Chapter Education
Four Seasons Resort :
Pembine W I
MY 2085 - Connecting you to the
Volunteer Kickoff/Education Day ; .
13-14 seaonvidion . global meeting + event community
Madison
WISCONSIN
CHAPTER

MPI Wisconsin Chapter
2830 Agriculture Drive
Madison, WI 53718

tel: 608-204-9816

fax: 608-204-9818
email: admin@mpiwi.org

web: www.mpiwi.org



