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Make the Fox Cities your next meeting destination!
Enjoy the big city amenities and small town charm that our
20 communities along the shores of Lake Winnebago and the
Fox River have to offer:
¢ An exceptional visitor experience for groups of 10 to 2,500
« Safe, walkable communities
* Flexible, affordable meeting spaces
* Free bureau services

We invite your group to COME TOGETHER IN THE FOX CITIES.

GREATER APPLETON NWWW%

Shoqpints T

Fun options for group
activities and team building

WISCONSIN

1
KAUKAUN,
MENASHA APPLETON

NEENAH

Begin your planning at

I: O X C I T I E S FoxCities.org or 800-236-6338

GET SOCIAL!
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EDITOR'S NOTE

Happy Autumn Everyone!

It’s that time of year again when the
trees begin to turn and the hustle
and bustle of summer activities wind
down. The summer months were
busy with networking opportunities,
and this fall will be no different! We
will begin with the MPI Awards Gala
at Lambeau Field in Green Bay on
September 14™. Then as we move
into October, we will be having our
Chapter Education at the famous Harley Davidson Museum in Milwaukee
on October 13th. Finally, be sure to join the Indiana and Michigan chapters
for a great learning and networking experience in November at the Great
Lakes Education Summit in Kalamazoo, Ml.

As fall begins, it may be a good opportunity to refocus on what the last
quarter of the year holds and how goals can be met before the year comesto
an end. The theme of this issue is discovering the ways an ‘unconventional’
idea can create unique opportunities and experiences. Take a look back at
what you did the first half of this year and consider how a little spark of
something different could take the same idea in a fresh direction. Welcome
the new season as a season of unconventional innovation!

| wish you all the best and look forward to meeting many of you at the
upcoming events!

bty

Calley Van Kirk

Co-Editor, MPI-WI Agenda

Group Sales Manager

Holiday Inn Milwaukee Riverfront
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President's Column

[ un-con-ven-tion-al ]
not based on or conforming to what is generally done or believed.

What does holding
an  “unconventional”
meeting really mean?
Am | supposed to find
some amazing way to
suspend my attendees
from the ceiling while
video-mapping  their
content on all four-
sides of an exotic
meeting space, all while on a limited budget?!? | don’t
know about you but that thought is stressful and a bit
exhausting!

Let’s be honest, “unconventional” means different
things to different groups. For some, it may be holding
the meeting in a unique venue, for others it may rest
in trying out a new registration process or adopting
new technology for your meetings. We’re hoping this
issue of the Agenda will help you start to view your
meetings from a different angle and find ways, even
small ones, to make your group’s events (at least a little)
unconventional.

From my own stash of event experience, here are some
ideas:

- Do you normally have a welcome bag you give out
at registration? Create a “swag buffet” with your
goodies set out for your attendees to choose which
items they’d like to enjoy while at your meeting.

- Have a meeting with small group discussions?
Instead of several small meeting rooms (and taking
up more space in a hotel or convention center),
block one large room and create temporary,
portable breakouts...like PSAV’s Huddle Room.

- Does your catering order look the same, meeting
after meeting? Turn your F&B budget over to your
venue’s culinary team to create interesting custom
menus for your group and ask them to showcase
something specific for you. In my experience,
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culinary teams are bursting with creativity so give
them a shot to go unconventional for your group.

Is your group health/fitness conscious? Create a
custom scavenger hunt for your attendees (i.e.
Goose Chase, Stray Boots) or hire a local trainer
to lead impromptu fitness mini-classes in the pre-
function space during your breaks.

Want something even more unconventional
and health conscious? Plan walking meetings if
you have small group brainstorming sessions or
the like.

The ideas aren’t just for Meeting Planners. As
Suppliers, be on the lookout for creative solutions for
your clients.

For hotels/venues, consider currently un-used
or under-used space that could be utilized by
a group. Some of you are fortunate to have
obvious unconventional space...rooftop lounges,
outdoor tents, yachts/boats or train cars, but not
every facility has “unique” and “unconventional”
space that’s so easy to see. Do you have a Chef’s
office that could be used for a small VIP meeting
overlooking the hustle and bustle of the kitchen?
Or maybe your pool area has a large deck space
that could be closed off for a morning breakout
session when the pool is largely unused?

For other suppliers, whether it’s providing décor,
production pieces or namebadges, help your
clients think outside the box. I'm a planner and
I'll be the first one to admit | can struggle with
creativity...we’re not all “idea people”! | look to
my trusted suppliers to help me come up with
creative solutions for my events.

The key to planning a successful unconventional
meeting is to listen to your clients and stakeholders.
Once you truly understand the objectives for their
event you'll better be able to brainstorm out of the box.



Here in our MPI-Wisconsin world, we’ve got some
unconventional things up our sleeves for this year
too! From unconventional locations to venues with
unigue meeting spaces, the event teams have been
challenged to be creative and unconventional as
they work through the details for our chapter events
this year.

Immediately ahead of us is an incredible example of
unconventional...our annual Awards Gala at Lambeau
Field in Green Bay! | mean, really?!? How many other
MPI chapters get to hold their annual recognition
event at an NFL stadium? | bet not many. And NONE
of them get to celebrate in THE BEST ONE! As a native
Wisconsinite and granddaughter of a die-hard Packer
fan, | am beyond excited to stand on “hallowed”
ground as we recognize the hard work of all our MPI
volunteers. If you haven’t bought your tickets yet, be
sure to get them on our website at mpiwi.org.
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Great water views

After an amazing night at Lambeau, we’ll meet again
in October for our monthly education event at the
Harley-Davidson Museum in Milwaukee (another
great unconventional meeting venue!) Our speaker,
Jeannie Power, will jump start all of us on better social
media plans for our events. In November, we’re off
to Michigan for the 3rd annual Great Lakes Education
Summit (GLES) in Kalamazoo! If you’re a Planner, be
sure to register early to take advantage of the early-
bird pricing. Check out the sponsorship, exhibit table
and silent auction options to get your company in front
of this expanded audience of Midwestern industry
professionals.

Here’s to being a little unconventional this year, MPI!

TripAdvisor. #1 Hotel - 2013 thru 2016
25,000 sq ft of meeting space for up to 1,200 g

PREMIER

Waterfront Hotel and Convention Center

1 N. Main Street Oshkosh
(920) 230-1900 « (855) 230-1900
bwoshkosh.com
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Meet in the center of Wisconsin.

-JV7- N ‘Po.‘.nt, Am Start planning today - visit

located atithejcenter of Wisconsin StevensPointArea.com

° DRIVING DISTANCE -
WHERE CONVENIENCE MEETS FUN

Photo by: SentryWorld

STEVENS POINT AREA CONVENTION & VISITORS BUREAU fY ‘TE!-!

ONE OF WESTERN WISCONSIN'S

MOST ENERGETIC CITIES SET ALONG

THE BANKS OF THE MISSISSIPPI RIVER.
+ 100,000 sq. ft. award-winning convention center

+ Diverse dining and exciting nightlife
within walking distance

+ Recreational activities and festivals

+ Affordable amenities
Make your convention or event a memorable experience!

Book it now! Call 800-658-9424
or visit explorelacrosse.com/mwm.

La Crosse (e

WWW.EXPLORELACROSSE.COM WWW.LACROSSECENTER.COM
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Staying Up to Date: Social Media for Events

By: Jeannie M. Power, CMP, DES
Co-Founder / Event Technologist, Power Event Group

Technology and social media are changing at an
extremely fast pace and it does not look like it will be
slowing down anytime soon. You can find hundreds of
articles on the basics of social media, but even those
cannot help you keep up with the changing times.
Instead of reviewing simply the basics, let’s take a
different approach and take a look at some of the new
things that are happening in social media and how you
can easily integrate them into your meetings or events.

Live Streaming

Live streaming is simply recording a video

and broadcasting it live over the internet,

directly through your social media
channels. While originally complicated
and unreliable, live streaming has become much
easier with advances in the technology from Periscope
(Twitter), Facebook Live, and YouTube Live. Meeting
and event planners can easily incorporate these live
streaming tools as a way to promote events and engage
their audience before, during, and after an event. By live
streaming certain portions of your event, you can reach
people that were not able to attend, engage those that
are attending, and generate excitement and interest
throughout your audience.

If you are nervous about integrating this into your
event, test the waters and practice by recording short
live stream interviews with your speakers, sponsors, or
prominent attendees. This can happen before, during,
or after your event. If you are just starting the live
streaming experience, don’t forget to promote your
plan in advance so your audience can watch for it.

You also need to consider the legal issues regarding
live streaming, whether from you or your attendees.
Whether you are aware of it or not, attendees are
already live streaming portions of your events and
conferences from their mobile devices at an increasing
rate. Planners need to have new conversations with
their speakers to determine whether or not they will
allow their presentation to be live streamed. If you plan
on live streaming some of your event, you need to make

your attendees aware by posting a notice at the event
and/or in the registration process. If individual speakers
will not allow it, this also needs to be communicated
with the audience.

Snapchat

Snapchat is an application that allows

users to send photos to each other, and

has become extremely popular. Filters

that can be added to a user’s images

are probably the most popular feature
on Snapchat. While other social media platforms,
such as Instagram, Twitter, and Facebook also have
filters available, Snapchat launched their On-Demand
Geofilter earlier this year. This filter has the ability
to apply a filter that is unique to the particular location
where the photo was taken.

Snapchat is also different than the other platforms
because they allow people to create and purchase
custom On-Demand Geofilters. Planners can take
advantage of this feature by creating custom filters that
have an event logo or name integrated into it! You are
able to create the artwork, choose the dates, times, and
location you would like your filter to be available. The
cost of the filter will depend on the number of days and
the size of the geographic area where the filter would
be available. We’ll be demonstrating how to use a
Snapchat Geofilter at the MPI Wisconsin Chapter event
on October 13, 2016, at the Harley Davidson Museum
in Milwaukee.

Instagram

Instagram is another social media tool
that is used for sharing media. While
Instagram is not really a new product, it
is becoming increasingly more popular
for promoting events, especially those
who are more visual. It’s a great way to share event
photos and short videos with your audience. You can
share photos from previous events, behind the scenes
images, quick welcome and update videos or event up-
to-the-minute images from your event.
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Behind the Scenes

Using social media is a great way to provide “bonus
exclusive content” for your followers. Use your social
media outlets to share behind the scenes content, and
give your attendees a peek behind the curtain. You can
generate pre-event excitement by sharing photos of
staff getting ready for the event, arriving on-site, and
even excited set-up shots. Integrate all of your social
media channels in the way that best suits them, and
their audiences. Post a few photos on Instagram. Tweet
out some excited cheers on Twitter. Live stream the AV
scaffolding going up or a quick welcome message. These
authentic moments are what people are craving now,
and it will create a stronger personal connection with
your attendees.

Customer Service Opportunities

One of the most important ways to use social media
today is to listen to your audience. If something is going
good, they will let you know. If something is going
wrong, they will definitely let you know. Social media
has become the new customer service line. By having
a dedicated social media person on your staff, you can
consistently monitor your social media channels and
solve any issues that may come up.

If an attendee posts something about long wait times or
there not being enough chairs in the room, you should
have someone available to immediately respond to their
message, acknowledge that you hear them, and work
to solve the problem if necessary. Whether you receive
positive or negative comments, people today expect
and love the immediate engagement. Don't just sit and
watch people interact. Take the opportunity to engage
with your attendees and build that personal connection.

Conclusion

Social media is constantly changing and evolving.
Knowing how and when to integrate it into your events
can sometimes be tricky, but is not difficult. It just takes
time. Integrate a social media plan into your planning
activities, so you can see all the marketing channels you
have available to you. Whether you are just starting out
with your social media plan or have being integrating it
for a while, it is critical to share interesting and unique
content to your attendees. Be authentic with your
audience. Your goal should be to engage with your
followers, not sell to them. By engaging them, you are
building your brand awareness and strengthening the
connection you have with them. @

10 | Sept/Oct2016 MPI Agenda

Jeannie Power, CMP, DES
Co-Founder, Event Planner,
& Event Technologist
(a.k.a. @evntgrrl and event
tech ninja)

Jeannie is a dynamic player
in the event industry, with
almost 20 years of experi-
ence. She started her first
company, Event Elements, in
upstate New York in 2004. Jeannie is a leading expert
in the rapidly changing event technology field. With
both event planning and technology expertise (and
obsession with the newest tech gadgets!), Jeannie is
able to speak the language of the event planner, and
bridge the gap when it comes to event technology.

[

i

She earned her CMP (Certified Meeting Professional)
from the Convention Industry Council in 2007 and her
DES (Digital Event Strategist) Certification in 2016.
Jeannie enjoys the challenge of creating a customized
and engaging attendee experience by thoughtfully in-
tegrating event technology. She has over 10 years of
experience in online event registration management
using a variety of software systems. Jeannie has ex-
tensive experience integrating mobile apps and gam-
ification into meetings and event design, and holds
a Level 1 certification in Gamification Design. She is
intrigued by the psychology behind integrating game
thinking and mechanics into non-game contexts to
solve problems and achieve goals. Jeannie is also a
social media fangirl and is addicted to sharing infor-
mation to improve the hospitality industry.

Jeannie is a past president of Meeting Profession-
als International - Virginia Chapter and continues to
play a key role in the organization. She is a speaker
on event technology, speaking at events such as CMP
Conclave, Smart Meetings, HSMAI MEET National,
Reston Herndon Meeting Planners and the Virginia,
Tennessee, and Philadelphia Chapters of Meeting
Professionals International.

In her spare time, Jeannie volunteers with Adopt-A-
Spot Dalmatian rescue, enjoys geocaching with her
family and long naps on the weekends.

email | jeannie@powereventgroup.com
phone | (716) 998-3921
twitter | @evntgrrl



300,000 SQ. FT. CONVENTION CENTER | 16,000 HOTEL ROOMS | 10 MILES OF LAKEFRONT

Milwaukee

We have all the things you'd expect — but more importantly, we have things that surprise,
amaze and impress. Make your job easier by bringing your attendees to the city that celebrates
food, drink and fun while also hosting a full range of museums, the arts, a casino, night|i1ce and

miles of riverwalk. All in a walkable destination right on the coast of Lake Michigan.

)) visitmilwaukee.org/associations
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Annual Summer
Spectacular at
Lake Lawn Resort

Thank you to all of our golfers, sponsors and volunteers
for making the annual Summer Spectacular at Lake
Lawn Resort such an amazing day.

Despite the weather’s attempt to put a damper on the
morning, the Golf Outing and Scavenger hunt were
both very successful. Turnout was great and sponsors
were thrilled that all attendees were on the golf course
for a portion of the day. The welcomed sunshine made
for a gorgeous afternoon both on the course and on the
double-decker pontoon boat.

Prior to the events, Janet Sperstad of Madison Area
Technical College presented a visual lesson in event
design. She showcased room sets that influence deci-
sion making and drive innovation as well as sets that
negatively impact the participant’s experience. A few
new concepts created a buzz, including the new break-
out pod from PSAV.

We would like to thank all our sponsors for their support:

e Lake Lawn Resort

e Monona Terrace

e Wisconsin Dells VCB

e Marriott Madison West

e Metropolis Resort & Conference Center
e Marcus Hotels & Resorts

e The Ridge

e Fond du Lac CVB & WISCO Hotel Group
e Manitowoc/Two Rivers VCB

e The Edgewater

e Wilderness Resort

e Minocqua Area Chamber of Commerce
e Cort Event Furnishings

A special thank you to all who donated a raffle item,
volunteered their time or attended the event. If you
are interested in getting involved in next year’s golf
outing, please contact Tracey Bockhop at tracey@
meetmeetings.com. @
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What MPI Means to Me

There was a time in my life when | thirsted for knowledge
of this industry. | was so eager to learn from other meeting
professionals that | knew, and put what | learned in action. A
simple invitation lured me to my first meeting with MPI, and
| loved every minute of it. Friendly people, a great speaker,
meaningful connections, and impactful entertainment were
all elements that | distinctly remember.

Afterwards, all | could think about was the next event, and
the people that | met. Being someone who is eager to learn,
and loves to take notes, | found myself anticipating the
next meeting. In time, those friendly people that | met the
first time, were now friends. | started to take an interest in
volunteering not too much later. | did it to help, but also
to connect with those friends and to meet more industry
professionals.

My journey with MPI has been very rewarding. I've met
many connections that have aided me through my career. My
volunteerism and engagement with the chapter has taken
me from a Rising Star to a Chapter President. My learnings
have enhanced my workplace experiences. These are just a
few of the things that makes MPI shine.

MPI isn’t just an “organization” for meeting professionals.
MPI is a place you could quickly call home, and its members’
family — MPI family. When you come to your first meeting,
it can be a little intimidating, but taking the risk in going
out on a limb and connecting with one person can make all
the difference in really finding out what MPI means to you.
And hopefully what you find is a community. A place where
meeting professionals meet up, have fun, learn, and take
care of each other.

If you haven’t already, take a step out and get to an event,
or volunteer to connect with people in the industry. You'll be
happy you did — | know | am! @

Biography

Naomi Tucker, CMP is past president of
MPI Wisconsin Chapter, and Sr. Strategic
Account Manager at Meetings & Incentives
Worldwide, Inc. She has more than twenty
years of experience planning meetings
and events, and loves to write about her
learnings in this industry at her personal
blog, Plan It on a Post-It. When she’s not
planning or writing about events, Naomi
enjoys her family, friends, and getting lost
in a good book.
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Meet inWisconsin!

search these properties & more at
WisconsinLodging.org

DOOR COUNTY

#& "W Landmark Resort

& 4929 Landmark Drive, Egg Harbor, W
o 920/868-3205 | thelandmarkresort.com
Meeting rooms: 10; Sleeping rooms: 260; F&B: Yes
Simplify your meeting planning,
Beautiful Door County venue with eight of ten
meeting rooms featuring a water view, All sujtes.

Metropolis Resort & Conference Center
5150 Fairview Drive, Eau Claire, W) ==
715/852-6000 | metropalisresort.com S
Meeting rooms: 7; Sleeping rooms: 107; F&B: Yes =
Conveniently located off I-94 & 90 minutes east of
Minneapols. Groups up to 300 can be accommodated
with our flexible meeting space of 8,000 sq. ft.

Best Westemn Premier Bridgewood Resort Hotel
1000 Cameron Way, Neenah, Wi

920/720-8000 | bwneenah.com
Meeting rooms: 12; Sleeping rooms: 95; F&B: Yes
_ Award winning resort hotel dose to 147, Hotel features
e=a7 _ = golf course and mini golf, tennds, fitness center and free

-
Wi-Fi. Groups up to 500. 10,000 sq. ft. meeting space.

Country Springs Hotel, Water Park &

Conference Center

2810 Golf Road, Pewaukes, W

262/547-0201 | countryspringshotel.com

Meeting rooms: 20; Sleeping rooms: 187; F&B: Yes il f|

40,000 5. ft. meeting and banquet space, SN -
45,000 50. ft. Indoor water park. BPe=<20 %

RED CLIFF

Legendary Waters Resort & Casino

37600 Onigamiing Drive, Red Clff, W

§ 715/779-3112 | legendaryWaters.com

Meeting rooms: 5; Sleeping rooms: 47; F&B: Yes
Premier year-round vacation destination, with 47 rooms
all featuring breathtaking views of Lake Superior and the
Apostie lsands! Weekly & monthly speciaks, great amenities

SHEBOYGAN

Blue Harbor Resort & Spa

725 Blue Harbor Drive, Sheboygan, W
920/452-2900 |[ BlueHarbarResort.com

Meeting rooms: 10; Sleeping rooms: 180; F&B: Yes
Biue Harbor on Lake Michigan offers scenic meetings
spatces for groups of 10 to 1000. Just one hour
away from Milwaukee and Green Bay,
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VISITLAKEGENEVA.COM

e | et

Bringing natural beauty, charm and adventure together in one spot - Lake Geneva;

your next meeting destination - where sharing experiences on a boat cruise, a zipline

canopy tour or by an inviting outdoor fire, can make the difference between good and
i ;@ extraordinary. Make the most out of your next meeting - MEET LAKE GENEVA.

Susan Smolarek - Sales Manager
Susan@VisitLakeGeneva.com ¢ 262-812-0022
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MPI — WEC Highlights and Take-Aways

My overall take-away from WEC is how friendly everyone
was. No matter what session | sat in on, the group of
people around me was open to discussion and sharing
best practices. Attendees passing in the hallway were full
of smiles. Sometimes attending business meetings alone
can be a drag. The WEC conference combined with our
awesome Wisconsin Chapter made for a fun, educational
and engaging experience.

Leigha Schatzman — MRA

My favorite memory from WEC 2016 was the opening
general session with the Water Coolers. WEC is a time
when my passion for my job gets renewed and watching
the Water Coolers poke fun at us definitely did that!

Jennifer Mell, CMP - Travel Leaders

My take away was that our industry is constantly changing
and evolving, and it is always fantastic to go to WEC and get
caught up on the latest innovations, strategies, and trends.
Plus not only do | get to see my MPI friends from across the
country, | always make new connections at every WEC that
can help me better serve my clients.

Tom Graybill - Tri-Marq Communications

ltwas myintenttoattend WECand forge intothe educational
aspect; stay ahead of the game in the technology world,
contract “do’s & don’ts,” and setting the perfect stage
for a meeting, but | came away with so much more. The
business & personal connections | have made during the
WEC event helped me understand that | have so many
more resources available to me. People are so willing to
talk with you and provide you the confidence you need to
push yourself to the next level. Educational coaching was
a bonus to have onsite.

Cara Wallner — Kohl’s

Shiza Shahid during the flashpoint presentation, her story
and inspiration had us all thinking when we left the room. It
is so great to go to WEC and hear all these stories and know
you too can make a difference.

Tracey Bockhop — Meet Meetings
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Favorite memories of WEC 2016 were the opening and
general session. The speakers were so inspirational, | could
have listened to them all day. | also loved that there were
so many great networking events and many opportunities
to meet up with the MPI-WI Chapter attendees. This was
my first time going to WEC and I'd definitely go again.

Nicole Ellickson, CMP — Association of Family and
Conciliation Courts

Atlantic City and Caesars really rolled out the red carpet for
us and provided fun and unique ways to build relationships
and meet new people.

Danielle Ziegler, CMP, CVT — Greater Madison Convention
& Visitors Bureau

WEC was my first National MPI event that | was able to
attend. It offered exceptional educational lectures on a
variety of useful topics that made it hard to select only one
session at a time. WEC also did an excellent job in offering
a variety of different learning experiences and networking
events to participate in.

Brooke Miller, CMP — The Rees Group, Inc.

A Sandcastle



A Brian Stevens, MPI Chair-Elect, Conferen-
ceDirect
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A "The Crew" - lifeguard boat A Mae Ibe & Tracey Bockhop
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MPI- WEC EXPERIENCE
Through a First-Timer’s Point of View

By: Cathe Gorske — Student at Milwaukee Area Technical College

“Reinvention” was the theme of this year’s MPI World
Education Congress, and for this first-timer, that theme
couldn’t have been more appropriate. | am coming back
to the event industry after having worked as a print media
buyer for the past 15 years. | left my most recent job at
Kohl’s corporate not because | wanted to, but because my
department was outsourced to an ad agency in Chicago.
So here | am, back on the path | had hoped to take over
25 years ago when | was a lowly conference assistant
at the University of Pittsburgh at Johnstown’s Summer
Conference operations.

As an event management student at Milwaukee Area
Technical College, | was eligible to apply for a scholarship
for WEC. | remember many speakers at the MPI-WI
education events I'd attended mention how many
scholarships go unused and being encouraged to apply
for them, so on the deadline day of March 31, | applied.
| was shocked to see I'd been chosen for a Wyndham
Worldwide scholarship while | was taking a break from
the registration desk at the MATC Five Star Food and
Wine Tasting event on April 21.

After attending so many
education events for the
WI chapter and seeing
how the host properties
pulled out all of the stops
for us, | assumed that the
WEC would be a pretty big
deal and | wasn’t wrong.
The entire experience,
from the opening night
beach party, to the closing
lunch mini concert with
Rick Springfield, was all
top-notch. | took so many pictures of unique room set
ups, snack displays and therapy dogs that by the end of
the last lunch, my phone was screaming that it was full. |
imagine that the planners who attended went home with
a ton of ways to breathe new life into their events.

A Rick Springfield

One of the more impactful reinventions that | liked the
most was the seating configuration of the general session

18 | Sept/Oct2016 MPI Agenda

room. Most of the time, this room at a conference is a sea
of 8-top dinner tables. Not so this time. The room was
flanked with four big screens and a center stage in the
middle of the room. The rest of the room was a mix of
café two and four tops, high boys, leather banquettes and
low comfy couches. There was something for everyone’s
taste. I'd been reading a lot about this in the trade pub-
lications, but never saw it live. It certainly made people
want to get to the general session on time before their
favorite seating type was filled.

The education offerings were also as flexible as the
general session seating. Participants had their choice of
traditional hour to hour-and-a-half long sessions as well as
“brainstorm” and “campfire” sessions that were in a nook
off of one of the hallways but lasted only 30-45 minutes.
There were also “deep-dive” sessions that lasted up to
three hours. Again, there was something to accommodate
everyone’s particular learning style. My favorite session
was in a traditional style, hosted by Hyatt’s Corporate
Director of Events, Melissa Milione, CMP, CPCE. Her topic
focused on understanding food cost and how to choose
the best menu to meet your budget.

One of my other favorite things was the morning magazine.
If you stayed at the conference hotel a full-color, 24-page
magazine was dropped at your door. It featured the
highlights and pictures from the day before and included
the schedule for the current day as well as more in-depth
information about the day’s sessions and speakers. As a
former print buyer, | can appreciate the effort it took to
produce that piece each night. Although the app for the
conference was great for leading you through the day, |
found many people also using the print edition to help
map their way.

Judging from the participant’s reactions, another huge hit
was the Puppy Cuddling booth, which was sponsored by
Visit Omaha. A local therapy dog group brought at least
a dozen different dogs over the course of three days to
interact with the participants and serve as pets away from
home and to raise donations for their important work. As
we saw just days later, dogs like these were dispatched
to Orlando in the aftermath of the shooting at Pulse



nightclub. Speaking of dogs, one of the highlights of
the conference for me was meeting another first timer,
Cathie Myers, who is the meeting planner for Best
Friends Animal Sanctuary in Kanab, Utah. As an avid
rescue supporter, I've been following and contributing
to Best Friends for years. | even went there to volunteer
for my 40th birthday. To meet someone helping them
achieve their goals was fantastic.

The final lunch of the conference was a preview of
things to come in 2017 at the Las Vegas-hosted WEC.
We champagne-toasted AC for a job well done and
looked forward to what Las Vegas would hold. | was
so very impressed by what Atlantic City did for us that
| could only imagine what the party will be like in Las
Vegas. So, if you are on the fence about going next
year, the venue alone should convince you to take the
plunge because I’'m sure it will be AC x 10. @

Cathe Gorske
Student at Milwaukee
Area Technical College

A Water Coolers

MPI Wisconsin Membership

ONE YEAR ANNIVERSARY (July 2015 through Aug 2016)

HANNAH PESCHEK, Student

CARI GRULKE, Society for Immunotherapy of Cancer
CARYN GATES, Manitowoc Area Visitor & Convention
Bureau

CHERYL FLECK, Wisconsin Counties Association
ROBYN STRYKER, Four Points Sheraton Milwaukee
CATHLEEN CARUSO, PC/Nametag

ALEXIA GLEYSTEEN, CUNA Mutual Group

AMY BEAL, T and J Hospitality

KELLIE NORTHOUSE, WPS Health Solutions

FIVE YEAR ANNIVERSARY (July 2011 through Aug 2016)

TERRI MCCLAIRE, Lake Lawn Resort

JESSICA FAUST
Student

Community Relations
Intern

Monona Terrace
Community & Convention
Center

N5120 Granville Court
Elkhorn, W1 53121
608 261 4010
faustjr26 @uww.edu

KATHRYN HENNING
Sales Associate

MARIO ORTIZ

Meeting Manager
Executive Director, Inc.
555 E Wells St, St 1100
Milwaukee, WI 53202
414 348 1103
mortiz@mohscollege.org

JILL SCHMITZ

Events Manager
Greater Madison CVB
22 E. Mifflin Street
Madison, WI 53703
608 441 3947

Manitowoc Area Visitor & schmitz@visitmadison.com
Convention Bureau
4221 Calumet Ave
Manitowoc, WI 54220
800 627 4896

khenning@manitowoc.info

FIFTEEN YEAR ANNIVERSARY (July 2001 through Aug 2016)
e LIZ HESSLER, University Partnership for Children and

0. TARA WURTZ
Families

Director of Sales

Hampton Inn and Suites
Milwaukee West

8201 W Greenfield Avenue
Milwaukee, WI 53214

414 436 2300
tarawurtz@yahoo.com

TWENTY YEAR ANNIVERSARY (July 1996 through Aug 2016)
¢ KAY JOHNSON-FRUTIGER, CMP, Covance
* GENE DAVIS, Badger Graphic Systems
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FOOD FOR THOUGHT: Executive Chef

Josh Peterson

MOTOR® Bar & Restaurant

Cheflosh grew up inthe Milwaukee suburbs, where his
love for cooking began when he was just a teenager.
Chef Josh began his climb up the professional ranks
with the Double Tree Hotel in Madison working
in various roles. Among those, he quickly became
kitchen manager, where he was responsible for the
management of the hotel restaurant and banquet
operations.

In 2010, Chef Josh returned to his hometown to
accept the position of kitchen manager for the
Lowlands Restaurant Group’s flagship restaurant, Café
Hollander. While working as kitchen manager, the
highest culinary rank within the Lowlands Restaurant
Group, Chef Josh became a trusted member of the
Lowlands team where he was asked to lead events
among all their various properties.
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In 2013, Chef Josh sought to sharpen his culinary
skills and pursued a position with Levy Restaurants
to help him accomplish his goals. He joined the
team at the BMO Harris Bradley Center and its sister
property, Turner Hall Restaurant. As a chef with Levy
Restaurants, Chef Josh has had the opportunity to
support grand scale event operations at the Kentucky
Derby and Ravinia Music Festival. While working as a
Levy team member, Chef Josh has strengthened his
culinary skills while enhancing his internal desire to
become a great leader in Milwaukee’s food scene.

At MOTOR, Chef Josh has worked hard to expand
his culinary talents. MOTOR’s bold American classics
celebrate the taste of life on the road, serving up the
best of American culture in an inspiring setting. @



Traditional

Roadhouse Chili

Ingredients

51b Ground beef
1/2 b Red, yellow and green pepper mix - diced .
1/2 b Onion - diced

1Tbl  Crushed red pepper InStrucuon

1Tbl  Cumin

2Tbl Kosher salt 1. Inalarge sauce pot, brown ground beef. Drain off fat.

2Tbl  Black pepper 2. Add onions, mixed peppers, garlic and spices, and cook for 5
1Tbl  Garlic-chopped minutes, stirring occasionally.

3Tbl  Chili powder 3. While chili is cooking, peel tomatillos, and boil in water for 10
21b Tomatillos minutes, or until soft. Remove from water and puree in blender.
1C BBQ sauce (your favorite brand) 4. Add all liquid ingredients and stir chili.

12 Tbl Oregano 5. Add chili beans, stir and simmer chili for 1 hour.

2 cans Mexican chili beans 6. Serve immediately or refrigerate.

2ea Bay leafs

1can Tomato Sauce Allow the recipe to cook for the full hour to fully develop the flavors.
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Sometimes business has to be taken care of, And with a 56,000 square foot And when the meeﬁng is over,

conference center, over 1,100 rooms for lodging, four-star dining, championship

i |
golf and an award-winning spa, we're ready to take care of yours, no one does fun like we do!

WILDERNESS HOTEL GLACIER CANYON LODGE | WILDERENESS ON THE LAKE WILD ROCE GOLF CLUB | SUNDARA SPA
800.867.9453 + WildernessResort.com ¢ Wisconsin Dells
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student Profile: DONNA Larsen

What drew you to the meetings industry? | actually start-
ed out in professional theater as a Stage Manager, which is a
cross between an events manager and a project manager for
theater productions. | changed my focus to meeting man-
agement so | could plant some permanent roots (you move
a lot when you work in theater!) while still using my skills.

Tell us about your college program: | am getting a focused
associates degree in meeting and event management at
Madison College. | am thoroughly enjoying my classes! | am
fortunate to have a bachelor’s degree in technical theatre
and non-profit management, so with some hard work | will
be able to finish the associates degree this spring, after 1.5
years of coursework.

Tell us about your family: | am an only child and was raised
by my mother, but | now also have a wonderful stepfather.

Where were you born? | was born in Minneapolis,
Minnesota, but | moved to Madison when | was three. | am
a Wisconsinite at heart.

Teams or projects that you have
worked on for MPI or would like
to be involved with: | haven’t
worked on any project for MPI
vet, but | am on the planning
committee for the Alzheimer’s
Association’s Walk to End Alzheimer’s that is taking place
on October 2.

Where do you currently live? | live on the north side of
Madison. | get to see a lot of free fireworks from the Mallards
stadium! Go Ducks!

Dream Vacation: | would love to go backpacking through
New Zealand. | love being out in nature.

Person you admire most and why: My mother is my biggest
inspiration. She raised me all by herself and managed to
develop a fascinating career at the same time — designing
the databases that run a business. She is my role model as a
person and as a businesswoman.

" WHO'S
IN THE

Congratulations to Denise Humphrey from the
Green Bay CVB and her husband who welcomed a
new baby boy, Preston, into the world on June 10*

Tamara Putney Jesswein, CMP, has accepted the
position of Corporate Events Director at HID Global.
Tamara is the Director of Monthly Programming for
MPI Wisconsin Chapter. Best of luck, Tamara!

Radisson Hotel & Conference Center Green Bay
took home the coveted Sales Team of the Year
and President’s Award honors at the Aimbridge
Hospitality Annual
Orlando, Florida. Job well done, Radisson Hotel!

Conference last month in

NEWS

Elizabeth Unruh was welcomed to the Board of
Directors as the new Director of Strategic Alliances,
Sponsorships & Fundraising! Welcome, Liz!

Marcus Hotels & Resorts announced that four of its
owned and managed properties have again received
the AAA Four Diamond Award in 2016 - The Pfister
Hotel in Milwaukee, The Grand Geneva Resort & Spa
in Lake Geneva, Skirvin Hilton in Oklahoma City, and
the Hilton Milwaukee City Center. Congratulations
Marcus Hotels!
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The largest convention hotel in Madison, Wisconsin,

with 373 guest rooms and 27,000 square feet of

flexible meeting space including 28 meeting rooms
and 12 hospitality suites. From conventions to small

- strategic planning sessions to family reunions

e MADISON
e CONCOURSE

AND GOVERNOR’S CLUB

1 West Dayton Street « Madison, Wisconsin 53703
800 356 8293 « info@concoursehotel.com
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PLANNING A MEETING IN CHINA:
My Tips & Takeaways

I S-S
A Brooke Miller, CMP with Beijing Normal
University China Conference hosts

Most planners will agree to “never
let them see you sweat;” however,
planning an international meeting
can challenge this credo for even
the most experienced professional
meeting planner. After planning an
international meeting in Beijing,
China, which took place during the
hottest time of year, in a dense ur-
ban environment situated in a trop-
ical climate, adhering to the credo
can be literally more difficult than
anticipated. As a result of extensive
and highly detailed preparation,
research to better understand the
Chinese culture, conforming to cul-
tural expectations, and maintain-
ing positive business relationships
with on-site contacts; the meeting
was as personally and profession-
ally rewarding as it was successful.

24|

By: Brooke Miller, CMP

As professional meeting planners,
we know relationship-building with
your on-site contacts can make or
break an event, and often helps
you to get that creative edge to set
your meeting apart from the past.
Below are few tips | would like to
share on how | bridged some of the
communication and cultural differ-
ences to plan a positive and suc-
cessful meeting event in Asia.

SITUATION: Paramount to success-
fully planning international meet-
ings is cross-cultural communica-
tion. We all know communication
is key to avoid unwanted meeting
surprises; bridging the cultural gap
will help your work hours be more
manageable and efficient. It is also
exceedingly important to under-
stand the preferred communica-
tion method of the recipient, es-
pecially when language and other
business practice barriers already
exist. Establishing roles and how
information would be shared aided
the lengthy planning process and
clearly delineated tasks.

TIP: Methods of communication
will vary in every culture. In China,
I learned that more attention is
focused on what is said (in words)
than how it is said per tone and
body language. Finding a resource
to help understand communication
tendencies in your event country is
a good place to begin. For example,
I'd recommend the book: "Say
Anything to Anyone, Anywhere!"
by Gayle Cotton.
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SITUATION: At a minimum, | ar-
ranged monthly conference calls,
and when possible video confer-
ence calls, to help keep interna-
tional contacts on the same page
and improve the exchange of in-
formation. The consistent meeting
time frames helped to maintain
accountability to deadlines and
continued to strengthen the busi-
ness relationships. As the Annual
Meeting neared, we scheduled
bi-weekly videoconference calls.
| also made efforts to utilize tech-
nology (internet, web-based apps,
websites, texting, etc.) to the extent
possible, understanding there were
technical and/or political limita-
tions with what was available and
permitted. According to Wikipedia.
org, since 2015 over 3,000 websites
such as Google, Facebook, Twitter,
Instagram, Dropbox, Gmail, You-
Tube, and many more were blocked
in mainland China (excluding Hong
Kong and Macau) under the coun-
try’s policy of Internet censorship.
Be aware websites may be intermit-
tently unavailable.

TIP: As a professional courtesy, as
wegotclosertothe Annual Meeting,
| started working later hours (8 pm
to 12 midnight central standard
time) to conduct business during
their time zone which was 13 hours
ahead. This afforded me quicker
response times, more frequent
dialogue back and forth with hosts
and vendors, and ultimately helped
to avoid unnecessary stress due to
the response time lag that usually
occurs.



SITUATION: The Chinese are just as
proud of their country and culture
as we are in the United States. You
will win points for efforts to use
their language and/or demonstrate
knowledge of their culture. It is im-
portant to note that the Chinese
culture is more relationship-orient-
ed. Taking the time to learn more
about vyour colleagues/vendors,
practicing email etiquette at all
times, and addressing each person
with an honorific title until they al-
low you to use their first name, are
all great ways to start your person-
alized relationship-building.

TIP: Anticipate being asked per-
sonal questions regarding martial
status, family, age, job, or income,
because this is done to seek com-
mon ground. Never write things in
red ink -- it symbolizes protest or
severe criticism. Avoid potentially
offensive hand gestures, therefore,
open-handed gestures are gener-
ally considered safe.

SITUATION: Just as it is important
to be socially aware, it is also im-
portant to demonstrate your pro-
fessionalism by being organized,
proactive, and understanding of
cultural time expectations. | set
timelines, deadlines, and arranged

A VIP board meeting luncheon event

for periodic conference calls (week-
ly/bi-weekly/monthly) to ensure all
parties understood what “on time”
truly means. For example, the Chi-
nese culture is strictly “on time.”
Punctuality is considered a virtue in
China. The U.S. professional culture
is also “on time,” but we are known
to be flexible if things come up. Be-
ing aware of this important Chinese
professional expectation, | made an
extra effort to be ahead of schedule
and always respectful of their time
once a meeting was planned.

TIP: When receiving someone’s busi-
ness card, accept it with both hands
with a slight bow, read it in their
presence, and store it safely away in
their presence. Do not bend or write
on their card. Lastly, it is business
etiquette to bring your hosts a gift
in the Chinese culture. Not only is
the choice of the gift important, but
how much you spend on it, how you
wrap it, and how you present it are
equally important.

Although my brief discussion is
only scraping the surface on all that
goes into planning an international
meeting, below are a few addition-
al recommendations to help keep
things running smoothly and your
clients satisfied:

A Conference refreshment break station
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e Ask for local help, such as a
reputable DMC (PCO) to utilize
their knowledge of customs,
culture, and incorporate their
ideas to enhance your meeting.

o To avoid translation errors, hire
professional translators and tri-
ple cross translate in all market-
ing materials.

e Keep your attendees informed
and share your research regard-
ing customs, important Country
laws, passport/visa
tion, and cultural differences.

® |Increase your security and
health measures to insure the

informa-

safety of your guests.

e Have an attorney with an inter-
national law background avail-
able to review contracts and tax
questions.

Planning an international meeting
in China created new and exciting
challenges, as well as opportunities
to make new friends and business
contacts, the chance to
new customs, and to expand
my business savvy. With a lot of
preparation, research, and being
open to new ideas and approaches,

learn

your meetings in China will also
stand out from the rest! @

A Closing banquet reception event
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supplier Profile: Colette Kukla

Director of Sales & Marketing, Embassy Suites by Hilton Milwaukee Brookfield/

Aimbridge Hospitality

How long in the meetings industry? 30 years

Tell a bit about your company and/or current position:
Embassy Suites by Hilton Milwaukee Brookfield
originally opened in 1986 as a Generation One Embassy
Suites as the brand began in 1984. The hotel went
independent until May 25, 2016 when it re-opened
after a $10+M renovation as the only Embassy Suites by
Hilton Milwaukee Brookfield. The hotel has been and
continues to be owned by a local partnership out of
Oconomowoc, WI.

Aimbridge Hospitality is one of the largest and most dy-
namic independent management companies in North
America and the Caribbean. With an award winning port-
folio of over 450 hotels and resorts with more than 63,000
guestrooms, our company operates across a full spec-
trum of property types in addition to independent lux-
ury, boutique, and lifestyle hotels. Our highly resourced
company offers an unrivaled track record of creating and
maximizing asset value and holds an enviable position as
an exclusive management company approved to operate
all brands within the Marriott, Hilton, Hyatt, Starwood,
Wyndham, and InterContinental systems as well as their
respective newly launched soft brands.

I have over 17 years of experience with the Embassy Suites
brand, over 20 combined with Hilton brand experience,
and was tasked with the job of rebranding this hotel.

| was a member of the Chicago Chapter of MPI for many
years and was involved with the membership committee.

Tell us about your family: | live in Libertyville, IL with my
son Tyler, a sophomore in high school.

Where were you born? | was born in Chicago and raised
in Schaumburg.

| received a degree from Michigan State University, Col-
lege of Business, School of Hotel, Restaurant Manage-
ment.

Person you admire and why: Jackie Kennedy and Eleanor
Roosevelt, women of incredible grace and style under
pressure.

26 | Sept/Oct2016 MPI Agenda

Favorite Musical Group:
Bon Jovi and One Republic

Favorite Pastimes: | enjoy
hockey, (Blackhawks) football and
our beloved Cubs. Time with my family and friends is most
important to me.

Favorite Musical Group: Bon Jovi and One Republic

Dream Vacation: Australia

If | won the lottery | would: Be a tiger trainer at Tiger Island
in Perth, Australia and donate time and monies to fixing our
education system.

Words to live by: Before something great happens,
everything falls apart. Don’t sweat the small stuff.
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It’s Good to Do Business at Your place on the lake!

Voted 2016 Best Lakeshore Resort by readers of Wisconsin
Meetings magazine and offering elegant function space, spacious
suite accommodations, recreational lakefront, Aspira Spa, cooking Grand Libelle Ballroom
school, nearby golf and many other premier amenities, including
team building activities and programs, The Osthoff Resort is one
of the Midwest’s premier meeting destinations.

Host your meeting October 2016-May 2017 and receive special
rates and incentives!

For more information, visit osthoffmeetings.com

or call 888.748.1136.
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Elkhart Lake, WI

Culinary Team Building
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Board Member Profile: Alison Hutchinson

Fox Cities Convention & Visitors Bureau

Where do you currently live? Appleton; | recently
moved into a new house.

How long in the meeting/event industry? | have been
in MPI for 4 years and in the meetings industry for 18
years.

Tell us 2-3 things you are responsible for on the board:
My position is the Director of Awards, Scholarships &
Recruitment.

What is the best part of being on the board? Being on
the board allows me to work closely with my peers from
across the chapter and to get to know them better. It
also gives me insight on the inner workings of our chap-

Bring your next meeting to the lakefront.

—
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2400 East Geneva Street | Delavan, Wisconsin | LakeLawnResort.com | 800-338-5253

Located Minutes from Downtown Lake Geneva
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ter. As for professional development, | get to use a skill
sets that are not in my everyday role.

What have you learned most from being on the board?
As in all areas of your life, communication is very impor-
tant.

What is the best advice you can give to someone who
is thinking about getting more involved in MPI? There
are many opportunities to volunteer. It gives you the op-
portunity to work on a team and meet other members. It
is very rewarding to be a part of our successful chapter.

Favorite hobbies or pastimes? Entertaining, traveling
and spending time with my family.

Nestled along two miles of Delavan Lake
shoreline, Lake Lawn provides the perfect setting
for corporate meetings and retreats. With 32,000
square feet of flexible meeting space, an on-site
business center and advanced technical services,
you'll tackle business with ease.

That leaves time to break from work and kick
back. Between our Majestic Oaks golf course,
Calladora Spa and endless outdoor recreation,
we have something fun for everyone in your group.
Plus, our culinary team can craft tasty menus to fit
any occasion and our 271 impeccable guest rooms
provide ample room for extended stays.

At Lake Lawn, our experienced staff will
handle every detail. Call today and learn how
we can tailor a retreat for your team.
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Call us about our new full day meeting package.
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The spirit of Africa is brought to life in
expansive, flexible meeting spaces and
ample breakout rooms that can
accommodate parties of every size.
Complemented by premium catering,
state-of-the-art technology, diverse resort
offerings and a dedicated team with over
400 years of combined experience, your
beyond-expectations convention will be
like nothing else out there.

N Kalahari.

RESORTS &
CONVENTIONS
WISCONSIN DELLS, Wi
SANDUSKY, OH
POCONO MOUNTAINS, PA

KalahariMeetings.com

000

Call 855-411-4605 to learn more

©2016 Kalahari Development LLC
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Planner Profile:

Krista Emmons

Project Manager, Meetings iQ,
a division of Travel Leaders Corporate

How long in the meetings industry? 16 years

How long in MPI? 3 years

Tell us about your company and/or position: Our team
sources and plans programs for Mars North America
(Chocolate, Petcare, Wrigley). A big part of my job is
building our relationship with the different divisions in
order to expand the business. | love that no two days
are alike. Last December | spent 11 days driving from
Charlotte to Miami, exploring cities and hotels because
so many programs book on the East coast. | completed
27 site inspections in two weeks (yes, you read that
right!). I am lucky enough to work from home and have
an office that overlooks my backyard and the pool. My
favorite way to end the day is floating and soaking in
the silence.

Teams or projects that you have worked on for MPI or
would like to be involved with: I've co-chaired the golf
outing for the last two years.

Tell us about your family: I'm blessed to have such an
awesome family. We’re very close. My parents have
been married for 43 years and live less than a mile from
me. My younger brother has two kids and they live in
the upper unit of my duplex. Working from home allows
me the flexibility to help with the kids, especially in the
summer. | can’t tell you how many lunch breaks were
skipped to play Marco Polo with the kids!

Favorite Pastimes: Road trips! Every year when we
were little, my parents would pack us up and we’d
drive somewhere far away. I've climbed the buttes in
Wyoming, dug for clams on the beaches of Maine, and
eaten peaches right from the stand in Georgia. One year
we even pulled a camper behind our station wagon up
into Canada during the hottest days of summer. It was
the worst trip ever. But the memories...
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Where were you born? Bay View, Wisconsin
Where do you currently live? Town of Lake, Wisconsin

Person you admire most and why: My mom. She’s the
kindest human being I've ever met. If | could be half
the person my mom is, I'd be so lucky. Fifteen years
ago my parents opened a soup kitchen to serve a few
homeless people once a month. Now we serve more
than 200 every week and she’s still running the place.

Dream Vacation: Renting a house on the beach with
my closest friends and spending our time cooking,
eating, and playing games. Foodies at heart!

If | won the lottery | would:

e Pay off my house

e Hire alandscaper to finish my patio and build a
deck off the back of the house

e Take a huge group of family/friends on vacation

e Investit

Words to live by: The Golden Rule —treat others as you
want to be treated.

Special personal accomplishments: Getting back on
my feet after two years of unemployment. Like so many
othersin 2009, | lost my job. Then | cut my hand and had
a ridiculously expensive surgery — without insurance. It
was the worst time of my life. But | got back on my feet,
slowly paid off my debt, bought a house, and have a
better understanding of what a “need” is versus what
a “want” is.

What else would you like other MPI members to
know about you? | truly value the relationships I've
made through MPI and am so energized every time |
leave an MPI meeting. You people are awesome!



£

Newly Renovated Guestrooms Brand New Tent 2016 Course Improvements
Granite Countertops 5400 Square Feet New Par 71 — Over 6000 Yards
New Bedding & Carpet Package Great for Receptions & Golf Events New Tee Boxes on 3 Holes

Chulo)/m

Resort

G))leetings the way nature intended.

2501 River Road,Wisconsin Dells,WI 53965 ¢ chulavistaresort.com
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MPI Wisconsin Chapter
2830 Agriculture Drive
Madison, W1 53718

tel: 608.204.9816

fax: 608.204.9818

email: admin@mpiwi.org
web: www.mpiwi.org

Datebook:

CALENDAR OF EVENTS

2016

@M

Connecting you to the
global meeting + event community

SEPT

14

MPI Wisconsin Awards Gala
Lambeau Field
Green Bay, WI

OoCT

13

Chapter Education
Harley-Davidson Museum
Milwaukee, WI

NOV

13-15

Midwest Regional Conference with
MPI-Indiana and MPI-Michigan
Kalamazoo, Ml




