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The Ticketbutler team



Focus areas

Experience
The Guest

Work load
The Organiser

Sustainability
The Globe



What does Ticketbutler do?

OFFICIAL PARTNER



Before COVID-19

February best month ever !
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(time was running against us)

How can we execute fast?



Market research

Create a name brand universe

Finding the first 10 online events before launch

Developing the technical platform and marketplace

Finding a delivery partner

Sending out press releases

Finding streaming platform

Finding streaming hardware

Set the pricing

Minimum requirements



How long did it take?



How long did it take?

8 days 





8 days



We didn’t build a perfect spaceship from the start

We got laser focus from the whole team

We didn’t hesitate too much on decisions

We used our network (MPI, hint hint !)

" Learnings from fast execution















We helped organisers to learn and forward the learning

Delivery was problematic –> find partners you can trust

B2B was better than B2C

Some events performed way better than others

Test, test, test, test, and test.

! Learnings after launch



“Can you make a webinar about online content and events?”





“Can you make a registration platform for churches?”





“Can you do ticket sales for Drive-In events?”









Execute fast

Possibilities comes to you when you’re active

Timing is crucial

Test, test, test, test, and test.

! Learnings from all projects



Thanks for your time!

Mads Kjer
mads@ticketbutler.io

30 95 85 45

mailto:mads@ticketbutler.io

