WISCONSIN CHAPTER MAY/JUNE 2010

VOL 32 NUM 3

Member Survey Results p. 13
May Program Preview . 14
An Evening of Decadence p. 21

CHECK OUT the new 1 &) q_,.b |

2010 2011 MPI WI Board of Dlrectors on p 8 - '& A \

STAND UP & Be Recogmzed n. 22



Wisconsin

Small Meeti

APPLETON
CopperlLeaf Boutique
Hotel & Spa

300 W. College Avenue

Appleton, WI 54911
920/749-0303 Fax: 920/749-2883
Contact: Jackie Kroll
jkroll@copperleafhotel.com
www.copperleafhotel.com

Mtg Rms: 3 Slp Rms: 73 F&B: Yes
Specializing in small meetings with
personal attention. Great downtown
location. On-site dining and spa.

BROOKFIELD

Best Western

Midway Hotel & Suites
1005 S. Moorland Road

Brookfield, Wl 53005

262/786-9540 Fax: 262/786-4561
Contact: Gina Brown
gina.brk@bwmidway.com
www.midwayhotels.com

Mtg Rms: 14 Slp Rms: 125 F&B: Yes
Just off I-94, seven minutes from
Milwaukee. Maxwell’s Restaurant & Cali’s
Grille Room. Symposium Theater. Close
to major businesses and Mitchel Field.

DOOR COUNTY -
EGG HARBOR
Landmark Resort

4929 Landmark Drive

Egg Harbor, WI 54209

920/868-3205 Fax: 920/868-2569
Contact: Jeff Larson
jlarson@thelandmarkresort.com
www.thelandmarkresort.com

Mtg Rms: 11 Slp Rms: 294 F&B: Yes
We specialize in creating exceptional meetings
and memorable events... with your budget in
mind. All suites. Pool open 24/7.

L O dlgg SoluTfions

GREEN BAY
Ramada Plaza Hotel &
Conference Center

2750 Ramada Way

Green Bay, WI 54304
920/499-0631

Contact: Joel Wilcott
www.greenbayramada.com

Mtg Rms: 8 Slp Rms: 145 F&B: Yes
Full-service hotel located in the heart
of Green Bay’s west side business,
shopping, and entertainment district.

LAKE GENEVA
Bella Vista Suites

335 Wrigley Drive

Lake Geneva, WI 53147
262/248-2100 Fax: 262/248-2125
Contact: Tom Hyslop
thyslop@bellavistasuites.com
www.bellavistasuites.com

Mtg Rms: 4 Slp Rms: 39 F&B: Yes
Downtown Lake Geneva. Luxury all-suite
hotel overlooking Geneva Lake. Ideal for
corporate events.

PEMBINE

Four Seasons Resort on
Miscauno Island

N16800 Shoreline Drive

Pembine, Wl 54156

715/324-5244 Fax: 715/324-5153
Contact: Angela Johnson
angelajohnson@fourseasonswi.com
www.fourseasonswi.com

Mtg Rms: 5 Slp Rms: 55 F&B: Yes
Offering an all-suite hotel, 7,500 sq. ft. of
meeting space, golf course, and indoor
pool/whirlpool.

Business and leisure
connections made daily
in Central Wisconsin

Stevens Point/Plover is located smack dab in the
middle of Wisconsin, so you don’t have to drive hours
and hours to get to one of the best meeting,
convention and retreat destinations in the Midwest.

Stevens Point/Plover has great new facilities —
we can accommodate a meeting for five people to
receptions for 1,500 people and just about anything
in between. Nowhere will you find more assistance,
better service and warmer hospitality.

Let Convention Central plan your next meeting
or convention in Stevens Point/Plover. Make the
business/leisure connection. Call for your Convention
Central Planners Kit! 1-800-236-4636 or visit

www.conventioncentral.org

View Actual
Diagrams &
Specifications of

over 200 Properties
Online at

WISCONSIN

www.WisconsinLodging.info
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FROM THE EDITOR’S DESK

Michelle Reed,
CMP is the Meetings
Manager for Associa-
tion Acumen, a full
service association

mangement meptZ}’ly

that provides staff’

leadership and support

Jfor non-profit mem-
bership associations in
Wisconsin, the U.S.
and internationally.

4

Weddings, Oral Contracts and Goodbyes

Isnt it weird when our personal and professional lives intertwine? A few months ago, I was lucky enough to
become engaged to an amazing man. Shortly after the proposal, our family and friends began asking if we had
set a date. My immediate reaction was “I plan events for a living. I do not want to plan things in my ‘off’ time.”
So, we proceeded with investigating a destination wedding versus a local wedding here in Milwaukee. I was
very much pushing for the destination wedding since there is minimal planning to do and I thought life would
be easier. My fiancé, however, felt that this was the one time in our lives that we would be able to throw an

extravagant party for all of our friends and family. My fiancé won.

We starting speaking with a hotel in downtown Milwaukee about logistics, pricing, etc. and secured a hold and
an oral contract for the date and space. After several phone calls and email discussions verifying that we had the
venue secured, we moved forward simultaneously with booking other vendors since the wedding was planned
for September 2010 and there was not much time. About a month and a half goes by before we get the written
contract and I spend another week making changes to the contract (because that is what meeting professionals
do, right?) We sent the contract to the hotel and waited another two weeks. Based on the oral contract, we told
our friends and family across the country to save the date. Then the phone rings. The sales person with whom
we had worked for several months now was no longer with the company, and they were no longer willing to
honor the oral contract that we had with the former sales manager. I was crushed. We had less than five months
to try and find another venue, and were faced with losing our deposits with the vendors that we had already
booked to help with the wedding. As a meeting planner, I sprung into action and started contacting every

possible venue we could think of; all the while wondering how a hotel could do business this way.

What standing do oral contracts have? At what point do you demand a written contract and no longer trust
the word of someone who appears to have the authority to speak on behalf of their organization? Many times
in my professional life, I have started relationships with various vendors based on an oral agreement that later

turned into a written one. Not once have I regretted trusting a colleague’s word. This is no longer the case.

There is an old saying that “an oral contract isn’t worth the paper it’s written on.” This saying references that it
can be very difficult to prove that an oral contract exists. Without proof of the terms of the contract, you may
be unable to enforce the contract. While handshakes and courtesy may have been enough to solidify a ‘deal’

in the old days, this is no longer the case. Lesson learned: You should always write down the key terms of any
agreement and have it signed by both parties, no matter how informal (e.g. on the back of a cocktail napkin) or

how much you may trust the other person. &

Mienell—

PS — This is my farewell as the Agenda Co-Editor. I would like to thank Marie Johnson, CMP Jennifer Hallett,
CMP and Shannon Timmerman, CMP, for being so great to work with. It has truly been an honor to serve with
you, and I will miss working with you! I would also like to thank my employer, Association Acumen, for being so
supportive of my professional development and role in the Chapter. Lastly, I would like to thank that amazing

fiancé I referenced at the beginning of this article for being extremely understanding of my professional goals and
commitment to MPI-WI.

| May/June 2010 MPI Agenda
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Staying Power

The bottom line is, we are proud to have established our
. .
reputation as a top hotel for business and pleasure. Our location in the heart of

downtown and just steps from the Capi’col, State Street, Overture Center,

University of Wisconsin and Monona Terrace Convention Center could be one

reason wlly were s0 highly regarc].ec]..

Or, it could be 356 guest rooms £eaturing our Comfort Collection™ })eclcling,

new restaurant and bar, a $3.5 million renovation inclu(ling

over

27,000 square feet of upclate(l meeting space and new guest rooms in our
exclusive Governor’s Club, complimentary airport shuttle, wireless Internet and

renowned service that make us popular with

our guests

Still, in spite of our winning ways and stays, we're not one to rest on our laurels.
The lzey to l)eing at the top is lznowing there’s always room to improve.

Rated Best Hotel for Business and Pleasure, Madison ‘Magazine Reader Poll

[ HE
MADISON

1 West Dayton Street C O N C O U R S E 800 356 8293

Downtown Madison H O T E L concoursehotel.com

8,11(1 GOVEmOI"S Clul)
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PRESIDENT'S COLUMN

Time is Our New Currency

hese days there are really very few who can sing

“too much time on my hands” and actually

mean it. Our family lives are busier than ever.

Our company’s expectations exceed the 40 to 45
hours standard work week and routinely moves into the 50 to
60 hours range. We can raise our hands to “Who eats lunch at
their desk with some regularity?” Our personal obligations can
run the gamut from charitable organizations to religious com-
munities to continuing education. The evenings and weekends
schedule can be just as jam packed as the weekdays.

Time is our currency, and I thank you all — everyone who renews
membership, who attends education and special events and

who volunteers in a wide range of capacities! I thank you for
spending your very valuable time with the Wisconsin Chapter
of Meeting Professionals International! There are so many other
channels you could distribute your time and there is no way we
can express our appreciation greater. Each time you choose to be
away from your desk, from your family, from your other obliga-
tions and be with MPI, you are choosing to spend more than a
meeting fee or gas mileage or an overnight stay. Your currency is
accepted with great honor, and we hope the return on your invest-
ment is doubled and tripled!

“Well spent” is how I hope most of you would classify your time
with us this year. It is no secret that we have suffered difficult
times. As I review our year together and look at our accomplish-
ments, I find one of the most significant ones something I can’t
quantify — our support for our fellow members. Be it job displace-
ment, career advice, CMP study buddy or just a shoulder to lean
on, I am so proud of the way our members use their networks to
maximize their investment with MPL If T only I could assign a
number for the value of our relationships! I'm certain it would be

through the roof!

Another notable accomplishment is our collaboration with
the Minnesota Chapter to host the first ever Midwest Confer-
ence. Many past presidents and many past Board members
discussed this concept and paved the path for this year’s
Board to turn the collaboration into a reality. The timing was
right — as conferences on the international and national level
change, the Midwest Conference will be strategically posi-
tioned in leading the way to fill any possible educational and
networking voids as well as setting the standard for how other
Chapters can work together.

I am also very proud of this year’s Board for coming forth with
the volunteer recognition program. We appreciate the efforts of all
volunteers. This program acknowledges those efforts and is a won-
derful value-add to the experience.

I thank our 2009-2010 MPI-WI Board of Directors. These volun-
teers dedicated themselves to making the Chapter successful and
to making sure there was value to your investment. I congratulate
them on a job well done. Mae Ibe, CMD, is finishing her impres-
sive Board career. We thank her for sharing her experience and
knowledge. I personally thank her for being a wise mentor and a
good friend. Linda Hale and Carmen Smalley, CMP, have ended
their Board terms. We will miss their leadership but are extremely
proud of their accomplishments. I admire them both very much
and I thank them for their service.

Morgan Data Solutions, as your chapter adminis-
trators and fellow members, deserve a tip of the hat
as well. Their dedication to the MPI W1 member-
ship, always asking, “Is this best for the member-
ship?” is greatly admirable. I applaud their passion
and may we all have as much as they do!

Our Chapter is very fortunate to have a long line
of past presidents who choose to continue to spend

Tami Gilbertson,
CMB, works for

their time, their valuable time currency, with us.

Their support—in such things as attending meet- WPS Health Insur-
ings and donating raffle items and welcoming ance and is the
members touches me in a way I can't explain. [ am President of the

in awe of all of them! Personally, I thank them for MPL-WI chapter.

the advice and counsel as well.

I also thank my employer, WPS Health Insurance, for support-
ing my role as President and my membership in MPI-WTI. I thank
Bill Bathke, WPS Executive Vice President and Chief Operating
Officer for recognizing that personal development is important to
employees, and as such, to corporations as well. And to my team
there — the best events and promotions team ever — I thank you for
always being so awesome!

My best friend and husband, Peter, is on my thank you list too. He
celebrates our MPI successes with me and listens when I need to
talk things through. He provides most excellent counsel and I am
fortunate that he shares it with me.

I am a huge fan of the 2010-2011 MPI-WI Board of Directors.
Under the leadership of Marie Johnson, CMDP, they will be nothing
short of completely awesome. I admire Marie professionally and
personally. Her offerings to the Chapter have been great and I look
very much forward to her contributions in the role as President.

Best wishes to all in MPI — I know the investments with us
will continue to bring many returns. Above all, I thank you

Jani

www.mpiwi.org | 7
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2010-2011 MPI-WI
BOARD OF DIRECTORS

Congratulations to our
2010-2011 MPI Wisconsin Board of Directors!
The new board term begins July 1, 2010.

President Marie Johnson, CMP
President Elect Susan Kainz
Immediate Past President Tami Gilbertson, CMP
Vice President Membership Tina Luther, CMP

Vice President Education Sherry Benzmiller, CMP

Vice President Communications

Naomi Tucker, CMP

Vice President Finance

Denise Henson

Director — Professional Development

Alison Huber, CMP

Director — Monthly Programs Lynette Resch, CMP
Director — Publications, Advertising | Shannon Timmerman, CMP
and Community Outreach

Director — Website & Public Relations | TaciTolzman

Director — Member Care

John Dorgan

Director — Awards, Scholarships &
Recruitment

Jennifer Hlavachek

Director — Special Education Projects

Jodi Goldbeck, CMP

Director — Special Events,
Fundraising/Strategic Alliances

Tamara Putney, CMP

HELPING
PROVIDE HOPE
TO KIDS

n March the Community Out-
reach Team, with help from Chap-
ter members, donated new and
gently used items to Camp HOPE
for Kids, in an effort to continue supporting
Wisconsin’s kids! Camp HOPE is a chari-
table, volunteer-driven organization based
in Stevens Point that offers a FREE camp to
children who have lost a loved one. The Camp
helps children and teenagers work through
the grieving process by guiding them through
their complex emotions and helping them
understand that it is okay to continue living
life to the fullest. Because the Camp is free to
participants, donations are relied upon heavily.
Chapter members were generous in donations,
including snow pants, fishing rods, arts &
craft supplies and even basics such as Kleenex!

Becky Loy, Camp HOPE Co-Founder told us
that she often “spends $800 in groceries for a
one-weekend camp.” So in-kind donations,
such as the ones that Chapter members donat-
ed, can help offset these expenses and are great-
ly appreciated. And the donations pay off...says
one camper, “Those couple of days ac Camp
HOPE were the happiest days of my life!”

The Community Outreach Team sincerely ap-
preciates the generosity that the Chapter mem-
bers are showing this year! We are also open to
new ideas for helping improve our communi-
ties, and keeping up the spirit of generosity.
Please contact a member of the Community
Outreach team with your ideas! {2

Jennifer Hallett, CMP is

the Director of Education &
Certification, and chief meeting
planner, at the Snow & Ice
Management Association, in

Milwaukee, WI.

8 | May/June2010 MPI Agenda




Chula Vista Resort

Alter 3 vears in the planning, and over $200 million

dollars invested, Chula Vista Resort is rum[_v. (hur

l incredible new meet ing facilities and

i : . 2N
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{ enfter 15 now open

+ 130,000 zq [t of Mexible meeling, conference

& expo space available

#+ Over 600 guestrooms, suiles,

vil].‘rs & condos
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WHO'S #:NEWS

Changes & Accomplishments

“People often say that motivation doesn’t last. Well, neither does

bathing - that's why we recommend it daily.” — zig ziglar

Please join me in congratulating...

Tracey Bockhop, who has joined the Madison Concourse

Hotel and Governor’s Club as Associations Sales Manager.

Cindy Foley, CMP, has recently joined Marriott Madison
West, as Director of Sales.

Kat Hughes and business partner, Lisa Levine, who have
recently started their own company, REL:EVENT, Meetings
and Event Solutions, in Oshkosh, W1.

Very special congratulations to Tami Gilbertson, CMP, as the
new editor for Wisconsin Meetings. As a Manger of Events
and Promotions for WPS Health Insurance and the 2009-
2010 MPI WI Chapter President, she is a passionate advocate

for everyone involved in the meeting industry.

Monona Terrace was included in the January issue of Connect
Magazine as one of the nation’s convention centers committed

to its Green efforts and LEED-certification.

February’s Meetings ¢ Conventions Magazine’s featured
“Destination Madison” which highlighted numerous member’s
organizations including: Monona Terrace Convention &
Community Center and Grand View Cafe, The Alliant
Energy Center, The Crowne Plaza, Hyatt Place Madison/
Downtown, Madison Concourse Hotel & Governor’s Club,
Hilton Madison Monona Terrace, Sheraton Madison, Dane

County Regional Airport and the GMCVB.

The CMP designation is the foremost certification of the
meetings, conventions and exhibitions industry and recognizes
individuals who have achieved the industry’s highest standards
of professionalism. Please congratulate with me our chapter’s
newest CMPs: Jennifer Hallett, CMP (Snow & Ice
Management Association), Stephanie Krulc, CMP, Cheryl
Ann McShane, CMP (Professional Events and Consulting),
Michelle Reed, CMP (Association Acumen), Shannon
Timmerman, CMP (Wilderness Hotel & Golf Resort) and
Vicki Zacharias, CMP (The Osthoff Resort).

10 | May/June 2010 MPI Agenda

Finally, congratulations to Sue Lidstrom, Director of Sales,
and the rest of the team at the newly-built Hyatt Place
Madison/Downtown on opening in April. The hotel features

151 guest rooms and 2,500 square feet of meeting space.

Please email with any changes in employment, news to

celebrate, or recent success stories. I am looking forward to

hearing from you!

— Michelle Johnson
Business Development, NorthCoast
Productions, LLC (michelle@

northcoastpro.com)

YOU MAKE A
DIFFERENCE

What can you say about a true leader and volunteer that
steps right into the fire when needed? Well, Michelle Eg-
gert did precisely this when she jumped into the role as the
team lead for the February event. Just some of the items
that Michelle oversaw for the event included retaining two
sponsors, developing an Excel timeline for future fund-
raising teams to follow, managing the process when three
committee members could not participate due to work con-
straints, marketing the event so it was highly attended by

suppliers as well as planners, and so much more!

Honorable mentions are also sent out to Kat Hughes and
Susan Patton who, in less than three months, managed
to raise over $6,000 for the continuing education of our

Chapter.

The event was a fun mix of a silent auction, raffle and a
‘Sealed with a Kiss’ contest with over 90 people in atten-
dance for the evening. Great job, Michelle!




PLANNER PROFILE: 1 RICIA NEWELL

Place of Employment: NARI of Madison, Inc.
Job Title: Programs Manager

How long in the meetings industry? One Year
How long in MPI? One Month

Tell us about your company and/or position: NARI is the
National Association of the Remodeling Industry. We are a na-
tional trade association dedicated to being the best resource for
knowledge and training in the remodeling industry. NARI is
sustained by three fundamental goals: professionalism, educa-
tion, and ethics. As the recognized authority in the remodeling
industry, NARI represents full service contractors, design-build
firms, subcontractors, manufacturers, suppliers, wholesalers,
distributors, and other related professionals who work in the

remodeling field.

The Madison NARI Chapter is proud to represent over 270
professional members. We are committed to educating both
trade professionals and remodeling-ready homeowners by
reaching out to a diverse audience in a variety of formats
including education, training, publications and programs. To-

gether, we help construct the dreams in people’s lives.

As Programs Manager, I coordinate all events including com-
mittee meetings, board meetings, membership meetings, rec-
reational events, education events, study groups, networking
events, and Expos and Tours of Remodeled Homes (among

other responsibilities).

Teams or projects that you have worked on for MPI or
would like to be involved with: I have not done any work
with MPI yet, but hope to grow my relationship with the or-

ganization.

Tell us about your family: I am recently married. My hus-
band Jesse and I were married at Walt Disney World on Oc-
tober 22, 2009.

Where were you born? I was born in Madison, W1

Where do you currently live? I currently live in Cherokee on

the North Side of Madison.

Favorite Pastimes: [ have been taking
dance lessons since I was 3 years old at
Virginia Davis School of Dance. I con-

tinue to attend adult classes every Tues-

day! I also love to travel and write.

Favorite Musical Group: James Taylor

Person you admire most and why: My mother, Theresa
Miller. She taught me that that no matter where life takes me,
my education, work ethic and determination will always allow
me to achieve my goals.

Dream Vacation: I have not made it to Paris yet!

If I won the lottery I would: Go back to school and pay off

my mortgage.

Words to live by: “Choose a job you love, and you will never
have to work a day in your life. “~ Confucius

WISCONSIN

MEETINGS

The Magazine to Help You
Plan Events in Wisconsin

Mailed twice each year, plus an annual
Resource Guide

*Updates on WI venues and properties
*WI Destinations for your next event
*|deas for memorable outings

*Legal info

*Catering tips

Subscribe for FREE
800.386.3228 or
email bpeck@ntmediagroup.com

www.mpiwi.org | 11



JOIN US AT THE 5™ ANNUAL
MPI/WSAE GOLF OUTING!

n June 16" and 17*, we invite you to
get a taste of the Stevens Point area!
Join us in the center of it all, during the
5% Annual MPI/WSAE golf outing, in

Stevens Point, Wisconsin.

The event kicks off with a reception hosted by the Stevens
Point Area Convention and Visitors Bureau and the Holiday
Inn Hotel and Convention Center Wednesday night, June
16", The Holiday Inn is Stevens Point’s newest hotel and con-
vention center and offers 38,000 square feet of flexible meet-
ing space. The opening reception will feature great company,

fabulous food, chilled beverages and live entertainment.

Thursday, golfers will be welcomed at the SentryWorld golf
course, a par 72, 6,951-yard public course with 35 acres of

spring-fed lakes, native birch, green pines and five acres of

flowerbeds. SentryWorld’s signature hole is the distinctive
173-yard, par 3, No. 16. It is known as the “Flower Hole”
with over 45,000 blooming flowers. Designed in 1982, by

world-famous architect Robert Trent Jones, Jr., SentryWorld
consistently ranks as one of Wisconsins best courses by Golf
Digest, Golf World and the Golf Course Owners of Wiscon-
sin. To reserve a spot for the golf outing at SentryWorld on

June 17*, it is just $99 per person and includes a cart, boxed

lunch and a pre- and post- event reception.

If you would rather savor your time off of the golf course,

the Stevens Point Area Convention & Visitors Bureau invites

12 | May/June 2010 MPI Agenda

you to join us on the “Taste of Point” tour. The event will start
in the lobby of the Holiday Inn Hotel & Convention Center
at 9:00 am. A compli-
mentary shuttle will take
you to the fifth-oldest
continuously operated
brewery, the Stevens Point
Brewery, for a guided tour
and samples. The tasting
will continue as we enjoy
a chef demonstration,
followed by lunch along
the Wisconsin River, pre-
pared by Chef Christian
Czerwonka of Christian’s
Bistro. Czerwonka worked
for Celebri-chef Emeril
Lagasse for 15 years be-

fore opening his own restaurant locally. Non-golfers can then
explore the charms of downtown Stevens Point. Specialty shop-
ping, art offerings, taverns, kayak demos and live music will
round out the afternoon. Guided maps for downtown Stevens
Point, with special discounts, will be provided. Non-golfers can

join the “Taste of Point” tour for just $59 per person.

If you would like to sponsor the event, to showcase your

business to the Wisconsin Chapter of Meeting Professionals &
Wisconsin Society of Executives, contact Sara Brish at 715-344-

2556 or via email at sara@stevenspointarea.com. {2



MEMBER SURVEY RESULTS

The results are in!

In February, MPI - WI members were asked to provide input on their level of satisfaction with the organization. The results are in,
and information has been provided to the Chapter’s Board of Directors to assist in the development of guidelines and policies for
the upcoming year.

In total, 112 members responded to this year’s survey; which is a 27% increase than the year before. Responding members
reported they have been chapter members as follows:

How long have you been a member? | 2010 | 2009 | 2008
7+ years- 38.40% | 37.0% | 24.8%
4-6 Years 23.20% 25.9% | 23.0%
1-3 years 20.50% | 27.2% | 29.2%
Less than a year 17.90% | 9.9% 23.0%

The demographics of the group were equally mixed and provided a good representation of the Chapter:

* 44.6% corporate, association or meeting manager professionals

* 49.1% suppliers Susan Kainz is VP

* 4.5% students Member Care & Di-
* 1.8% faculty rector of Leadership
Development for the
This is consistent with previous years, except for the 2.5% increased participation by student members. MPI-WI Chapter
and is a Global Ac-
. . . count Executive with
Why did you join? 2010 | 2009 | 2008 ConferenceDirect.
Networking 59.8% | 51.3% 50.4%
Educational opportunities 18.8% | 25.0% 23.9%
Company encouraged me 15.2% | 18.8% 14.2%
Joined as a student 4.5%

Another indicator of the economy’s impact on the meetings industry, 10.8% of the members reported their employers do not
cover all or a portion of the MPI dues; which is 4.2% more members than 2009. A strong 89.3% responded they were proud to be
a member of MPI-W1I Chapter. 84.5% of members said they enjoyed the educational opportunities provided through the Chapter.

Why are you not attending? 2010 2009 2008
Educational topics not of interest 15.80% 33.3% 4.5%
Can not get time away 42.10% 50.0% 54.5%
Location 36.80% 16.7% 9.1%

When asked, “How likely are you to recommend the MPI-WI Chapter to your friends and colleagues?” 92.2% members said they
were either “very likely” or “somewhat likely” to recommend.

GAS CARD WINNER:
Congratulations to Jen McGuire with Henry Schein Dental for winning the $50 gas card in the Membership Survey drawing.

Thank you for all those who participated in the 2009-10 Member survey. If you have questions or additional feedback, please
contact Susan Kainz, VP of Membership at: susan.kainz@conferencedirect.com

www.mpiwi.org | 13



MAY PROGRAM PREVIEW

Effective Budgeting & Financial Management

roper budgeting
is essential in
today’s business
climate. Effec-
tive Budgeting & Finan-
cial Management will be
the focus of our May 13*
program. This session will
teach you how to enhance
your budgeting capabili-
ties by using and refining
budget templates for
simple to advanced events.
Valuable strategic manage-
ment tools will be intro-

duced that will complement event management techniques.

Session Learner OQutcomes:

e Learn how to access existing budgeting templates from the
Internet and how to refine them for your use

o Learn the importance of tracking event metrics and they
can help to make strategic change

e Learn the language of senior management and how to tie

your event to a strategic plan

Provided below is an excerpt from 7he Meeting Spectrum pub-
lished by HRD Press which includes some practical tips for

capturing accurate expenses.

Responsible fiscal management is essential to any event, and
is among the meeting executive’s most important responsibili-
ties. For corporate meetings, staying within budget is a gauge
of the planner’s competence; for association events, budgeting
to generate revenue is a critical measure of success. The pro-
cess for managing revenues and expenses can be automated
using off-the-shelf spreadsheet software programs such as
Quicken or MS Excel.

However, most event organizers prefer meeting-specific
software that is part of a suite of event-management applica-
tions. Custom programs simplify event-related calculations
such as registration fees, break-even, and changes in variable

expenses based on number of registrants. An initial working

14 | May/June 2010 MPI Agenda

budget can be prepared
once the meeting
prospectus with its
basic assumptions has
been completed. The
working budget is not
cast in concrete; in
fact, it must be revised
periodically to reflect
changes in attendance,
costs, and added re-
quirements. Managers
who conduct the same
type of meeting year
after year rely on the
simple expedient of analyzing last year’s meeting and then
budgeting 10-15% more. (After all, has anyone seen meeting
costs go down?) They are thus able to estimate accurately by
identifying areas where savings can be achieved to compen-

sate for overruns in other areas.

Meeting Cost Estimate

Facility Services
Roomes (Administration) No. @s

Actual Costs

e
o A

Rooms (Guests) No. @3

Meeting rooms Baliroom
Conference rooms
or breakout rooms Mo. @s

e
“ N

Hospitality suite

Complimentary rooms Mo.

Food No. of persons Rate
Breakfast

Dinner

H
Lunch (brunch) $
]
4

LR KN

Coffee breaks

Cocktail party

Reception

$
$
5
S
Beverage No. of bottles Cost
5
$
5
]

$
Hospitality suite §
$
]

LR R

Dinner

Transportation

Mo. of people Avg. Cost
Plane or railroad fares $

Taxi or bus

fransportation $
Cartage and freight $

“w
“ A

Wages
Planning salaries

Staffing salaries

Security services

@ W
WA

Other outside services

Audio/Visual Support
Labor costs

LRl

H
Equipment rental 5
Produciion cosis H

Total estimated daily cost $ Total Actual cost §

FIGURE 7-1 Budget Worksheet—Corporate.



Most meeting managers create some kind of a budget work-
sheet. Figures 7-1 and 7-2 show two examples with fixed and
variable expenses. Fixed expenses cover those items that are
the same regardless of attendance. The meeting budget and
the post-meeting budget reconciliation are often viewed as
the manager’s report card—a measure of competence. Conse-
quently, careful budgeting by line item, constant monitoring
and meticulous accounting are vital in order to avoid budget

overruns. Here are some additional guidelines:

®  Update and revise the initial budget as requirements and
numbers change. Forward copies to management.

® Drovide a detailed master account instruction document
for the hotel, limiting and specifying the persons autho-
rized to sign banquet checks, equipment orders, and cash
payouts.

®  Specify which executives are authorized to charge rooms,
hospitality services, and incidentals to the master ac-
count.

®  Advise speakers on which expenses will be covered by the
organization, which can be charged to the room folio,
and expenses for which they are responsible.

®  Prepare detailed function control forms for each event,
listing all approved charges, guarantees, and methods of
validating guarantees.

®  Copy staff members responsible for the event.
Request hotel setup and banquet orders well in advance,
and compare their specifications with yours. Correct dis-
crepancies.

®  Keep track of guarantee adjustments, additional orders,
and catering replenishment orders. Record these on your
control forms.

®  Request that banquet checks be presented promptly.
Compare with control form and discuss discrepancies
with captain or catering manager.

®  Ask for a daily accounting of master account charges for
the previous day’s functions. Resolve disputed charges
promptly.

® Request copies of backup vouchers on disputed items
with final accounting.

®  During the pre-conference meeting, review function
control forms and identify potential problem areas.
Schedule a meeting for after the conference with the

hotel accounting office to review charges. )

BUDGET WORK SHEET

Meeting: Dates:
Participants: Guests: Cost per head $
FIXED EXPENSES MISCELLANEOUS
PROJECTED
Decoration
PROGRAM: $ Theme support
Seaker Fees Signate

Speaker expenses
Audiovisual production
AV rental, staging, staff
Program elements
Guest program
Entertaiment

PROMOTION:
Production and printing
Translation

Mailing

Advertising

REGISTRATION:
Materials

Lists, labels

Mailing

Proces

On-site administration

STAFF:

Saff travel

Housing. meals
Clerical Staff

On-site transportation

FACILITIES:
Mesting rooms
Hospitality suite
Exhibit space
Other

Board and committee expense
Gifts, awards

Shipping

Photography

Special gratuities.
Management fees

Total Fixed Expenses §

VARIABLE EXPENSES
Uit comt

Airfares 5
Ground trasport
Food and Beverage:
Meals
Breaks
Receptions
Taxes and gratuities
Program materals
Badges
Room gifts, favors

Recreational

==

Total variable expenses §
contingency

PROJECTED TOTAL: E]

FIGURE 7-2 Budget Worksheet—Association.

EJ Siwek, CMP is the President and
Founder of FLASHpoint Technologies,

a company providing meeting management
consulting. Hear him speak at the May 12

Chapter Event.

www.mpiwi.org | 15
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OPEN SPACE

Increasing Understanding of Meetings
as an Essential Business Tool

By Amy Qualmann, Events Coordinator, SVA

pen Space? What exactly does this mean to the meeting and

hospitality industry? At the March 18%, MPI W1 Chapter

meeting, hosted by the Radisson Hotel Milwaukee West,

Theresa (Terri) Breining, CMP, CMM helped us to better
grasp the concept of what Open Space is and how it can impact us.

Terri Breining, a principal with Breining Group, LLC, has been in the meeting
planning industry since 1976, and has been responsible for producing meetings
around the globe. She is considered by many to be a thought leader and is an
activist working tirelessly on the continuous advancement of the level of profes-
sionalism in the meeting industry.

Open Space, by definition according to OpenSpaceWorld.org, is “a simple way
to run productive meetings, with 5 to 2000+ people, and a powerful way to
lead any kind of organization, in everyday practice and ongoing change.” It’s a
way to enable anyone, from any field or organization to create inspired and cre-
ative meetings and events. Terri stated it very simply in saying that Open Space
is essentially a “coffee break.”

This method can be used to bring together an entire company, to highlight
emergent issues and opportunities before strategic planning, to generate ideas,
to share resources and best practices, to understand one another across cultures,
to share knowledge across disciplines, and to engage groups from small to large
in viewing a full-systems perspective for their opportunities or issues. Partici-
pants ultimately facilitate their own discussions, documentation, and note link-
ages and common threads.

The March 18" MPI session was used to demonstrate the Open Space process,
while helping to provide specific dialogue for all members on the topic of In-
creasing Understanding of Meetings as an Essential Business Tool.

Upon entering the training room, the chairs were arranged in a circular pattern.
From there, Terri explained what Open Space was, the guiding principals (as
explained below) and that Open Space can feel very chaotic, but in actuality

is really a very structured forum. Terri stated, “Whatever happens here, in this
room, is your responsibility.”

As a group, it was our goal to come up with 15 different topics, split up into
five different groups over three separate sessions. We had the freedom to attend
any of the 5 five groups/topics for each of the three sessions and were encour-
aged to be in the moment. If we took/learned all that we could, it was perfectly
acceptable to move on to another group, if we so chose, without feeling any
guilt or having any hard feelings. In short, it’s identifying a topic or topics you
want to discuss, writing it on a piece of paper, posting it, starting the discussion
and using reporting forms to document ideas.



Open Space Technology is really a 20+ year old idea that was essentially
started by a man named Harrison Owen. In an article that Harrison Owen
wrote titled “Open Space for Emerging Order,” we learn the secret behind
Open Space Technology ... the guiding principles (Terri shared these same
guiding principals with our group):

1. Whoever comes is the right people. This holds to true to whether we're
working with prisoners to professionals.

2. Whatever happens is the only thing that could have. Keeps people focused

on the moment, because that moment is all we have.

3. Whenever it starts is the right time and whenever it ends is the right time.
Don't waste time. Get what you want and need from it and once you're

done, move on.
4. The Law of Two Feet. If you're not contributing or learning, move on.

5. Prepare to be surprised!

What happens when a group engages in Open Space? According to OpenS-
pace.org, it's knowing that all the issues that are important to the participants
will be raised; all of the issues raised will be addressed by the participants ca-
pable of getting stuff done; all issues, discussion, data, plans of action will be
documented and reported in a report; as time allows the report is prioritized,

Continued on page 18
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Continued from page 17

regardless of the group size; all results, at the end of an
event, are made available to the entire organization/group
within days of the meeting/event so the conversation can
lead to implementation ... NOW; and ... results like
these can be planned and implemented faster than any
other kind of so-called “large-group intervention.” It is
literally possible to accomplish in days and weeks what
some other approaches take months and years to do.
Harrison Owen, in closing the article referenced above,

stated that “The lesson from Open space is a simple one.

'The only way to bring an Open Space gathering to its
knees is to attempt to control it. It may, therefore, turn out
that the one thing we always wanted (control) is not only
unavailable, but unnecessary. After all, if order is for free
we could afford being out of control and love it. Emergent
order appears in Open Space when the conditions for self
organization are met. Perhaps we can now relax, and stop

working so hard.”

Lastly, Jennifer Hallet, CMP spoke a bit about Camp
HOPE. Camp HOPE is a wonderful place in central W1
where children and teenagers gather to work through the
grieving process after a loved one dies. The camp gently
guides the children and teenagers through the complex
emotions by showing them that they are not alone. For
more information, please visit: www.camphopeforkids.org.

Thank you to those individuals that contributed their time,

energy and resources into making the March 2010 MPI
WI Chapter meeting a success. 2
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NEW MEMBERS

Please help us welcome our new members!

Jessica A. Bauer-Phipps
434 Harrison Avenue
Waukesha, W1 53186
jbauerphipps@gmail.com
Student

Jackie T. Boos

VISIT Eau Claire

4319 Jeffers Road, Suite 201
Eau Claire, WI 54703

Tel: 715-831-2345

Fax: 715-831-2340
jackie@visiteauclaire.com
Supplier Meeting Professional

Karen M. Cartwright

Kern Family Foundation

§$99 W22225 Cartwright Court
Big Bend, W1 53103

Tel: 262-968-6838

Fax: 262-968-9424
keartwright@kffdn.org

Not for Profit Meeting Professional

Tami Marie Glaser

US Foodservice

W137 N9245 Hwy. 145
Menomonee Falls, W1 53051
Tel: 262-253-7810

Fax: 262-251-6098
tami.glaser@usfood.com
Corporate Meeting Professional

Kelly M. Ivan

Hilton Garden Inn
Milwaukee Park Place

11600 West Park Place
Milwaukee, WI 53224

Tel: 414-577-5025

Fax: 414-359-9824
kelly.ivan@hilton.com
Supplier Meeting Professional

Angela R. Johnson

The Four Seasons Resort

N16800 Shoreline Drive

Pembine, W1 54156

Tel: 715-324-5244

Fax: 715-324-5153
angelajohnson@fourseasonswi.com
Supplier Meeting Professional

Cassandra Lee

Hilton Garden Inn
Milwaukee Park Place

11600 West Park Place
Milwaukee, W1 53224

Tel: 414-577-5026

Fax: 414-359-9824
cassandra.lee@hilton.com
Supplier Meeting Professional

Tricia J. Newell

NARI of Madison, Inc.

49 Kessel Court

Madison, WI 53711

Tel: 608-222-0670

Fax: 608-222-0061
tricia@remodelingmadison.org
Association Meeting Professional

B.J. Reed

UW - Platteville

1 University Plaza
Platteville, WI 53818
Tel: 608-348-6457
Fax: 608-342-1517
reedb@uwplatt.edu
Faculty

Michelle M. Roach

Executive Director, Inc.

555 East Wells Street, Suite 1100
Milwaukee, WI 53202

Tel: 414-276-6445

Fax: 414-276-3349
mroach@execinc.com

Meeting Management
Professional - Planner

Sarah D. Smith

Lake Lawn Resort

2400 E. Geneva Street
Delevan, WI 53115

Tel: 262-725-9034

Fax: 262-728-7976
ssmith@lakelawnresort.com
Supplier Meeting Professional




ified)
PROFE?S?OT{\I‘I?\L MEETINGS

e Beautifully Renovated Meeting
Space, Lobby and Guest Rooms

e Award-winning Reputation for
Service and Food

¢ 40,000 sq. ft. of Conference Space

* Free Wireless Internet Access in
Lobby, Business Center and
Guest Rooms

e 5 Unique Restaurants, 3 Lounges,
Indoor Pool and Fitness Center

 Voted Best Hotel for Business
Meetings - Corporate Report Wi

Home of the Legendary
VINCE

STEAKHOUSE

"Commitment to Excellence”

/ac,t’/)éb!\

RADISSON PAPER VALLEY HOTEL

DOWNTOWN APPLETON

333 West College Avenue

920-733-8000 e 800-242-3499
www.radissonpapervalley.com ¢ www.montclairhotels.com

Not all greens are created equal.

Up north green is more brilliant. It's pure and
it runs deeper. It's in our lush woods. Crisp
blue skies. Days spent on the lakes. It's in
our Travel Green Wisconsin certification
verifying our area's commitment to making
environmentally thoughtful choices. And it's in
our ability to meet your group's every meeting,

team-building adventure or retreat need.

For more information, contact Corrie Lam,

our director of group travel.

ARBOR VITAE - WOOIFRU

Minocqua.org/groups
1-800-44-NORTH
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AN EVENING OF DECADENCE

ecadence is defined by excessive self indul-
gence. Members were certainly encouraged
to indulge themselves on February 18,
2010 at the Delafield Hotel. How could
one help themselves ... with excellent wines, chocolate, hand
and back massages, Sealed with A Kiss and Wine Toss con-
tests, an over-the-top silent auction, top notch raffle oppor-
tunities, and a truly decadent three course dinner at Andrew’s
Restaurant, right at their fingertips? Take all of the above,
throw in over 100 MPI planners, suppliers and guests in at-
tendance, and networking has never reached such heights. The
only things that might have been missing were dancing girls
or bare-chested men waving palm fronds ... but as always, the

committee has to draw the line somewhere!

The evening event, preceded by an interesting and informative
presentation on “Strategic Meetings Management” by Kari
Knoll Kesler, was a fundraising boom to the Wisconsin MPI

Chapter with, at present, a $6,523 profit. This money will

be used to benefit the Chapters future educational goals and

programs.

Kudos to committee chair, Michelle Eggert, CMP
for her remarkable organizational efforts, taking
on this event at short notice, and exceeding the
team’s goal by 117%. Michelle’s committee, Susan
Patton, Kat Hughes and Susan Kainz, aided her in

achieving these outstanding results.

Kat Hughes co-owns
a new company,
REL:EVENT, Meet-
ings and Event Soluti-
ions in Oshkosh, WI

A special heartfelt thank you, from MPI and

the committee, to the sponsors including The
Delafield Hotel, ConferenceDirect, sponsor of the
Hand and Chair massages and UBRI, sponsor of
the Sealed With a Kiss Contest. We also could not
have done it without all those who contributed to
the amazing Silent Auction and Raffle and our generous bid-
ders. Your donations go a long way in the support of the con-

tinuing education needs of the MPI Wisconsin Chapter. ()

AirTran Airways

Alison Huber

A-mazing Events

Ambassador Hotel

Andrew’s in the Delafield Hotel

Best Western Harborside Inn &
Kenosha Conference Center

Best Western Midway & Champs
Americana

(apitol Husting

(atholic Knights

Chicago’s North Shore CVB
ConferenceDirect

Crowne Plaza Wauwatosa

) L'BRI
Dairyland Power Coop

Harley-Davidson Museum

Heidel House Resort & Evensong Spa
Hilton Garden Inn Appleton/Kimberly
Hilton Garden Inn Milwaukee Park Place
Hilton Garden Inn Oshkosh

Holiday Inn Eau Claire Campus Area
Holiday Inn Hotel & Suites Madison West
Hotel Julien Dubuque

Hyatt Regency Milwaukee

Intl. Foundation of Employee Benefit Plans
Jefferson Street Inn

Kalahari Resort

Lake Lawn Resort

Monona Terrace Convention Center
North Central Group

North Coast Productions

Oshkosh CVB Campus Area

Plaza Hotel & Suites Eau Claire
Potawatomi Bingo Casino

Racine Marriott

Radisson Hotel & Conference Center Green Bay
Radisson Hotel Milwaukee West
Radisson Paper Valley Hotel

River Hotels Group

Rockwell Automation

Schauer Arts & Activities Center
Sheraton Madison

February Event Donors & Supporters

David Breen Wines

Doubletree Hotel Milwaukee City Center
Encore Planning, LLC/ obo MillerCoors
Fox Hills Resort & Conference Center
Grand Geneva Resort & Spa

Grand Hotel

Greater Fort Lauderdale CVB

Madison Concourse Hotel

Marcus Center for the Performing Arts
Marcus Hotels & Resorts

Marie Johnson

Marriott Milwaukee West

Michelle Eggert

Minocqua Area Arbor Vitae Chamber of
Commerce

Tami Gilbertson
The Osthoff Resort
Vanguard Event Management

Waukesha & Pewaukee Convention and Visitors
Bureau

Wilderness Hotel & Golf Resort
Wisconsin Credit Union League
Wisconsin Dells Visitor & Convention Bureau
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STAND UP

BE RECOGNIZED

PI — W1 chapter is fortunate to have
over eighty active members, who
devote hours, effort, and energy to
support this organization’s events,
publications, fundraising, and membership efforts. Volunteers
are the lifeblood of the Wisconsin Chapter and play a major

role in the success of many of the organization’s initiatives.

“We truly value our volunteers. Without them we would

not have been able to offer the many exceptional educational
programs or create the industry network that we have been
known for over the years. Whether assisting by selling raffle
tickets, planning an event, collecting items for the community
outreach efforts, or being active on one of the many teams, the
time and effort that we receive from our volunteers is essential.
‘These individuals allow us to continue our mission to build a
rich global meeting industry community. We are proud of our
volunteers and I look forward to honoring them at our annual
Awards Gala in September,” said Tami Gilbertson, CMP,
president of MPI-W1I Chapter.

In June, Chapter members will be asked to nominate
individuals and teams who have gone above and beyond in
their volunteer role. We encourage everyone to nominate
fellow members for their hard work — and don't be afraid to

nominate yourself. It is an honor to be nominated!!!
Awards open for nomination include:

Meeting Industry Advocate: The Meeting Industry

Advocate award will be presented to a member whose actions
consistently promote the meetings industry in Wisconsin.
Individuals that encourage the growth and image of our
industry through education, promotion, or lobbying should be

nominated for this award.

Planner of the Year: The Planner of the Year award is
the pinnacle award for planners. This honor recognizes
the recipient’s service, accomplishments, recognition and

contributions to our industry.

Rising Star: The Rising Star award is presented to a newer

member of MPI-Wisconsin who has become an active part

22 | May/June 2010 MPI Agenda

of our organization. This award is designed to recognize an
individual whose time and efforts put him/her on a path to
being one of our next leaders. Rising Star must be a MPI-W1

member between six months and two years.

Supplier of the Year: The Supplier of the Year award is the top
award for suppliers. This award is a tribute to the recipient’s
service, accomplishments, recognition and contributions to
our industry. This individual must be a MPI-WI member for a

minimum of three consecutive years.

Team of the Year: The Team of the Year award is designed
to recognize an entire team’s accomplishments, rather than
exclusively rewarding one person for their efforts. The Team of
the Year will be nominated from each team lead. The team lead
should outline what each member of the team has contributed

to the team’s success as a whole.

A full list of previous chapter and international award winners
is provided on the chapter website at: http://www.mpiwi.org/

MembershipBenefits/MemberRecognition.asp. {2

Winners will be announced at the:

2009-10 MPI-WI Chapter Awards Gala
Thursday, September 9, 2010
Bridgewood Resort Hotel &
Conference Center
Neenah, WI

Susan Kainz is VP Member Care &
Director of Leadership Development for
the MPI-WI Chapter and is a Global

Account Executive with ConferenceDirect.
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Banquefs - Meetings - Conventions

g% More than megls the eye
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_ Ay - Full service facilities with
SAGLIEL A S professional event planning,
i audio visual equipment,
exhibit services all on site.

e Customized menus, food &
beverage services from
Centerplate catering

¢ Convention/conference space
for large assemblies, trade
shows, break out rooms
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5 Contact: Shirley Kaltenberg 608-267-1549
ALIIANT kaltenberg@alliantenergycenter.com
CaNicY OR Ted Ballweg 608-267-3991

ballweg@alliantenergycenter.com

www.allianienergycenter.com - Madison, Wl

Culture

America

Give your guests an unforgettable
experience and give them a glimpse
into a life less ordinary.

Plan an Event Like no Other.

e Bold, customizable & flat-out fun!

e 20-acre site surrounded by the river
on three sides.

¢ Unique meeting spaces.

e A range of food as wide as
the horizon.

e State of the art equipment.

1-877-HD-MUSEUM
400 West Canal St., Milwaukee, Wi 53201
h-dmuseum.com

HARLEY-

DAVIDSON
MUSEUM

SwaTOR
[HARLEY-DAVIDSON|
G2

EXHIBITS | SHOP | RESTAURANTS | FREE PARKING

www.mpiwi.org | 23



Shopping for a meeting placep
Iry us on for size.

Planners
pick the Fox Cities
for affordability in

one of America’s
safest cities.

Attendees
rave about walking
to great dining,
entertainment and
other attractions.

Everyone

thinks Wisconsin’s
Shopping Place
is a great fit.

o
rog (il

800-236-MEET
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STUDENT PROFILE:
JESSICA BAUER-PHIPPS

Place of Employment:
The Bon-Ton Stores, Inc.

Job Title: Global Sourcing Specialist

What drew you to the meetings
industry? I have planned meetings and events at different
times for jobs I have worked, and have always enjoyed it.
Finally I decided, hey, I could make a career out of this!

Tell us about your college program: The Meeting & Event
Planning program at Waukesha County Technical College
brings in real-life experts and experiences. There are so many
things I have learned in class that I have been able to directly
apply to the meetings I plan for my company.

Teams or projects that you have worked on for MPI or
would like to be involved with: I have not worked on any
MPIT teams or projects yet, but I look forward to attending the
monthly events and learning more about what MPI has to offer.

Tell us about your family: My husband Ben and I have two
cats, Athena and Persephone.

Where were you born? Fau Claire, W1
Where do you currently live? Waukesha, W1

Favorite Pastimes: Reading, cross stitch, camping and volun-
teering for Daystar, Inc. - a women’s shelter in Milwaukee for
victims of domestic abuse.

Favorite Musical Group: Enter the Haggis - a Celtic rock
band from Canada

Person you admire most and why: My sister, Laura. She has
a great sense of humor and has struck a good balance between
having fun and being responsible.

Dream Vacation: Month long (or longer!) tour of Europe.

If I won the lottery I would: Pay off my house and student
loans, take my family to Disney World, donate to several
charities and put anything left over in savings.

Words to live by: Life is too long to be miserable.

Special personal accomplishments: Being elected Secretary
of the Daystar, Inc. Board of Directors and receiving the Bon-
Ton President’s Award in 2007 & 2009 for my work on our
annual vendor conference. 2

FOOD FOR
THOUGHT

Featuring:
Executive Chef, James Deptula

James Deptula, Executive Chef at Madison Marriott West
shares an award winning recipe from the Wisconsin Pork

Association annual competition:

Spicy Pork Cappuccino

5 Ibs pork loin

10 oz ground fair trade coffee

1 pint pork-flavored demi
Chipotle chili pureed, to taste

Kosher salt, to taste

Toast the coffee in a sauté pan over medium heat, let
cool and add the desired amount of chili. Season the
pork with kosher salt and coat generously with the
coffee grounds. Let set overnight to allow the coffee to
infuse in the pork. Sear the pork in a sauté pan with

a little olive oil over high heat and roast to desired
doneness (about 135-140 degrees). Let rest at room
temperature for 15 minutes prior to carving. Warm the

demi-glace and serve alongside. ¢
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DD YU KNOW

Golf Etiquette

t's about that time!
Time to dig out
your golf bag from
its winter resting
place, dust if off and get ready
to hit the links! Whether you
try to sneak in a few holes
with every daylight hour, or
you only golf once a year at a
fun event (perhaps the June
17® WSAE-MPT joint golf
outing), it is always good
to brush up on your golf eti-
quette.

Be Safe

* Do not swing your club
until you know that others
in your group are at a safe
distance.

* When practicing your
swing, never swing in the di-
rection of another player.

* Do not hit the ball until you are certain that the group

ahead of you is out of range.

* Don't forget to yell “Fore!” if your ball goes towards
another player or another group.

* Never throw clubs in anger. Not only is it rude and
childish, it could also be dangerous.

Maintain a Good Pace of Play

* Be prepared to hit your shot when it is your turn.

* The player who is away hits first in a group unless the
group agrees to “ready play.”

* Do not spend too much time looking for a lost ball.
If you insist on taking the full five minutes alloted in the

Shannon Timmerman, CMDB, Director of
Publications, Advertising and Community
Outreach for the MPI-WI Chapter, and is the
Senior Sales Manager for the Wilderness Ter-
ritory and Glacier Canyon Conference Center.

rulebook, golf etiquette says
wave up the group behind to
allow them to play through.

* When two players in a cart
hit to opposite sides of a hole,
drive to first ball and drop off
that player with his club, then
drive to the second ball.

* When walking from your
cart to your ball, take a couple
clubs with you. Taking one
club, then having to return
for a different club, is a huge
time-waster.

Be Kind to the Course
* Observe cart rules posted,
such as “90 degree rule” and
“cart path only.”

* Keep carts away from
greens and hazards at all time.

* Repair your divots and ball marks in fairway and on
the green.

* Always rake sand bunkers after hitting to erase your
footprints and ball marks.

And a Few More...

* Quiet, please! Never talk during another player’s swing
or yell on the course — others can hear you.

* Be aware of your shadow on the putting green. Don’t
stand in a place that causes your shadow to be cast across
another player or that player’s putting line.

* Never walk through a playing partner’s putting line.
Your footprints might alter the path of a partner’s putt.
Step over the putting line, or walk around. @
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SUPPLIER PROFILE: JACKIE TIMM

Place of Employment: Harley-Davidson Museum
Job Title: Manager — Tourism & Membership
How long in the meetings industry? Three years
How long in MPI? New

Tell a bit about your company and/or current position:
Drawn from an unparalleled collection of outrageous customs,
personalized gear and pop culture, the Harley-Davidson Mu-
seum” reveals the stores behind a century of people, products,
and motorcycling. Whether you were born to be wild — or
mild — it makes no difference at the Harley-Davidson Museum
in downtown Milwaukee, WI. We invite you to host your
memorable event in the inspiring backdrop of an iconic Amer-
ican success story. Our setting features a variety of indoor and
outdoor event spaces, countless food service options and ex-
traordinary value. The Harley-Davidson Museum is a strategic
resource for your unique event or any stage of your business,
from start up to celebration.

Teams or projects that you have worked on for MPI or

would like to be involved with: TBD!

Tell us about your family: I have a great, funny husband
Steve, who is a Lt. Firefighter, two bright, energetic sons Matt
and Mike and a friendly black lab Rainy.

Where were you born? Watertown, Wisconsin

Where do you currently live? Delafield, Wisconsin

Favorite Pastimes: Business strategy and innovation, travel,
music, motorcycle riding and community service.

Favorite Musical Group: Too many to have one favorite!
Person you admire most and why: My folks — they are bright,
encouraging, continuously curious, family-centric, supportive
people who have unwavering integrity.

Dream Vacation: A trip around the world.

If I won the lottery I would: Throw a party — anyone know a
good planner?

Words to live by: Life is not a dress rehearsal.

Special personal accomplishments: Professionally I've had a
heck-of-a great ride. A series of entrepreneurial successes and
new ventures in both multinational organizations, such as
Harley Davidson, and resource-constrained entrepreneurial
ventures highlight my career. Most recently, I was a leadership
team member on the development and launch of the Harley-
Davidson Museum.

What else would you like other MPI members to know
about you? I'm eager to share our fantastic Harley-Davidson
Museum experience with you! 2
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WISCONSIN
CHAPTER

MPI Wisconsin Chapter
2830 Agriculture Drive
Madison, W1 53718

tel: 608-204-9816

fax: 608-204-9818

email: admin@mpiwi.org
web: www.mpiwi.org

MAY 2010
1 2 May MPI-WI Spring Education Day
Evening Reception
Connecting yOU to the : 1 3 May MPI-WI Spring Education Day
. . : Marriott Madison West
global meeting + event community Madison. B8
JUNE 2010
'I 7 MPI-WI & WSAE Golf Outing
Holiday Inn & Convention Center
Stevens Point, W1
JULY 2010

2 4_2 7 World Education Congress

Vancouver, BC, Canada

2 7 CMP Exam Date
2010 Third Quarter CMP Exam Date
Various Locations

AUGUST 2010
1 O CMP Application Deadline

Application Deadline for 2011 First
Quarter CMP Exam



